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“Coming together is the beginning.
Keeping together is process.
Working together is success.”

D

ear 2014 IBPA Publishing University attendee,
We’re thrilled you’ve decided to join us for the 26th
annual IBPA Publishing University. Welcome! We’re
looking forward to a fun and informative conference and
hope you are, too.
Over the next day and a half, we will talk a lot about
publishing—as it was, as it is, and as it might be. We
sincerely hope you’ll bring your own perspectives to
the conversations whenever possible. This is your conference: it starts and ends with you.
Of course, there have been tremendous changes in the
publishing industry over the past several years. This is
good news for us all. There has never been a greater
opportunity for success for those of us who approach
our businesses with thoughtfulness and passion. There
are stories to tell, and you’ll find all the tools you need to
tell them well during this weekend’s conference.
In the end, however, perhaps the greatest advantage
you’ll gain from attending Publishing University will
come from what we understand is the power of a dedicated community of people working together toward
common goals. Community lifts you up. There is no
doubt that together we help each other achieve and
succeed. As a member of IBPA, you are part of a legacy
that goes back 30 years. Your network surrounds you.
Don’t forget to take some time to introduce yourself to a
few new people this weekend. You never know where
the friendship will take you.

HENRY FORD

So, what else do you have to look forward to over the
next day and a half?
• A full schedule of breakout sessions including
practical guidance from industry experts.
• General Sessions featuring Ivory Madison of Red
Room, Jim Milliot of Publishers Weekly, Christopher
Kenneally of Copyright Clearance Center, and IBPA
members Jason Lewis and Tammie Stevens of
BillyFish Books.
• The opportunity to “Ask the Experts” in your own
private consulting sessions.

Make New Connections;
Challenge Your Assumptions;
Find Inspiration;
Be Heard…
…at IBPA Publishing University 2014!

Terry Nathan
Chief Operations Officer

Angela Bole
Executive Director

Special events to which you are all invited!
FRIDAY

SATURDAY

SATURDAY

12:50 – 1:50 PM OPENING KEYNOTE
Featuring Ivory Madison

8:00 – 8:50 AM
EARLY BIRD SESSION
Featuring Tammie Stevens
and Jason Lewis

11:45 AM – 12:45 PM
MEMBERSHIP LUNCHEON

CEO/Editor in Chief, Red Room
Ivory Madison will help you Identify your personal values
and vision and explode the fears and blocks that
may keep you from achieving your goals.

1:55 – 2:55 PM GENERAL SESSION
Featuring Jim Milliot
Co-editorial Director, Publishers Weekly
Strategies will be discussed to stay vibrant and keep profits
rising in a fast-changing and challenging marketplace.

6:00 – 7:00 PM
OPENING NIGHT RECEPTION
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Please join us for refreshments and conversation.
Sponsored by Kindle & CreateSpace

Learn what opportunities are emerging as
the Book Trade evolves into new forms.

9:00 – 10:15 AM
GENERAL SESSION
Featuring Chris Kenneally
Copyright Clearance Center
Self-published Authors: Amateurs or Professionals?
We will explore the clash of amateurism and
professionalism in independent publishing.
Continental Breakfast Sponsored by

Thomson-Shore

Hear from IBPA’s leadership about current
governance issues along with an overview of
the upcoming board of director candidates.
Luncheon Sponsored by

Ingram
4:40 – 5:15 PM
GENERAL SESSION
Closing Remarks &
Door Prize Giveaways

FRIDAY

MARCH 21, 2014

MARINA BALLROOM

12:30 – 12:50 PM



Welcome

Angela Bole, Executive Director, IBPA

1:55 – 2:55 PM
Session 102  General Session

Featuring Ivory Madison

How’d They Do That?
Introducing Three of
Publishers Weekly’s Fast-Growing
Independent Publishers

CEO/Editor in Chief, Red Room

Featuring Jim Milliot

12:50 – 1:50 PM
Session 101  Keynote Address

Articulating the Values and Vision
for Your Publishing Venture
Author, publisher, and entrepreneur Ivory Madison tells inspiring
stories of self-published authors and small publishing houses
who succeeded without compromising their values or vision.
She’ll walk you through identifying your personal values and vision, while
exploding the fears and blocks that keep you from achieving your goals.
Everyone will be invited to participate by writing down their vision on a card
and posting it, with your name or anonymously, on a shared “Vision Wall”
displayed throughout the conference. You don’t want to miss this!

3:15 – 4:30 PM



Breakout Sessions

Co-editorial Director, Publishers Weekly
Independent publishers are prospering. Higher e-book sales, expansion into
new markets, and leveraging the wild popularity of Fifty Shades of Grey were
some of the ways those flourished from the 2012 list of “PW’s Fast-Growing
Independent Publishers.” But what about today? What trends were responsible
for placing the newly crowned independent publishers on PW’s 2013 list?
Featuring panelists from the list of companies named to “PW’s Fast-Growing
Independent Publishers of 2013,” strategies will be discussed to stay vibrant
and keep profits rising in a fast-changing and challenging marketplace.
Panelists: David Hancock, Morgan James Publishing; Brenda Knight, Cleis
Press; Christopher Robbins, Familius/American West Books

4:45 – 6:00 PM



Breakout Sessions

201. The Starting Line: A Crash Course in Professional Book
Publishing • Room: Presidio III

301. New Business Essentials: Game Changing Insights •
Room: Presidio II

Designed for small independent publishers and self-published authors who want
a deeper understanding of publishing as a business. Learn the fundamentals of
publishing as well as who the major players are. You’ll be asked to think like a
publisher—defining your niche, editorial strategy, pricing, and sales channels.
Speaker: Angela Bole, Independent Book Publishers Association (IBPA)

Considered by many to be one of the world’s leading experts in startup business development, Jon will teach you the concepts and fundamentals that you
need to succeed in business. You’ll walk out with the mindset, psychology, and
confidence needed to take your passion from the page to your pocketbook.
Speaker: Jon Yon, Fortoa

202. Book Publicity in the Digital Age • Room: Presidio I

302. Using Amazon’s Free Tools • Room: Presidio III

A strong publicity strategy must be a part of every publisher’s plan. During this
panel, veteran publicists will discuss strategy used to generate publicity in
today’s market, the role and impact of social media, and the many facets of
communicating with tweets, posts, and personalized emails.
Speakers: Marika Flatt, PR by the Book; Jared Kuritz, Strategies; Karla Olson,
Patagonia; Reid Lance Rosenthal, Best-Selling Author; Cynthia Shannon,
Goodreads

An overview and Q&A session about how to effectively use CreateSpace, Kindle
Direct Publishing, and other Amazon services. Also covered will be trends
happening in digital publishing, multiple e-book formats, roles that authors play
in marketing, and other valuable insights.
Speaker: Thom Kephart, Amazon.com

203. Tackling eBooks: Practical Advice for a Changing Market
• Room: Room: Presidio II

Ms. Madison will show you how one person can systematically write and edit a
manuscript to perfection with “The Red Room Method,” which she developed
over the course of several years coaching and editing writers. The Red Room’s
approach to editing is now used by writing coaches at the Stanford Graduate
School of Business and by smart writers around the world.
Speaker: Ivory Madison, Red Room

A practical overview of eBook development and distribution and how to easily
navigate through the confusion and create beautiful, functional eBook files. In
addition, practical analysis of IBPA-member books and eBooks, giving you
advice on how to tackle complex content in your own eBooks with ease.
Speaker: Joshua Tallent, Firebrand Technologies

204. Covers That Connect: An Experiential Workshop •
Room: Lombard (pre-registration required)
Limited to 20 people. During this interactive workshop, your book’s cover design
will be brought into focus with support from award-winning design talent.
Course highlights include: supportive feedback on your cover design and ideas
for improvement; ideas on how to create covers that have impact in any format—print or eBook; best practices for design of front, spine, and back covers.
Speakers: Shannon Bodie, Lightbourne; Jeniffer Thompson, Monkey C Media

MARINA BALLROOM


3:00 – 5:45 PM 
Ask the Experts

Please see Saturday on page 5 for more information.

