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SALE OF THE CENTURY
Here’s how to bag an interiors bargain, says Caroline Kamp

Even the experts need to be cautious 
when it comes to the January sales;     
those big reductions can lure in 

the most experienced of  shoppers. 
Maurizio Pellizzoni, founder of MPD 

London (mpdlondon.co.uk), a luxury interior 
design firm in Chelsea, has some sage 
advice. Firstly, steer clear of fads. “Find 
something timeless that is not part of a 
current trend as it will be out of fashion 
and irrelevant by the next season,” he says. 
“Think of eternal, enduring design classics, 
not transient high street fashion.”

Reductions aren’t always what they 
seem, he adds. “Be wary if the discount 

is very high at the start of the sales. It can 
mean that the item didn’t sell well originally, 
perhaps due to a problem. The best pieces 
to invest in during the sales are essential 
items that are integral to the home, such 
as large appliances or classic pieces of 
furniture that will be long-lasting, such as 
a beautiful sofa or dining table.”

Michelle Alger, head of home at Heal’s, 
agrees that sales are the time to think big. 
“Large items such as sofas and beds are 
great pieces to purchase during the sales,” 
she says. “For even better reductions you 
can often find good condition ex-display 
products from shopfloors.” Alger says that 

thinking ahead is key. “Before heading to 
the sales, it’s worth doing some research 
into stores and brands to get a feel for their 
design credentials and manufacturing 
quality. That way you’ll know when you’re 
looking at a good deal.”

But don’t be too hard on yourself. Even 
Pellizzoni admits he’s had both hits and 
misses in the sales. “I once bought a pricey 
bronze stool by Philippe Starck for XO 
that I treasure,” he says, “but I regret a 
number of items purchased impulsively. 
Despite being by some great brands, they 
were wholly unnecessary and can still be 
found unwrapped in my cupboards.”

BETTER LIVING 
WALLPAPER BY WESTWOOD
Fabrics & Papers is a website where you 
can find wallpaper by big names in 
fashion. Highlights include Vivienne 
Westwood’s Squiggle wallpaper for 
Cole & Son, inspired by her Pirate 
collection, and Christian Lacroix’s 
collection for Designer’s Guild. Meanwhile, 
Matthew Williamson channels his love 
of far-flung travel and exotic birds in 
his Eden and Tyger Tyger ranges for 
Osborne & Little – think stalking tigers 
printed on holographic foil.
fabricsandpapers.com

CUT SOME RUG
Following on from the success of its 
paint range – a favourite with 
interior designers – Zoffany has 

launched a new collection of rugs 
available in 32 shades, from tonal 
neutrals to jewel-like hues. These can 
be ordered in 100 per cent mohair or 
a blend of New Zealand wool and 
silk. I prefer the mohair, which has a 

beautiful lustre and is very soft to 
the touch, plus when they mix 
several tonal yarns it creates an 
iridescent effect. From £565 per  
sq m. zoffany.com

CASE CLOSED
I’m intrigued by the visual trickery  
–  and bowled over by the immense 
scale – of the concave bookcase by 
Simon Pengelly for online furniture 
venture Joined + Jointed (£2,550). 
This recently launched company 
brings together a group of talented 
designers under one roof – and 
there is an actual roof now, as they 
have opened a showroom in 
Fulham. Visits are by appointment. 
joinedandjointed.com
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