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For this project, we chose Florida State University’s Strozier Library for a variety 

of reasons. Florida State University was established in 1851 and has a long history of 

being a research-based university (Florida State University, 2011). FSU also has eight 

libraries on campus, and 5 more libraries located internationally, making the FSU library 

system an excellent candidate for a policy that would unite the social media accounts of 

all libraries within the system (Florida State University, 2014). Strozier Library is the 

main library on the FSU campus, and has the most traffic from students and other 

patrons. More anecdotally, it is also a library that we had some personal experience with, 

allowing a degree of comfort in its selection.  

In addition, social media accounts have already been created across the different 

departments of FSU, and this listing can be found at https://www.fsu.edu/socialmedia/ for 

further information. Currently, the libraries at Florida State University has a Facebook, 

Twitter and Youtube account, so it was decided that the policy will outline the usage for 

these mediums as well as any future accounts that will be created for the use of the 

library. This is necessary in order to ensure that Florida State University is represented in 

an appropriate and professional manner that reflects properly on its reputation as a 

college of higher learning.  

From the perspective of Strozier library, social media is a novel and essential way 

to continue to be relevant to users both young and old, and to students who are new to the 

system or are otherwise unaware of the aid that is available to them. It was decided that 

we need to make sure that any language used within the social media services would 

appeal to those users, and so it was decided that the social media policy be very strict 
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towards inappropriate language. This includes swear words, racist and sexist terms. It 

was decided to also limit political and commercial speech. 

Another important aspect of the policy will be encouraging a specific persona 

across all social media services that FSU maintains. Such a mandate would be helpful in 

maintaining a consistent presence and “personality” throughout all of the accounts, both 

present and future, and ensure the safety of confidential information and staff security. To 

ensure this, the section titled “Expected Behavior” of the policy was created, with a list of 

guidelines that state how social media users should be have while interacting with other 

users of those services. The “Expected Behavior” portion of the policy is one of the 

longest sections, and is the most stringent in its requirements. However, it will make the 

policy more structured and clear as a whole. 

The three social media services that currently exist for the Florida State 

University library system are perhaps the most popular social media services, and we will 

briefly detail their current role for FSU in the following section. It is important to have 

specific rules and guidelines for these services, as they will be the ones that are most 

heavily interacted with on a daily basis. As such, it was decided to add a section for each 

within the social media policy. 

Facebook is the most popular social media website in the United States, drawing 

in 900,000,000 unique users per month (eBiz, 2015). This website allows individual users 

to create profiles linked to their name, information and photographs. Users can add 

friends, like pages, and post statuses, locations, articles and photographs, which create a 

bubble of information related specifically to this person. The FSU Facebook page 

currently has 1,088 likes and a 5/5 star review from two users. 
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Twitter is the second highest-ranking social media website behind Facebook, 

gathering 310,000,000 unique users per month (eBiz, 2015). The FSU Twitter account 

currently has 1,823 followers. Twitter allows users and brands to post “tweets” of 140 

characters or less that will then appear on the feeds of followers. The use of hashtags is 

also beneficial to linking tweets to bigger or trending topics. 

Youtube is a video-sharing website. It allows users to upload, share and view 

videos. Both individuals and corporations can upload videos on the service. Youtube is 

the leading provider of user-created videos on the Internet with over one billion users, 

and is a subsidiary of Google (Statistics, n.d.). The FSU Youtube account, FSU 

LIBRARIES, currently has 28 videos uploaded, 467 subscribers and 459,286 total page 

views (Youtube, 2007). FSU LIBRARIES is intended to provide an outlet for Florida 

State University related videos in a variety of fields, including marketing, design 

tutorials, tutorials for thesis and dissertation creation, etc. 