303. Effective, Efficient Editing for Busy Authors & Publishers
• Room: Presidio I

304. Covers That Connect: An Experiential Workshop •
Room: Lombard (pre-registration required)
Limited to 20 people. During this interactive workshop, your book’s cover design
will be brought into focus with support from award-winning design talent.
Course highlights include: supportive feedback on your cover design and ideas
for improvement; ideas on how to create covers that have impact in any format—print or eBook; best practices for design of front, spine, and back covers.
Speakers: Shannon Bodie, Lightbourne; Jeniffer Thompson, Monkey C Media

EXHIBIT HALL /ON THE DECK

6:00 – 7:00 PM 
Opening Night Reception


Generously sponsored by Kindle & CreateSpace
Drop in and visit and enjoy refreshing beverages and appetizers.
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MARCH 22, 2014

SATURDAY
MARINA BALLROOM

7:30 – 9:00 AM



Continental Breakfast Generously sponsored by Thomson-Shore

8:00 – 8:50 AM  Early Bird Session 401
The Learning Curve to The Earning Curve:
Navigating the New World of Publishing

9:00 –10:15 AM  General Session 501
Taking Sides—Self-Published Authors:
Amateurs or Professionals?

Get up early Saturday and grab a good seat—you will not want to miss
this inspiring presentation! We guarantee it will change the way you think
about overcoming obstacles—personal or professional. You’d be hard
pressed to find a more unlikely publishing partnership than British adventurer Jason Lewis and former animal rescuer Tammie Stevens
(American). Tammie and Jason will talk about their amazing journey: how they turned down a six-figure advance
from a major publisher and struck out on their own with
nothing but a good story and a burning desire to tell it.
They knew nothing about writing or publishing, but have
since come away with an award-winning travel trilogy, a
slew of foreign rights sales and a lucrative international
product endorsement. It is the mental stamina and determination that ensures success in any endeavor, be it the
world of adventure or publishing.”

For everyone from romance writers to cookbook creators,
self-publishing today is easier and more affordable than
ever. Certainly, the book-reading public has embraced “the
selfie,” and along the way, they’ve made bestselling
authors of writers who’ve boldly chosen to publish their
own works. Are we witnessing the triumph of free expression, or the invasion of the book business snatchers by
the dreaded “amateurs”? Moderated by “Pub U” regular
Christopher Kenneally of Copyright Clearance Center, we
will explore the clash of amateurism and professionalism in independent
publishing.
Panelists: Christine Munroe, Kobo Writing Life; Brooke Warner, She
Writes Press; Dana Beth Weinberg, Professor of Sociology; Ted Weinstein,
Ted Weinstein Literary Agency

10:30 – 11:45 AM



Breakout Sessions

601. Entrepreneurial Catch 22: Finding the Freelance Help You
Need • Room: Lombard
We’ve all heard this before, “I need help, but I can’t afford help!” You’re talented, but publishing professionally requires expertise in more areas than any one
person could ever master. During this session you’ll learn when (and how) to
hire the right freelancers for your business. Sometimes you can do the work
yourself, sometimes you need help. How do you decide? And when you’ve
decided you need help, where do you turn so you don’t get scammed?
Speaker: To come

602. Build Your Online (Non-Fiction) Book Marketing Plan •
Room: Presidio III
Before self-publishing her first book, Stephanie Chandler decided to build an
audience online. The success of that effort led to corporate sponsorships, major
media coverage, product sales, and a variety of other opportunities. In this content-rich presentation, she shares strategies that nonfiction authors can use to
develop a marketing plan focused on building an audience online.
Speaker: Stephanie Chandler, Authority Publishing

603. Transforming Data into Action • Room: Presidio I
Using new data from Book Industry Study Group research including BookStats
and Consumer Attitudes Toward E-Book Reading, Ms. Vassallo will identify key
trends impacting today’s publishing industry. Hear how e-books are transforming and expanding the market for published content, better understand the
behaviors of consumers who use digital products, and learn how publishers of
all sizes can position their companies to take advantage of new opportunities.
Speaker: Nadine Vassallo, Book Industry Study Group (BISG)

604. Why DIY Trumps Traditional • Room: Presidio II
Roy Carlisle, a 36-year veteran of traditional publishing, dispels the myths
about small publishing ventures and examines the bold truth about why DIY
options are trumping traditional publishing in very important, career-making
ways. Roy will be joined by his daughter Vanessa, a published novelist,
LA-based social justice activist, and scholar. Vanessa’s goal is to promote
new thinking about fiction writing and the goals of self publishing. This
father/daughter team deliver a 1-2 punch that will inspire you.
Speakers: Roy Carlisle, Independent Institute; Vanessa Carlisle, Author
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12:45 – 2:00 PM



Breakout Sessions

701. Secrets of Crowdfunding • Room: Presidio II
The concept of crowdfunding will be introduced and explained and why you
should consider crowdfunding as part of your publishing process. Step-by-step
instructions will be provided on how to run a successful crowdfunding campaign, including pre-campaign planning, creating enticing and realistic reward
levels, how to maintain momentum throughout your campaign, and much more.
Speaker: Amanda Barbara, Pubslush

702. Book Contract Boot Camp: Negotiating Your Best Deal •
Room: Presidio III
Mr. Kirsch sweeps away the confusing verbiage and cuts to the key points in
this comprehensive review of the standard (and not so standard) book contract.
In addition to laying out the practical and legal meanings of the components of a
book contract, Mr. Kirsch will dispense strategic advice designed to help you
consider all your rights and options. By the end of this 75-minute session you'll
understand the fundamentals of book contracts and intellectual property so
you'll feel comfortable negotiating your best deal.
Speaker: Jonathan Kirsch, Law Offices of Jonathan Kirsch

703. Micro Media: New Ideas to Improve Book Discoverability
• Room: Presidio I
The popularity of both social media platforms and mobile devices has led to
what is referred to as the “micro media” trend. This trend refers to the preference of smaller bits of media and information by consumers. As more people
move toward short content for their information, publishers need to think about
how they can engage readers on that level.
Speakers: Deltina Hay, DeltinaU; Christopher Robbins, Familius

704. Pitch Perfect: An Experiential Workshop •
Room: Lombard (pre-registration required)
Limited to 20 people. What makes your book truly compelling to potential readers, reviewers, and media? More importantly, how do you effectively convey this
in 20 seconds or less. Come to this experiential session prepared to roll up your
sleeves; this interactive workshop will help you craft your perfect pitch.
Speaker: Jared Kurtiz, Strategies

Program generously provided by Jostens

SATURDAY

MARCH 22, 2014

MARINA BALLROOM

Ask the Experts
Friday  3:00 – 5:45 PM
Saturday  10:30 – 11:45 AM
Saturday  1:00 – 4:30 PM
You could pay hundreds of dollars for a consultant’s
individual attention, but at the IBPA Publishing University
“Ask the Experts,” access to the best in the business is FREE!
• Baffled by book marketing?
• Mystified by social media?
• Puzzled by book production?
• Flummoxed by finance?
Then we’ve got the answers for you—and only at IBPA Publishing
University “Ask the Experts.” What do you get?
• The undivided attention of a publishing professional with valuable
experience in the area where you need advice.
• A 15-minute private session—just you and your expert
• Advance appointment opportunity so you’re sure you don’t miss out
• Valuable input to help you solve specific problems

2:15 – 3:15 PM



Breakout Sessions

11:45 AM –12:45 PM 
Membership Luncheon



During IBPA’s Annual Membership Luncheon, IBPA members have an
opportunity to hear from the association’s leadership about current
governance issues. During the 2014 meeting, we will also review and
approve the following board of director candidates, chosen by IBPA’s
Board Nominating Committee for terms starting July 1, 2014.
1. Brenda Avadian, North Star Books
2. Jim Milliot, Publishers Weekly
3. Shannon Okey, Cooperative Press
4. Rob Price, Price World Publishing
5. Mark Suchomel, Legato Publishers Group
6. Brooke Warner, She Writes Press

The 2014 Annual Membership Luncheon
is generously sponsored by Ingram

3:30 – 4:30 PM



Breakout Sessions

801. Sell Your Writing and Boost Your Author Platform with
New Publishing Tools • Room: Presidio II

901. Blogging: How to Build Author Brand and Find New
Readers • Room: Presidio III

Learn how to create subscription-based books with Leanpub, sell books and
stories using Selz, create beautiful picture and multimedia booklets and marketing materials with Aerbook Maker, collect blog categories into booklets with
Pressbooks, take advantage of Scribd’s new “Netflix for books” program, use
Draft to collaborate with co-authors and editors, and more.
Speaker: Carla King, Self-Publishing Boot Camp

