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Gen Zers are facing great uncertainty
amidst the current political,
environmental, economic and social
turmoil. In this report we explore

the numerous ways Gen Z has been
impacted by the pandemic.

In contrast to our 2019 Gen Z Consumer
Insights Report, we found greater
extremes in spending habits, future
plans, technology usage and beliefs.

However, the heart of Gen Z’s identity
has remained the same: they still want
greater relatability at the core of all the
content they consume.
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We asked Gen Zers if they
were satisfied with the current

direction of the country.

Majority of respondents are extremely dissatisfied with the current
direction of United States’ environmental and political policies.
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60.2%
57.9%

12.6%
32.2%

50.5%
36.3%

60.2%
22.2%

Now in 2020 respondents
care most about: 60.2%

49.7%

Immigration/Racism
(60.2%) 28.2%
47.4%

Environmental Issues
33%

(602 %) Not measured in 2019
Health Care 34%
(60.2%)
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Overof Gen Zers
primarily access their news
through mobile news apps, an
overwhelming increase from
last year’s 19.9% who received
news through mobile apps.

Overall, Gen Z continuously relies on social media
and phone apps to receive any type of news.

of Gen Zers receive
their news through
Podcasts.
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30.8% Mobile (News App,
Google News, etc)
Talking to
47.5% . .
415 [
CLie Twitter

23:27 N A

w4 Instagram

w».24 4 Podcasts

Radio How does Gen
Newspapers Z Primarily

Reddit

~+4 Doesn’t Follow the News

Access the
News?

4 Independent Online Sources

Tumblr

5 Websites
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W qof respondents say that
social media has positively

helped them stay connected
with friends during COVID-19.

However, [IXZ24 of Gen Zers
will give up social media when
asked to choose between
music and social media.

For the second year in a row, Gen Z has shown
their preference for music over social media.
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Which streaming services have Gen

Zers used in the last 4 months?

In addition to new apps downloaded, streaming times
have shot up during the shelter-in-place. With movie
theaters shut down to reduce COVID-19 spread, the
entertainment sector had to adapt to the at-home
consumer. HBO Max, Quibi and Peacock all rolled out
new streaming services to the already crowded space,
hoping to gain a piece of the market.

84.0 %
58.0 %
49.6 % 2.509%
47.9 % 6.7 %
18.5 %
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13%
DISAGREE

9%
DISAGREE
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It’s no surprise to see that the highest spending increase
has been in food and groceries while the biggest spending

decrease is transportation.
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Go to...

Festival
57.1% The Park
Want to Go ~___—The Gym

—— Back to School
—— Work
—— A Sporting Event
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Shopping
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The Gen Z Shopper

Gen Z places an emphasis on
[Z5 ¥ over any other factor when
looking to purchase a new product.

& ;s::;;:_-.

Al -

Surprisingly, the[ZX [0 t1s4and

I T3 of a product ranks the
lowest priority when comparing
between products, even with the
spike of “viral” products promoted
by influencer’s through social media.
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Practicality Price

How often the The cost of an
object will be used object matters

Agree Disagree
Disagree 3 Neutral

Agree

Neutral

Popularity Familiarity

How many others Only buying things

you know about

have or talk about
the same item

46.1% 50%
Di Agree Disagree
Agree Neutral Ipagree Neutral
Quality
The details of the
object matters
86.2%
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Advertising to Gen Z
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What type of ads would Gen
Z like to see more of?
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52.9%
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Vs. 66% in 2019
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Looks & acts
like you

More
established &
successful
than you

N

Agree YRV

19.4%
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Does Gen Z
appreciate
receiving
targeted ads?
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Negatively Positively
Impacted | | ﬁ Impacted

10.9%  31.9% 44.5% 8.4% 4.2%
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At what age does Gen Z realistically
expect to own a home?

6.8%

1.9%

24.3%

34.9%

19.4%

3.9%

2.9%

1%

0%

1%

30-34 years old

Gen Zers that wish
to own a home

Gen Zers that started
saving for a home

Gen Zers with parents
who own a home

Gen Zers that think
they will be able to
own a home
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Delay Unsure Doesn’t No Adapt
delaying starting Apply Change adapting to new
college or taking format (online or

gap semester hybrid classes)

Gen Zers are most concerned over these
factors when they return to the classroom

Delaying Doesn’t Apply Attending Paying high Missing
college due classes tuition for traditional
to financial in-person online courses  “in-person”
reasons experience CREATIVE
DIGITAL
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Part-Time
Work

*of respondents currently 18+

What Gen Zers expect their

peak annual income to be:

$120,000 + 18.3%
$110,000 - $119,000 13.5%
$90,000 - $99,000 2.9%
M $80,000 - $89,000 18.3%
g $70,000 - $79,999 3.8%
;i $60,000 - $69,999 9.6%
E $50,000 - $59,000 12.5%
% $40,000 - $49,000 5.8%
a $30,000 - $39,999 4.8%
$20,000 - $29,999| 1%
$10,000 - $19,000| 1.9%
1$-$9,999| 1%
| | | | I
0% 5% 10% 15% 20%
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Which industries does

Gen Z intend to work in?
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Of those that do, is there

the potential to turn into a
full-time career?

26% Maybe
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Methodology

This survey was conducted online within the United

States by Creative Digital Agency from August 5-12,
2020 among US participants, consisting of members
of Generation Z (which we define as individuals born
between 1996 - 2010, age range 14-24 years old).

Respondents came from all across the country.
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About CDA

Creative Digital Agency, Inc. is a boutique, full-service,
audience-first agency, with a tightly-knit team of
strategists, storytellers, and cross-media advertising
experts. They specialize in the unique media habits,
creative formats, and voice required to reach and engage
a modern, digital audience age 22-40. CDA handles

each step of the process; everything from kindling the
first spark of an idea, to building the finished product,

to planning and executing targeted cross-media ad
campaigns.

They are also a 3-time recipient of the Mobile Marketing
Association Global Smarties Awards, a recipient of Mobile
Marketing Magazine’s Effective Mobile Marketing Awards,
and are ranked in the top specialist agencies in the world
on the Mobile About CDA Marketing Association’s Global
Business Impact Index.

CREATIVE
DIGITAL

AGENCY

CREATIVE
DIGITAL
AGENCY



37 INZa LAB

Creative Digital Agency | How Gen Z Confronts Uncertainty Z

Emerging cultural differences, stemming from rapid
technological changes, make it difficult for advertisers
and marketers to keep up with the trends of younger
consumers. Creative Digital Agency created inZa Lab
to keep up with these rapid changes. The name comes
from Korean slang for “insider, ” someone who is
plugged into the cultural zeitgeist and what’s trending.

Led by Insider Trends Officers themselves, Generation
Z interns are recruited to advise and collect first-hand
insights into the brand and media consumption habits
of their peers, inZa Lab.

As an audience-first, full-service agency, CDA places
the highest priority on authentic understanding of
the habits, beliefs and actions of this up-and-coming
demographic.

Nza LAB
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info@creativedigitalagency.com

415.534.8639