We also decided we needed to include a section on future social media. There was 

debate about whether to introduce a new social media service, such as Diigo/Delicious, 

but we ultimately decided it would be prudent to invest our policy space into all potential 

services rather than a few. We noted in this section that all services must be approved by 

a coordinator, with the intent that they remain relevant to: libraries in general, FSU 

libraryes, FSU groups that hold events at or around our libraries, relevant projects, 

updates in relevant technology, literacy, classes held at the library and any 

updates/changes made to the hours and dates the libraries are pen, and that any irrelevant 

or inappropriate content will be removed and investigated. 
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Introduction: 

Taking into account the popularity of social media and social networking in 

today’s society, Florida State University is taking a step to further our connection with 

students and the community through social media accounts. The goal of social media 

accounts, and all social media-related interactions, is to further the relationship between 

students, the community, staff members and the resources that the FSU libraries offer. 

Social media allows Strozier Library to be a transparent entity that students can interact 

with to find out about our services, gather information, referrals to staff and resources, 

and develop a connection with our community. 

Expected Behavior:  

• Be transparent: Students will want to receive straightforward and fast information 

from social media. Post with honesty and clarity in mind. 

• Provide correct information: Fact check all of the information that you are 

posting prior to making the post public.  

• Do not use profanity: Using profanity such as swear words is strictly prohibited as 

it is unprofessional and leads to certain followers becoming upset or offended. 

Use of profanity in a post will result in disciplinary measures, including dismissal 

from position.  

• No offensive slurs: Any language that is considered racist, sexist or ableist, 

religious, commercial or political speech must be avoided. 

• Remember your audience: The audience of our social media accounts is very 

diverse and includes staff members, members of the community and business 
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owners, competitors, and students. Remaining professional, clear and friendly is 

important to maintain a good relationship with all audience members. 

• Remember who you are representing: All posts must be carefully reviewed to 

ensure that the university is properly represented. 

• Create relevant posts: Post content that has a direct relation to libraries, Florida 

State University and the FSU library system. 

• Do not post confidential information: To ensure the safety of all individuals, do 

not post information like e-mails, phone numbers or addresses. If making a 

referral, direct/private message the user with an e-mail address and last name of 

the requested individual.   

• Interact interestingly: Develop a personality and voice. Respond to users in a 

friendly and fun manner to encourage a relationship, future interactions and trust. 

• Quality: Check spelling, grammar, punctuation and facts prior to posting. 

Facebook: 

Florida State University Libraries is the dedicated Facebook page for Florida 

State University and its library system. Posts made by the curator of the FSU Libraries 

Facebook page must remain professional, clear and correct. Information will be double-

checked and follow the points outlined in the “Expected Behavior” section above. All 

responses or comments left by other users will be responded to in order to provide 

additional or clarifying information or a friendly thank you. 

Twitter:  

@FSUlibrary is the dedicated Twitter account for Florida State University and its 

library system. The goal of this page is to provide information that will directly appear on 
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the pages and news feeds of all users. To develop this level of interaction, the 

@FSULibrary Twitter account is encouraged to post questions, comments, create 

hashtags that will generate appropriate discussion and interaction, and reply to all tweets 

in a friendly and professional tone. 

Youtube: 

FSU LIBRARIES is the Youtube account name of Florida State University 

Libraries, including the Strozier Library. Comments and messages are welcome on the 

FSU LIBRARIES Youtube account and it’s uploaded videos. Florida State University 

Libraries respect the public’s right to express opinions. However, any post or message 

with obscene content, personal attacks, libelous statements, commercial promotion or 

copy-written material will be removed, and the poster barred from posting any 

subsequent messages to the FSU LIBRARIES Youtube account. 

If students or faculty is interested in uploading a video using the FSU 

LIBRARIES account, they are encouraged to present the video to library staff. All videos 

must undergo a screening process, and the material within the video must adhere to all 

the rules contained within the “Expected Behavior” portion of Florida State University’s 

Social Media Policy. Any video must contain directly relevant content to FSU Libraries. 

Other/Future Media: 

Florida State University Libraries maintain the right to change the Social Media 

Policy at any time. This includes the creation of new policy, the editing of existing 

policy, and the introduction of new types of social media. Any changes in policy will be 

approved by the Coordinator for social media.  
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