Learn how to mine your audience for ideas (using surveys, engagement mechanisms, contests, etc.), how to market your blog, and how to incorporate multimedia in your blogging. Grow your readership and go from writing blog articles
to building a sustainable, profitable business that is driven by the blog.
Speakers: Nina Amir, Author and Inspiration to Creation Coach; Kat Engh,
Berrett-Koehler Publishers

802. How Indie Publishers Sell Foreign Rights •
Room: Presidio III

902. Libraries and Independent Publishers: Exploring New
Business Opportunities • Room: Presidio I

Many IBPA members have achieved success selling their rights internationally.
It’s not always easy, but it certainly increases your street credibility. During this
session, best practices will be discussed for pursuing and securing foreign
rights deals. If you’ve ever thought your book would sell well in French (or
German! or Spanish!), then this session is for you.
Speaker: Jonathan Kirsch, Law Offices of Jonathan Kirsch

As libraries embrace a “library as publisher” model to help their communities
publish both fact and fiction, how can you best engage to develop new revenue
and readership opportunities for your titles, as well?
Speakers: Peter Brantley, Scholarly Communications, Hypothes.is; Bill Newlin,
Avalon Publishing Group (Perseus); Natalie Rich, CalTech-SLO; Lisa Schiff,
California Digital Library; David Wilk, Frederator Books

803. Working with a National Distributor • Room: Presidio I

903. Niche Marketing: Increasing Sales • Room: Presidio II

If you’re wondering if a national book distributor is right for you and your independent publishing company, this session will address your questions. The
panel will relate perspectives on how signing with a national distributor can help
you sell more books and benefit your company.
Speakers: MaryAnn Kohl, Bright Ring Publishing, Inc.; Tom Doherty, Cardinal
Publishers Group; Mark Coker, Smashwords; Mark Ouimet, Ingram Content Group

Learn from seasoned book professionals how to find new and more profitable
markets. Bring your questions about getting into “other retail” locations, identifying the right trade associations and specialty wholesalers, expanding promotion into vertical media, and more.
Speakers: Sharon Castlen, Integrated Book Marketing; Cynthia Frank,
Cypress House

804. Pitch Perfect: An Experiential Workshop •
Room: Lombard (pre-registration required)

904. How To Succeed In Children’s Book Publishing—Five
Things You Must Do! • Room: Lombard

Limited to 20 people. What makes your book truly compelling to potential readers, reviewers, and media? More importantly, how do you effectively convey this
in 20 seconds or less. Come to this experiential session prepared to roll up your
sleeves; this interactive workshop will help you craft your perfect pitch.
Speakers: Jared Kurtiz, Strategies

Mr. Parikh will share his experience of cost effectively producing, distributing
and marketing 40 of some of the “Top 100” children's book bestsellers across
Amazon, Barnes and Noble and Apple stores.
Speaker: Chintu Parikh, KiteReaders

MARINA BALLROOM

4:40 – 5:15 PM



Closing Remarks and Door Prize Giveaways
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SPEAKERS
NINA AMIR

ROY M. CARLISLE

Author, Inspiration to Creation Coach • @NinaAmir • ninaamir.com •
howtoblogabook.com
Session 901: Blogging: How to Build Author Brand and Find New Readers

Acquisitions Director, Independent Institute
www.independent.org
Session 604: Why DIY Trumps Traditional

Nina Amir, author of How to Blog a Book and The Author Training
Manual, transforms writers into authors. Known as the “Inspiration to
Creation Coach,” she inspires people from all walks of life to create
books that positively impact readers and to develop careers as authors,
achieve their goals, and fulfill their potential. Nina is a sought-after
nonfiction developmental editor, proposal consultant, and author, book,
blog-to-book, blog, and results coach. Some of her clients have gone
on to sell 300,000+ copies of their books and to land deals with major publishing houses. She writes four blogs, has self-published 12 books and is the founder of National
Nonfiction Writing Month, aka the Write Nonfiction in November Challenge.

Roy has been Senior Editor at HarperOne, West Coast Senior Editor at
The Crossroad Publishing Company, and Co-Owner and Editorial
Director at Circulus Publishing Group. He has also been a Founding
Board Member and former Chairman of the Board at New College
Berkeley and Founder and former Executive Director of the Academy of
Christian Editors. He currently serves as a member of the national
Board of Directors for the Independent Book Publishing Association.
Roy received his B.A. in philosophy from Whitman College and M.A. in theology from
Fuller Theological Seminary, studied counseling psychology at Santa Clara University,
and taught publishing courses at the University of California at Berkeley and at the IBPA
Publishing University.

AMANDA BARBARA
Vice President, Pubslush • www.pubslush.com
Session 701: Secrets of Crowdfunding
Amanda L. Barbara is the vice president of Pubslush, a global crowdfunding platform only for books. Authors can raise funds, understand
their audience, and self-publish or traditionally publish their work. A
philanthropist at heart, she serves on the board of directors for the
Pubslush Foundation, which supports children’s literacy initiatives
worldwide, and is a founder and director of The Barbara Family
Foundation, an organization committed to assisting charities and
children in need. Amanda is an advocate for crowdfunding in the publishing world and
has spoken at various conferences, such as Writer’s Digest, Tools of Change,
Crowdfunding East Conference, and the Digital Publishing Innovation Summit, and has
served as an ambassador and speaker at CONTEC at the Frankfurt Book Fair.

SHANNON BODIE
Art Director and Partner, Lightbourne, Inc. • www.lightbourne.com
Session 204 and 304: Covers That Connect: An Experiential Workshop
Limited to 20 People
Shannon Bodie is art director and partner at Lightbourne and has been
working in graphic arts for over 18 years. After study as a fine artist,
she joined Lightbourne in 1994 and became partner in 1999, where
she continues Lightbourne’s reputation of outstanding service and
award-winning design. Shannon specializes in creating the entire
package for publishers: from cover and interior layout, to marketing
and branding, ebook editions, and websites. Shannon has a particular
interest in the growing multi-media publishing world and utilizing digital methods to
embrace green publishing.

ANGELA BOLE
Executive Director, Independent Book Publishers Association •
www.ibpa-online.org
Session 201: The Starting Line: A Crash Course in Professional Book
Publishing
Just before Angela became IBPA’s Executive Director, she was Deputy
Executive Director of the Book Industry Study Group, Inc. (BISG), which
fosters conversation and consensus across all sectors of the book business. Before that, Angela served for two years as BISG’s Associate
Director and two years as its Marketing and Communications Manager.
Angela also serves as Treasurer on the Board of Directors of IDPF, the
International Digital Publishing Forum (IDPF).

PETER BRANTLEY
Director, Scholarly Communications, Hypothes.is • hypothes.is
Session 902: Libraries and Independent Publishers: Exploring New Business
Opportunities
Peter Brantley is the Director of Scholarly Communications at
Hypothes.is, a not for profit startup building an open source annotation
service for the web. Previously, Peter was the Director of the BookServer Project at the Internet Archive, where he developed new
business models in distributing digital books, and fostered the publication, distribution, and access to digital content based on open formats
and standards.
He is also the convener of the Books in Browsers conference, a summit for software
developers and UX designers creating new forms of storytelling. He is a contributing
editor to Publishers Weekly, and previously served on the board of the International
Digital Publishing Forum, the standards-setting body for digital books.
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VANESSA CARLISLE
Author
www.gorgeouscuriosity.com
Session 604: Why DIY Trumps Traditional
Vanessa Carlisle earned her MFA in Creative Writing from Emerson
College and currently writes fiction and critical work in the PhD in
English Literature and Creative Writing program at USC. She is coauthor of a nonfiction book called I Was My Mother’s Bridesmaid,
author of the collaboratively published novel A Crack in Everything, a
blogger at gorgeouscuriosity.com, and her fiction has been published in
trade magazines, literary magazines, and anthologized.

SHARON CASTLEN
Founder/Owner, Integrated Book Marketing •
www.IntegratedBookMarketing.net
Session 903: Niche Marketing: The Key to Increasing Sales
Sharon Castlen, the founder/owner of Integrated Book Marketing works
with small presses and independent publishers across the country in
three areas: Pre-Press coaching, distribution, full marketing strategy
and implementation. Since 1984, she has also shared her expertise
and mentored clients, authors and publishers through workshops,
keynote addresses, webinars, and ‘ask-the-expert’ sessions during
national and regional publisher and author gatherings. She speaks
each year at Independent Book Publishers Association (IBPA) Publishing University and
the Pacific Northwest Booksellers Association Fall Trade Show in addition to more
regional author/publisher groups in the northeast. She focuses on non-fiction titles…for
adults and for children. She works in both the secular and Christian communities in all
aspects of her book marketing and publishing services.

STEPHANIE CHANDLER
President, AuthorityPublishing.com; Nonfiction Authors Association
@bizauthor • www.AuthorityPublishing.com •
www.NonfictionAuthorsAssociation.com
Session 602: Build Your Online (Non-Fiction) Book Marketing Plan
Stephanie Chandler is the author of several books including The
Nonfiction Book Marketing Plan: Online and Offline Promotion
Strategies to Build Your Audience and Sell More Books and Own Your
Niche: Hype-Free Internet Marketing Tactics to Establish Authority in
Your Field and Promote Your Service-Based Business. Stephanie is also
CEO of AuthorityPublishing.com, specializing in social media for
authors, and the Nonfiction Authors Association, a marketing community
for writers.

MARK COKER
Founder, Smashwords
@markcoker • facebook.com/markcoker • www.smashwords.com
Session 803: Working with a National Distributor to Sell More Books
Mark Coker founded Smashwords in 2008 to make ebook publishing
fast, free and easy for writers. Today, 80,000 authors and small independent presses around the world use the Smashwords platform to
achieve global distribution at major retailers and library aggregators
such as Apple iBooks, Barnes & Noble, Kobo, Diesel, Scribd, Oyster,
Flipkart, Baker & Taylor Axis 360, and the Smashwords Store.

TOM DOHERTY

DELTINA HAY

President, Cardinal Publishers Group • www.cardinalpub.com
Session 803: Working with a National Distributor to Sell More Books

Owner, DeltinaU • @deltina • DeltinaU.com
Session 703: Micro Media: New Ideas to Improve Book Discoverability

Tom Doherty has been president of Cardinal Publishers Group since
2000 and publisher of Blue River Press since 2004. Prior to Cardinal
Publishers Group Tom worked in publishing for nearly 20 years including eight in book distribution with Time-Warner and The Hearst
Corporation. During his time at Cardinal Publishers Group, a full service
distributor, Tom launched more than fifty new imprints. As publisher of
Blue River Press he published notable New York Times bestselling
authors James Alexander Thom and Jack D. Hunter as well as category non-fiction and
regional best sellers.

KAT ENGH
Social Media Strategist, Berrett-Koehler Publishers •
www.bkconnection.com
Session 901: Blogging: How to Build Author Brand and Find New Readers
Kat Engh is the Social Media Strategist for Berrett-Koehler Publishers
and the President for the Book Promotion Forum in San Francisco,
which hosts monthly educational programs and networking opportunities for local publishing professionals and authors. Prior to BK, Kat
worked as a book publicist and blog community facilitator for North
Atlantic Books where she made a lot of valuable mistakes in the
process of learning how to build a network online.

MARIKA FLATT
Owner, PR by the Book, LLC • www.prbythebook.com
Session 202: Book Publicity in the Digital Age
Marika launched PR by the Book in 2002, combining her love of the
media, public relations and books. Prior to that, Marika spent seven
years leading the publicity team of an Austin-based book publicity firm.
She received a Gold Bulldog Award for a publicity campaign that resulted in exposure in over 700 media outlets.
Marika is a past-president of Women Communicators of Austin, serves
as an Expert for IBPA, is listed on Twitter’s Women in Publishing
(#womeninpublishing) and serves on the selection committee for the Texas Book
Festival. As a hobby, Marika has been a freelance travel writer for over a decade and
serves as the Travel Editor for Austin Lifestyle magazine.

Deltina Hay is the author of The Social Media Survival Guide, The
Bootstrapper’s Guide to the Mobile Web, and The Bootstrapper’s Guide
to the New Search Optimization (2015, Quill Driver Books). She has
been programming and developing for the Web for over thirty years.
Deltina’s graduate education includes computer science, applied mathematics, nonlinear dynamics, and psychology. She enjoys sharing her
diverse knowledge through online education at DeltinaU.com.

CHRISTOPHER KENNEALLY
Director, Business Development & Author Relations, Copyright Clearance
Center • @chris_kenneally • www.beyondthebook.com
Session 501: Taking Sides—Self-Published Authors: Amateurs or Pros?
Kenneally works with his Business Development colleagues to help the
company attract new customers and achieve greater penetration
in existing markets. He has forged partnerships with technology
providers, professional associations, and media organizations, among
others. In addition, Kenneally is host/producer of CCC’s weekly podcast
series, “Beyond the Book,” and for OnCopyright Education, CCC’s
Educational Services brand, he presents a variety of programs on copyright and intellectual property issues.
As a freelance journalist, Christopher Kenneally reported on education, business, travel,
culture and technology for the New York Times, Boston Globe, Los Angeles Times, and
The Independent of London, and others. He also reported for WBUR-FM (Boston),
National Public Radio, and WGBH-TV (PBS-Boston). He is author of Massachusetts 101
(Applewood Books), a history of the state From Redcoats to Red Sox.

THOM KEPHART
Community Outreach Product Manager, Amazon.com • www.Amazon.com
Session 302: All You Need to Know about Using Amazon’s Free Tools
Thom Kephart has worked within the independent publishing industry
for nearly eight years, initially working with CreateSpace to develop
professional editorial offerings for authors. After refining customer experience by working closely with authors and business owners, Thom
joined Amazon as the Community Outreach Manager responsible for
building brand awareness for CreateSpace and Kindle Direct Publishing.

CYNTHIA FRANK

CARLA KING

President, Cypress House • www.cypresshouse.com
Session 903: Niche Marketing: The Key to Increasing Sales

Co-founder, Self-Publishing Boot Camp • www.CarlaKing.com
Session 801: Sell Your Writing and Boost Your Author Platform with New
Publishing Tools You Haven’t Heard of Yet

Cynthia Frank has more than twenty-five years of experience in writing,
publishing, editing, and teaching. She is president of Cypress House, a
family-owned, full-service book production company, as well as QED
Press, a royalty house that has won many national and international
awards and grants. Cynthia has assisted authors and publishers with
subsidiary rights and translation rights, including paperback, hardcover,
gift and special editions, and translations into Spanish, Russian,
German, Chinese, Korean, Japanese, Bulgarian, and Portuguese.
Cynthia is on the education committee of the Pacific Northwest Booksellers Association,
and has presented workshops for IBPA’s Publishing University, University of Denver
Publishing Institute, Mendocino Coast Writers Conference, American Society of
Journalists and Authors, National Association of Science Writers, California Poets in the
Schools, Northern California Independent Booksellers Association, the Big Sur Writing
Workshops, the Mendocino Coast Writers Club, and the Bay Area Independent
Publishers Association.

An adventure travel writer, Carla is co-founder of Self-Publishing Boot
Camp, and self-publishing columnist for PBS MediaShift. Interrupting
her career as a technology writer and Silicon Valley web consultant,
Carla pioneered the art of the realtime online travelogue in 1995 for
O’Reilly & Associates with her American Borders Dispatches—now
called blogs—sent from the saddle of the Russian Ural sidecar motorcycle she was testing for the American importer. The online series
continued with solo journeys to India, Europe, Africa, and China.
Carla’s stories have been widely anthologized and published on the web, and her books
include the Self-Publishing Boot Camp Guide for Authors, How To Self-Publish Your
Book (PBS), American Borders, Stories from Elsewhere, and the upcoming China Road
Motorcycle Diaries. A longtime web geek, Carla eagerly tests out new self-publishing
products, tools and technologies when they emerge, awarding the good ones the “SelfPub Boot Camp Approved” stamp. Wherever she is, you can find her at CarlaKing.com.

DAVID HANCOCK

JONATHAN KIRSCH

Founder, Morgan James Publishing • morganjamespublishing.com
Chairman, Guerrilla Marketing International
Session 102: How’d They Do That? Introducing Three of Publishers Weekly’s
Fast-Growing Independent Publishers

Author/Attorney, Law Offices of Jonathan Kirsch • www.jonathankirsch.com
Session 702: Book Contract Boot Camp: Negotiating Your Best Deal
Session 802: How Indie Publishers Sell Foreign Rights

David has co-authored twelve books, including Performance Driven
Thinking, The Best of Guerrilla Marketing and The Entrepreneurial
Author. NASDAQ cites David as one of the world’s most prestigious
business leaders, and he is reported to be the future of publishing. As
founder of Morgan James Publishing, he was named a finalist in the
Best Chairman category in The American Business Awards, hailed as
“the business world’s own Oscars” by the New York Post. David was
also selected for Fast Company magazine’s Fast 50 for his leadership, creative thinking, significant accomplishments, and his significant impact on the industry over the
next ten years. David also serves as president of the executive board for Habitat for
Humanity Peninsula and Greater Williamsburg, and as chairman of the board of the
National Center for the Prevention of Community Violence.

Jonathan Kirsch is a publishing and intellectual property attorney based
in Los Angeles, an expert witness on publishing industry matters, an
Adjunct Professor on the Faculty of New York University’s Professional
Publishing Institute, a longtime book reviewer for the Los Angeles
Times, the book editor of the Jewish Journal, and the author of thirteen
books, including two books on publishing law and seven books on the
Bible as literature and the history of religion. His most recent book is
The Short, Strange Life of Herschel Grynszpan: A Boy Avenger, a Nazi Diplomat and a
Murder in Paris (Norton/Liveright).
Kirsch has long served as general counsel for IBPA and is the recipient of the Benjamin
Franklin Award for Special Achievement in Publishing.
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SPEAKERS
BRENDA KNIGHT
Author and Publisher, Cleis Press • www.cleispress.com
Session 102: How’d They Do That? Introducing Three of Publishers Weekly’s
Fast-Growing Independent Publishers
Brenda Knight is a 20-year publishing veteran, starting at HarperCollins
and is the author of the American Book award-winning Women of the
Beat Generation, Wild Women and Books, and The Grateful Table.
Knight has worked with many bestselling authors including Mark Nepo,
Phil Cousineau, Congresswoman Jackie Speier, and Paolo Coehlo.
Knight volunteers for the American Cancer Society as a counselor for
the newly diagnosed, teaches at the San Francisco Writers’ Conference and leads writing workshops “Putting Your Passion on Paper.” Publisher of Cleis Press and founder of
Viva Editions, Knight lives in the San Francisco Bay Area.

MARYANN KOHL
CEO, Bright Ring Publishing, Inc. • @maryann_kohl • www.brightring.com
Session 803: Working with a National Distributor to Sell More Books
MaryAnn Faubion Kohl began Bright Ring Publishing 27 years ago in
1985 with her first book, Scribble Cookies. Bright Ring has published
seven award-winning art education books for children, parents, teachers, and child care providers; she has also written twelve titles for
Gryphon House, Inc. (Foreign rights in over 10 languages). Kohl’s best
selling titles are Great American Artists for Kids and Discovering Great
Artists. Scribble Cookies revised as Scribble Art continues to sell briskly
after 27 years in print. MaryAnn presents seminars internationally, writes for parenting
magazines and numerous blogs, consults for educational groups and for companies
including The Jim Henson Company, Blues Clues, Discount School Supply, and FisherPrice. Recently MaryAnn has added the job of literary agent specifically to the education
genre to her career in the publishing world.

JARED KURITZ
Director, La Jolla Writers Conference • lajollawritersconference.com
Managing Partner, Strategies • www.strategiespr.com
Session 202: Book Publicity in the Digital Age
Session 704 and 804: Pitch Perfect: An Experiential Workshop Limited to 20
Jared Kuritz is the Director of the La Jolla Writers Conference and a
Managing Partner with Strategies—a firm that specializes in literary
development, business modeling, and marketing & public relations for
authors. Jared works with first time authors looking to determine their
best methods for publication and establish their business model, as
well as New York Times bestselling authors seeking to build upon their
success. Jared has an expert understanding of the seven methods of
publishing and how to effectively choreograph a business models and public relations/marketing plan to best suit individual projects.

JASON LEWIS
BillyFish Books • www.billyfishbooks.com
Session 401: The Learning Curve to Earning Curve: Navigating the New World
of Publishing
Jason Lewis, a former window cleaner, completed one of the longest,
most grueling expeditions in history: walking, biking and inline skating
five continents, and swimming, kayaking, rowing and pedaling a boat
across the world’s rivers, oceans, and seas. He survived a crocodile
attack, blood poisoning, malaria, incarceration for espionage and two
broken legs during his record-setting, 13-year quest to become the first
person to circumnavigate the world using only human power.

IVORY MADISON
CEO and Editor in Chief, Red Room • www.redroom.com
Session 101: Articulating the Values and Vision for Your Publishing Venture
Session 603: Effective, Efficient Editing for Busy Authors and Publishers
Ivory Madison is the CEO and Editor in Chief of Red Room, a social
media community and blogging platform for many of the world’s greatest writers, including bestselling and award-winning authors. A former
management consultant to startups and Fortune 500 companies,
Madison combines her business acumen with her dedication to a future
in which authors and small publishers thrive. Red Room began as the
Red Room Writers Society, in 2002, where she personally helped hundreds of aspiring and professional writers complete their books. As a result, Madison
was named “Best Writing Coach” by San Francisco magazine.
A frequent keynote speaker and panelist on writing, entrepreneurship, social media,
and the future of publishing, Ivory has been a guest lecturer to the faculty and writing
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coaches at the Stanford Graduate School of Business and the Stanford Publishing
Course. Madison holds a juris doctorate and her first Editor in Chief position was at her
school’s Law Review. Her feminist-superhero-mafia-noir graphic novel, Huntress: Year
One, was published by DC Comics in February 2009 and is now in its second printing. It
was named “Best Graphic Novel of the Decade” by one random person on Twitter.
Recently, she has written for Harvard Business Review and Oxford University Press, and
cofounded Red Room Press, a small independent publisher with an innovative business
model, matching individual book projects with investors.

JIM MILLIOT
Co-editorial Director, Publishers Weekly
www.publishersweekly.com
Session 102: How’d They Do That? Introducing Three of Publishers Weekly’s
Fast-Growing Independent Publishers
Jim Milliot is co-editorial director of Publishers Weekly and vice president of PWxyz, the company that acquired PW from Reed in April 2010.
Jim has been with PW for 20 years, starting as the business and news
editor, topics he still covers today.
Prior to joining PW, Jim was executive editor at Simba Information,
a publisher of newsletters and market studies on various media
segments, including trade and educational book publishing. Simba’s
flagship publications were BP Report and Educational Marketer, for which Jim served
as editor from 1983 to 1993.
A graduate of Fordham University, Jim is a regular contributor to different industry publications, including Bowker’s Book Consumer Annual Review, and is frequently quoted
in the general media on publishing issues. He served as a member of the BISG statistics
committee during the 1990’s.

CHRISTINE MUNROE
U.S. Manager, Kobo Writing Life
kobowritinglife.com
Session 501: Taking Sides—Self-Published Authors: Amateurs or Pros?
Christine Munroe is the U.S. Manager for Kobo Writing Life, a leading
self-publishing platform that is part of global eBook retailer Kobo Inc.
She works directly with authors, agents, and small publishers to help
them to successfully sell their eBooks on kobo.com, and also organizes
events with local independent bookstores to build on Kobo’s partnership
with the American Booksellers Association.

BILL NEWLIN
Group Publisher, Avalon Publishing Group (Perseus Books Group) •
www.perseusbooks.com
Session 902: Libraries and Independent Publishers: Exploring New Business
Opportunities
Bill Newlin is Group Publisher of Avalon Publishing Group (Perseus),
consisting of the Rick Steves and Moon travel guidebooks series,
Westview Press academic textbooks, and Seal Press feminist books.
Bill began his career by publishing the first guide to independent travel
in China in 1982, then worked as a trade editor in New York for eight
years at Hill & Wang and New Republic Books before returning to travel
publishing in 1990. Bill plays a lead role at Perseus in many aspects
of the digital shift, including XML workflows, ePub architecture, DRM, metadata, and
digital policy for libraries.

KARLA OLSON
Director of Publishing, Patagonia
www.patagonia.com/books
Session 202: Book Publicity in the Digital Age
Karla Olson is the Director of Publishing at Patagonia. She is also the
president of Publishers and Writers of San Diego, and has been a
board member since 2006. She has been in the publishing industry for
over 30 years and is the founder of BookStudio, a publishing consultancy. Before founding BookStudio, she was the Creative Director of
Tehabi Books, the founder of Via Press, and worked in the editorial
departments of two major publishers in New York City. In 2011 Karla
started Read Local, a marketing coalition for authors. Learn more about BookStudio and
its services at www.bookstudiobooks.com.

MARK OUIMET

LISA SCHIFF

Vice President and General Manager, Ingram Publisher Services, Inc. •
www.ingramcontent.com
Session 803: Working with a National Distributor to Sell More Books

Technical Lead, California Digital Library • www.cdlib.org
Session 902: Libraries and Independent Publishers: Exploring New Business
Opportunities

Mark Ouimet joined Ingram Publisher Services Inc. as Vice President of
Client Acquisitions in 2007 and became Vice President and General
Manager in June of 2009. He is located in the Ingram Publisher
Services Inc. office in Berkeley, California.
Prior to joining Ingram, Mr. Ouimet served as the Associate Publisher
and Director of Sales and Marketing at North Atlantic Books. He was
the Executive Vice President of Marketing at Publishers Group West
before North Atlantic Books. Mr. Ouimet holds a bachelor of arts degree from Bishop’s
University in Lennoxville, Quebec, Canada. He has also served as a member of the
Board of Directors of IBPA.

CHINTU PARIKH
CEO & Founder, KiteReaders • www.kitereaders.com
Session 904: How To Succeed In Children's Book Publishing—Five Things
You Must Do!
KiteReaders has produced 150 of some children’s titles with 40 of them
becoming “Top 100” children’s eBook bestsellers. Follow KiteReaders
on twitter @KiteReaders and at facebook.com/kitereaders.
Previously at Yahoo as the business lead for emerging advertising businesses, Chintu led successful launches of a niche publisher ad-network
and a mobile advertising platform globally. He brings ten plus years of
professional experience backed by an MBA, Enterprise Award with Distinction, from
Carnegie Mellon University and graduate and undergraduate degrees with high honors
in engineering.

NATALIE RICH
Digital Communication & Publishing Assistant, Robert E. Kennedy Library
California Polytechnic State University, San Luis Obispo • lib.calpoly.edu
Session 902: Libraries and Independent Publishers: Exploring New Business
Opportunities
Natalie Rich supports Digital Communication & Publishing at Cal Poly’s
Robert E. Kennedy Library. She has researched variable data publishing for Adobe, worked in Talent Acquisition and Branding at the Silicon
Valley based company, Proofpoint Inc., and assisted in teaching
students at the San Jose Mercury News’ Mosaic Urban Journalism
Workshop. Natalie has a background in graphic arts and has experience in graphic design, public relations, film and photography. Upon
graduation in 2014, she looks forward to launching a career in the multi-media publishing world. For more information visit her portfolio: calpoly.edu/~nrich/

CHRISTOPHER ROBBINS
Founder and President, Familius LLC • @paterfamilius1
CEO, American West Books
Session 102: How’d They Do That? Introducing Three of Publishers Weekly’s
Fast-Growing Independent Publishers
Session 703: Micro Media: New Ideas to Improve Book Discoverability
Robbins is the founder/president of Familius, a transmedia publishing
company focused on helping families be happy, and CEO of American
West Books, one of the three top distributors of books into Costco,
Sam’s Club, and Wholefoods. Previously he was the CEO of Gibbs Smith
and Novelocity.com. Christopher lectures on book publishing and sits on
the board of directors of the Independent Book Publishers Association.
He is also an adviser for Papertrell.com, one of the leading cloud-based
app development companies. He is married and father of nine children and is the
author of Living in the Trenches: Successful Family Strategies from a Father of Nine
(yes, nine!).

REID LANCE ROSENTHAL
Best-Selling Author • reidlancerosenthal.com
Session 202: Book Publicity in the Digital Age
Reid Lance Rosenthal is fourth generation land and cattle. He is a
rancher, a multiple #1 bestselling author, and the Threads West series
has been honored with fifteen national literary awards including, Best
Western, Best Romance, and Best Historical Fiction. His cowboy heart
and poet’s pen captures the spirit of the western landscape and its
influence on generations of its settlers. His long-standing devotion to
wild and remote places and to the people—both past and present—
who leave their legend and footprint upon America and the American West is the inspiration and descriptive underpinning of all of his writing.

Lisa Schiff is the Technical Lead for the California Digital Library’s
Publishing Group. Previous to joining the CDL, she was an Information
Engineer at Interwoven. She received her Ph.D. in Library and
Information Studies from the University of California, Berkeley, and is
the author of Informed Consent: Information Production and Ideology,
published by Scarecrow Press.

CYNTHIA SHANNON
Author Marketing Coordinator, Goodreads
www.goodreads.com
Session 202: Book Publicity in the Digital Age
Cynthia Shannon is Author Marketing Coordinator at Goodreads, where
she supports authors and publishers with the author program and promotional opportunities. Previously, Cynthia worked as a book publicist
at Wiley/Jossey-Bass, Berrett-Koehler, and Other Press, and got her
degree in journalism from NYU. She’s a founding member of the Young
to Publishing Group Bay Area Chapter, and previously served on the
board of the Book Promotion Forum (formerly Northern California Book
Publicity and Marketing Association).

TAMMIE STEVENS
BillyFish Books
www.billyfishbooks.com
Session 401: The Learning Curve to Earning Curve:
Navigating the New World of Publishing
Tammie Stevens, with no money or experience, began a life-changing
nonprofit animal rescue that has to date saved over two thousand
animals.

JOSHUA TALLENT
Chief eBook Architect, Firebrand Technologies
@jtallent • www.ebookarchitects.com
Session 203: Tackling eBooks: Practical Advice for a Changing Market
Joshua Tallent, the Chief eBook Architect at Firebrand Technologies,
has been an eBook developer since 2002 and is a well-known eBook
expert and teacher. Joshua advocates for beautiful, functional, accessible
eBooks, and focuses much of his attention on the practical implementation of solid eBook development practices. He and his team provide
eBook design and consulting services to publishers and authors,
specializing in complex and enhanced eBook projects and grand ideas.

JENIFFER THOMPSON
Founder, Monkey C Media
www.JenifferThompson.com • www.monkeycmedia.com
Session 204 and 304: Covers That Connect: An Experiential Workshop
Limited to 20 People
Internet Marketing specialist and web site strategist Jeniffer Thompson
has more than 15 years experience in the publishing industry. She is
the author of Web Site WOW: Turn Your Web Site Into Your Most
Powerful Marketing Tool and the creator of the popular Web Site WOW
seminar series. Jeniffer’s passion for Internet Marketing shines through
in every class she teaches; authors walk away feeling empowered,
inspired, and armed with knowledge. Jeniffer is the founder of Monkey
C Media, a ten-year-company specializing in author websites and book cover design.
She is an inspiring educator—her testimonials show how much her attendees appreciate her breadth of tangible knowledge.

NADINE VASSALLO
Project Manager for Research & Information, Book Industry Study Group
(BISG) • www.bisg.org
Session 603: Transforming Data into Action
Nadine Vassallo is Project Manager for Research & Information at the
Book Industry Study Group (BISG), a leading U.S. book industry trade
association. Prior to joining BISG in 2011, Nadine worked with Columbia
University’s Institute for Research on Women & Gender and Penguin
Group USA, where she coordinated events for authors via the Penguin
Speakers Bureau. She holds a BA from the University of Pennsylvania.
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SPEAKERS
BROOKE WARNER
Publisher, She Writes Press • President, Warner Coaching, Inc. •
www.warnercoaching.com
Session 501: Taking Sides—Self-Published Authors: Amateurs or Pros?
Brooke Warner is publisher of She Writes Press, president of Warner
Coaching Inc., and author of What’s Your Book? and How to Sell Your
Memoir. Brooke’s expertise is in traditional and new publishing, and
she is an equal advocate for publishing with a traditional house and
self-publishing. Her website (www.warnercoaching.com) was selected
by The Write Life as one of the Top 100 Best Websites for Writers in
2014. She lives and works in Berkeley, California.

DANA BETH WEINBERG
Professor of Sociology, Queens College and The Graduate Center—CUNY •
@DBWeinberg • danabethweinberg.com
Session 501: Taking Sides—Self-Published Authors: Amateurs or Pros?
Dana Beth Weinberg, received her doctorate from Harvard University
and is a Professor of Sociology at Queens College—CUNY, where she
directs the MA Program in Data Analytics and Applied Social Research.
Her research focuses on organizational behavior, work, and occupations. Inspired by her own personal experiences as a novelist (she
writes and has self-published fiction as D. B. Shuster), her current
research examines the way that digitization is changing the book
industry for readers, writers, and publishers. This year, she co-authored the Digital
Book World and Writer’s Digest Author Survey and is a regular contributor to the Digital
Book World expert publishing blog.

TED WEINSTEIN
Ted Weinstein Literary Agency • www.twliterary.com
Session 501: Taking Sides—Self-Published Authors: Amateurs or Pros?

ANGELA BOLE
Executive Director
Independent Book Publishers Association • angela@ibpa-online.org
Just before Angela became IBPA’s Executive Director, she was Deputy
Executive Director of the Book Industry Study Group, Inc. (BISG), which
fosters conversation and consensus across all sectors of the book business. Before that, Angela served for two years as BISG’s Associate
Director and two years as its Marketing and Communications Manager.
Angela also serves as Treasurer on the Board of Directors of IDPF, the
International Digital Publishing Forum (IDPF).

TERRY NATHAN
Chief Operations Officer
Independent Book Publishers Association • terry@ibpa-online.org
Terry Nathan has held many positions at IBPA and is currently the Chief
Operations Officer. He began his career in the world of book publishing
and with IBPA (then PMA) at the ABA Show in Anaheim, CA, in 1992. At
that time, the association had reached a plateau with 900 members
and the world of independent publishing was just beginning to explode.
In past 22 years, Terry has played an integral part in helping the
association grow to its current level of just under 3,000 members.
Under Terry’s leadership, IBPA continues to offer cutting edge educational programs,
cost-saving benefits, and low-cost marketing programs, keeping close to mind IBPA’s
motto of “Helping Each Other to Achieve and Succeed.” Terry also advocates for the
rights of independent publishers to level the playing field for small and mid-sized
publishers.

Ted Weinstein is a literary agent with broad experience on both the
business and editorial sides of publishing. He represents a wide range
of non-fiction authors including two-time NY Times bestseller Austin
Kleon (Steal Like an Artist and Show Your Work), NY Times bestseller
Leander Kahney (The Cult of Mac, Inside Steve’s Brain, and Jony Ive:
Apple’s Design Genius), international bestsellers Kelly McGonigal (The
Willpower Instinct), Keith Devlin (NPR’s “Math Guy”), and Dan Roam
(The Back of the Napkin and Show and Tell), and many more. He has helped clients
directly publish their work and has sold many subsidiary rights on such projects. More
information about his agency and clients, as well as his free audio workshop, “Book
Proposal Bootcamp,” can be found at www.twliterary.com.

PATTI GRASSO

DAVID WILK

CHRIS KAHN

Publisher, Frederator Books • @dwilk • www.frederatorbooks.com
Session 902: Libraries and Independent Publishers: Exploring New Business
Opportunities
Wilk has worked successfully in almost every aspect of publishing and
book distribution in print and digital environments. He is currently publisher at Frederator Books, and provides strategic and practical publishing services to authors, publishers, media companies, and nonprofits
including Audubon Society, A+E Television and Perseus Books. He is
also a poet with four chapbooks. Wilk was the Literature Program
Director at the National Endowment for the Arts, was an active participant in the Poetry in the Schools program, and was editor of the literary journal TRUCK.
He has taught at NYU, SUNY, Sisters in Crime, ASJA, Book Expo, Digital Book World,
Self Publishing Expo, and other venues. Websites include booktrix.com (blog), livewriters.com (author and book videos), writerscast.com (podcasts), armorynewmedia.com
(digital publishing), and tumblr.com/blog/selfpublishingnews.

JON YON
Founder/CEO, Fortoa • www.fortoa.com
Session 301: New Business Essentials: Game Changing Insights from
520 Startups
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Jon Yon built the UK’s fastest growing private company—Victoria Real,
a web, mobile, and interactive TV production company that delivered
the famous Big Brother TV show and high-engagement/eCommerce
solutions and content for the UK Government, BBC, National Lotto,
UEFA, Tesco and many other global brands. Jon has personally created
520 new startup businesses in disadvantaged communities. He is the
winner of the UKBI Award for Best New Business Incubation Program
and an International Speaker on Business Startup Strategies, Audience Engagement,
and Business Incubation. Jon is a Strategic Consultant for corporations and high-growth
startups; Senior Consultant and Advisor to Government Departments on entrepreneurship strategies, audience engagement, social/digital inclusion and social impact
measurement; and a guest/performer for UK Royal Family and prime-time TV Shows.

Administrative Assistant
Independent Book Publishers Association • patti@ibpa-online.org
Patti Grasso joined IBPA in 2009. After working in the magazine publishing industry as a graphic designer for over a dozen years, she has
enjoyed the transition of working in the ever-changing book publishing
trade. She finds fulfillment in being able to help IBPA’s members with
their publishing needs.

Vendor Relations, Marketing & Advertising
Independent Book Publishers Association • chris@ibpa-online.org
Chris Kahn joined IBPA to manage vendor relations, advertising, sponsorship and media partnership opportunities. He has known what was
then PMA since 1995 as Western Advertising Director for Publishers
Weekly, Library Journal, and School Library Journal.
He lives in the San Francisco Bay Area and loves (in no particular order)
listening to his wife Beverly play the ukulele, reading biographies,
police procedurals and English ‘cozies’, wine (especially ones old,
French, and red), Los Gigantes de San Francisco, Phil Liggett and Paul Sherwin
describing on the Tour de France, the beaches in Kaua’i, his cats Penny and Hector,
Baja California and Puerto Vallarta, Mexico.

THANK YOU TO OUR

SPONSORS
Opening Night Reception
generously sponsored by

Membership Luncheon generously sponsored by

Continental Breakfast and Water Bottles
generously sponsored by

Conference Program generously provided by

Lanyards courtesy of

SPONSOR LIST
Bay Area Independent Publishers Association (BAIPA)

Bookmasters

David Kudler
PO Box E, Corte Madera, CA 94976
info@baipa.org
www.baipa.org
BAIPA is an educational organization dedicated to elevating the art of the
independent author-publisher. Members include creative people who are
involved in various aspects of publishing, linking writers with the services
they need to publish and sell their work. Formerly the Marin Small Publishers
Association, BAIPA was founded in 1979 in the San Francisco Bay Area and
incorporated as a nonprofit public benefit organization in 1981.

Tim Leonhart
Emily McQuate
30 Amberwood Parkway, Ashland, OH 44805
(800) 537-6727 or (419) 281-5100
tleonhart@bookmasters.com
emcquate@bookmasters.com
www.bookmasters.com
Bookmasters is one of the largest integrated providers of publisher services
in the world. For more than 40 years, Bookmasters has offered services
to publishers and authors such as printing, print book warehousing and
distribution, eBook conversion and distribution, editorial and design, and
marketing. To learn more, visit www.bookmasters.com.

BlueInk Review
Patricia Moosbrugger
Patti Thorn
5910 S. University Blvd., C-18, 181, Greenwood Village, CO 80121
Tel: 303-658-0116
info@blueinkreview.com
www.blueinkreview.com
BlueInk Review is a service devoted to offering honest, objective reviews of
self-published titles. Founded by Patti Thorn, former book review editor of
the Rocky Mountain News, and Patricia Moosbrugger, an internationallyknown literary agent, BlueInk offers reviews penned by professional critics
and writers whose bylines have appeared in major newspapers, such as the
New York Times, Washington Post and Chicago Tribune, and senior level
editors from major New York publishing houses, such as Viking and Crown.

Brandt Doubleday
Tracy Pelzer-Timm
1515 E. Kimberly Road, Davenport, Iowa 52807
Tel: 563-386-9740 or 563-388-7326
tracy.pelzer-timm@brandtco.com
www.brandtdoubleday.com
Helping you get your voice into print: our focus is making the print journey
for publishers and self-publishing authors as smooth and stress-free as
possible. We focus on digital short-runs, with the knowledge and capacity
for larger offset runs as well.
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SPONSORS
Color House Graphics, Inc.

Ingram Content Group

Phil Knight, Director of Sales
3505 Eastern Avenue, Grand Rapids, MI 49508
Tel: 800-454-1916 ext. 240
Fax: 616-245-5494
pknight@colorhousegraphics.com
www.Colorhousegraphics.com
CHG is a book manufacturer dedicated to providing top notch services to
authors and publishers around the nation. Our size and technologically
advanced equipment allows for quick response and superior quality.

Robin Cutler
Janice Schnell
Kelly Gallagher
One Ingram Blvd., La Vergne, TN 37086
Tel: 615-793-5000
www.ingramcontent.com
Ingram Content Group Inc. is the world’s largest and most trusted distributor
of physical and digital content. Thousands of publishers, retailers, and
libraries worldwide use our best-of-class digital, audio, print, print-ondemand, inventory management, wholesale and full-service distribution
programs to realize the full business potential of books.

C-M Books / Cushing-Malloy, Inc.
Meg Souza, Marketing Director
Adam Hieber, Sales
1350 N. Main Street, Ann Arbor, MI 48104
Tel: 734-663-8554
Toll Free 888-295-7244
msouza@cushing-malloy.com
ahieber@cushing-malloy.com
C-M Books is a leader in the world of book manufacturing specializing in
the making of soft and hard cover books in short to medium runs. Contact
C-M Books today for all of your book production needs (offset, digital,
eBooks) and experience our One-Contact Customer Service. Where Books
Are Bound For Greatness®. Please follow us on:
Twitter @CM_Books, www.facebook.com/CushingMalloyBooks, and
pinterest.com/cmbooks

Jostens
Terry Cleveland
451 International Drive, Clarksville, TN 37040
Tel: 931-249-5800
terry.cleveland@jostens.com
www.jostens.com/misc/commercial-printing.html
Over the last century, we’ve continued to innovate to provide unique, lasting
experiences for everyone that comes to Jostens. With every customer we
create a lasting impression of customer service and a quality product.
From the first initial quote to the finish product, we’re passionate about
what we do. All Jostens printing facilities are equipped with State-of–theart equipment. Jostens is the best choice for your business’s commercial
printing needs.

Dickinson Press, Inc.

Kindle Direct Publishing (KDP) & CreateSpace

Charles Olson
Dan Sherman
1820 Jet Stream Drive, Colorado Springs, CO 80921
Tel: 616-818-4436 • Fax: 616-818-4437
charles.Olson@dickinsonpress.com • www.dickinsonpress.com
Dickinson Press, Inc./DP Digital Books: Book production from one to one
million. With over 125 years of experience Dickinson Press/DP Digital books
has perfected the art of book manufacturing. DP offers offset printing and
binding, digital book production and many other services to help your
business grow.

Thom Kephart
Seattle, WA
info@createspace.com
www.createspace.com/Contact.jsp
www.createspace.com
https://kdp.amazon.com
Kindle Direct Publishing (KDP) is a fast, easy and free way for authors and
publishers to keep control and publish their books worldwide on the Kindle
and Kindle reading apps. CreateSpace is a fast, easy and free way for
authors and publishers to keep control and publish their print books
worldwide.

Friesens Corporation
Duncan McCallum
Elise Gochberg
One Printers Way, Altona, MB Can, R0G0B0 • Tel: 204-324-6401
duncan@spectrumprintgroup.com
elise@spectrumprintgroup.com
www.books.friesens.com
Friesens Corporation is North America’s premier book manufacturer,
providing traditional publishers and self-publishers, institutions and
businesses with quality, all-in-house book services at our 250,000 sq. ft.
state-of-the-art and eco-friendly book production facilities. Friesens
customers include Random House, Harper Collins, Disney, National
Geographic, the Metropolitan Museum of Art, the Smithsonian, and many
more. Whatever your book publishing needs, every employee-owner at
Friesens is committed to ensuring your book production experience is as
satisfying as the products we produce.

Hercules Freight Company
Dick Hampton
176 Snead Drive, Fairfield Glade, TN 385588
Tel: 800-701-7998
dickhampton@frontiernet.net
www.dickhampton.com
Our Shipping Rates are the lowest, then we discount additional
80%. Specializing in Residential—Lift gate & Call Before Delivery Charges.
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Kobo Writing Life
Christine Munroe
215 Park Avenue South, 14th Floor, New York, NY 10016
Tel: 646-943-8200 x52533
cmunroe@kobo.com
kobowritinglife.com
Are you an author with a bestseller just waiting to be discovered? Want to
reach out to millions of readers in over 190 countries? Do you own the
digital rights to your work? Then have we got the tool for you! Kobo Writing
Life is the one-stop, do-it-yourself publishing portal. For more information,
visit kobowritinglife.com.

McNaughton & Gunn, Inc.
Jonnie Bryant
960 Woodland Drive, Saline, MI 48176
Tel: 734-429-5411; 800-677-BOOK
sales@mcnaughton-gunn.com
www.bookprinters.com
McNaughton & Gunn leverages the creative and technical talents of our team
of experts, offering a flexible and customizable process for each customer’s
unique needs with a focus on lasting relationships. We specialize in offset
printing, 4-color digital printing, eBook conversion, and short and medium
runs for web, sheet-fed and digital printing. Experience something different
with McNaughton & Gunn.

SPONSORS
Partnership

Sheridan Books, Inc.

David Rehker
29077 Clemens Road, Cleveland, Ohio 44145
Tel: 800-599-2902; Fax: 877-489-0131
kkorhely@partnership.com • www.partnership.com
PartnerShip®, IBPA’s preferred freight management provider, helps members
save on inbound, outbound, small, and large shipments through the
IBPA Shipping Program. Come visit us in the exhibitor area or at
Partnership.com/17ibpa to learn more about this free member benefit.

Mary Heim
613 E. Industrial Drive, Chelsea, MI 48118 • Tel: 734-475-9145
mary.heim@sheridan.com
www.sheridan.com/books
From print-on-demand to traditional offset printing, and from eBook
conversion to direct to consumer distribution solutions, Sheridan provides
authors and professional publishers with services to make your publishing
efforts a success. Stop by the Sheridan booth to learn more and to pick up
a free Self-Publishing Guide.

PublishNext
Randy Kuckuck
PO Box 2222, Poulsbo, WA 98370
randy@publishnext.com • www.publishnext.com
PublishNext provides authors and organizations with the ability to go
beyond self-publishing and efficiently launch their own imprints to become
true independent book publishers. We empower authors, organizations, and
independent publishers to publish high quality books that will receive broad
acceptance in the market and generate strong sales. We provide publishing
coaching, editing, custom cover design and typesetting services, print
production management, and full marketing and distribution services.
You control the content, marketing, and rights to your book; we provide
the services to make it a commercial success!

Smashwords
Marc Coker
15951 Los Gatos Blvd., Suite 16, Los Gatos, CA, 95032
info@smashwords.com
www.smashwords.com
Smashwords is the world’s largest distributor of ebooks by self-published
authors, serving more than 85,000 authors, literary agents and small
publishers who collectively have released over 285,000 titles. Smashwords
distributes to major online retailers including Apple iBooks, Barnes & Noble,
Kobo and Flipkart, ebook subscription services such as Oyster and Scribd,
and to libraries in the US.

Thomson-Shore
Rose Printing Company
Charles Rosenberg
2503 Jackson Bluff Rd., Tallahassee, FL 32304
Tel: 850-576-4151 • Fax: 850-576-4153
salesassistant@roseprinting.com • www.roseprinting.com
Book manufacturer in both hard and soft covers. Printing in 1–6 colors.
Bindery: perfect binding, layflat binding, saddle wire and case bound books,
storage, order fulfillment, and mailing, all in house.

Maria Smith, Small Press Specialist
Regan Parker
7300 W. Joy Road, Dexter, MI 48130 • Tel: 734-426-3939
marias@thomsonshore.com
www.thomsonshore.com
At Thomson-Shore, we know that producing, distributing, and marketing
the best books requires more than just the best technologies; it requires the
best quality customer service, expertise and commitment to environmental
and social values. With these standards of excellence, you can be sure that
we will always help you put your best book forward.

Total Printing Systems
Charlie Tlapa
Darrin Sappenfield
201 S Gregory Drive, PO Box 475, Newton, IL 62448 • Tel: 800-465-5200
charlie@tps1.com, darrin@tps1.com
www.tps1.com
Total Printing Systems is making a multi-million dollar investment in
equipment and workflow automation in 2014. With this investment,
TPS will remain strategically positioned to offer even further shortened
production times and an enhanced print results, but yet firmly positioned
to continue to offer the most economical short-run book manufacturing in
the marketplace today.
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Direct distribution to

Amazon

16

SPONSORS

Stop by and see Randy
from PublishNext
to learn how PublishNext
is redefining self-publishing.
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