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W E L C O M E !

Hi Friend, 

If you’re a woman involved in any type 
of entrepreneurship, developing a 

personal brand and or growing a 
business, then learning to navigate 
social media as a marketplace needs 

to be on your radar. You won’t reach 
your full potential without it.  

How we perceive personalities and 
brands have changed. We now want 
to know the why and personality 

behind the brand. Don’t consider 
yourself a brand? Well, you are! And 

we’re going to dig into what that 
means!  

But where do you start? How do you 

begin? What are the best practices for 
utilizing social media? There are a 

million ideas and “strategies” out 
there, but here is the honest truth: 
Social media isn’t about the right 

strategies or tips. It’s about being 
personal and showing up! 

Where else, other than social media, 
can you reach so many people all at 

once. Much better than going door 
to door, right?  

Social media should be fun and 
approached with some strategy to 
get the most substantial return on 

your time investment.  

We are here to share with you 7 Tips 

that we’ve learned through our 
successes (and a few of our failures) 
while creating million-dollar 

businesses. This growth would NOT 
have been possible without social 

media.  

So, let’s get started! 
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I N S T A G R A M  T I P  # 1

Social Media is an ever-changing 

beast, and the chasing the 
algorithms can be a never-ending 
struggle.  However, authenticity 

never goes out of style. The number 
one concern I hear from most people 

is that they want to be authentic and 
relatable, while still showing their 
best self. 

Pro Tip: Your genuine, authentic self 
IS your best self. Recognizing your 

brand, showing up, and finding a 
space to make your own on social 
will bring organic, loyal and 

authentic engagement. That is the 
goal!  

Authenticity over algorithms.
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Pro Tip: A great place to show real 

life and give people a sneak peek 
behind the scenes look is through 
your Instagram Stories. It’s a real-

time platform that lets people see 
more of the real you, which can 

prompt some really cool 
conversations. The best part? The 
video disappears after 24 hours, so 

you don’t have to totally commit to 
the content. 
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I N S T A G R A M  T I P  # 2

Social Media platforms have made it 
incredibly easy to follow and 

UNFOLLOW people. People are only 
following you because they WANT 
to.  

Remember that truth every time you 
tap “post.” Your audience is 

precious and cheering FOR you! 
Each “follow” is a person that is 
there to watch you, learn from you, 

and get sneak peaks into your life. 
Never ever discount how much of an 

impact that can have on your 
business and your level of influence.  

Pro Tip: You need to be in 70% of 

your photos. Your audience is 
following YOU. Not your dog, not 

your kids, not your garden. They 
want to see YOUR face and know 
what you’re up to. Get out from 

behind the camera! 

Your followers are following YOU.
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I N S T A G R A M  T I P  # 3

As you are creating your next post, 
ask yourself this simple question: 
"Who is this serving and why?". 

Once you understand who you are 
talking to, decide what you want that 

post to do for your audience. 

The goal of a post should be to 
either:  

1. Entertain 

2. Educate (add value)  

3. Encourage 

4. Engage 

If you ever are stuck or unsure what 
kind of content to create, go back 
the 4 E's!  

Pro Tip: Call your audience to 
action. Your audience is following 

you and wants to be a part of your 
journey. So give them opportunities 
to interact with you and the other 

followers. Ask these types of 
questions -- "Double tap if you 

relate?" "Asking a question/
feedback." "What is your favorite 
___ ?" "Tag a friend." 

Follow the 4 Es
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I N S T A G R A M  T I P  # 4

This is where it starts to get fun. 

First, identify the 4-5 things you are 
known for. Not sure?  Ask some 
friends what your main strengths and 

qualities are.  

Some examples could be lifestyle 

(everyone has this! It’s your LIFE!), 
health (mind/body/soul), travel, 
cooking, fashion, fitness, reading, 

faith, nutrition and on and on and 
on. Whatever is most important to 

you and how you add value to 
others.  

By the way, your brand is NOT what 

you sell. The more your audience can 
see you, and how you’re adding 

value to people,  the more your 
product or service can naturally 
weave into it. People don’t want to 

be sold to, they want to partner with 
you. This may take you a while you 

figure out. That’s okay! Just start. The 
action will bring clarity.  

Pro Tip: Pinning down your brand 

allows you to decide who you want to 
attract. Do you know who that is? There 
are a lot of people out there. There are 

hundreds of millions of people on 
Instagram, and you can’t serve 

EVERYONE. By reaching for a specific 
target group, you can increase 
authentic engagement and attain your 

desired results. 

You ARE a brand already. 
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I N S T A G R A M  T I P  # 5

Don’t be afraid to try new things. 

Trying new things can feel 
uncomfortable, but that is part of 

the process. If you’re not sure where 
your most significant value adds are, 
start checking your analytics.  

What posts get the most 
engagement from your audience? 

Do you see any trends? By digging 
into your insights, you’ll start to see 
where you’re audience is 

responding … then you can give the 
people more of what they want!  

It’s helpful to reflect and check 

what’s working weekly, monthly and 
quarterly.  

Something to remember: When 
something is new for you, it’s new 
for your audience as well. It may take 

some time for them to engage. Don’t 
expect it to increase overnight.   

Pro Tip: By changing your personal 
profile into a business profile, you 
will have access to all sorts of new 

features and analytics! 

Experiment!
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I N S T A G R A M  T I P  # 6

Instagram is a visual platform. A little 
extra effort in lighting, focus and 
strategic cropping can improve your 

aesthetic and engagement. This is 
not about you and or your content 

being perfect, but rather the photos 
you are posting being aesthetically 
pleasing. 

The same goes for your captions. 
Take time to consider your word 
choice and objective. Do you want 

to tell a story? Do you want to evoke 
emotion? What’s your desired result 

in posting? All good questions to ask 
yourself about your content. 

Pro Tip: Keep the length of your 

post into consideration. While an 
occasional post can tell a longer 

story, you want to keep it short. 
MOST of your audience is just 
scrolling by and will skim the words, 

so make them pack a punch. Let this 
remove some pressure from you.  

You don’t have to change the world 
with each social media post! So 
much of your audience is merely 

coming to social media for a break 
from the real world and just want to 

be entertained (remember our 4 Es!), 
don’t make them work so hard. 

Photo Quality 
& Written Content Matters 
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I N S T A G R A M  T I P  # 7

Stay off the LIKE rollercoaster. There 
is a healthy mindset and power in 
knowing your identity and why 

you’re doing what you’re doing. Let 
the engagement guide you, but not 

consume you. The number of likes or 
comments don't tell the entire story. 
By focusing too much on the likes, 

you miss out on the those that are 
actually showing up and wanting to 

engage with you. Serve your current 
audience and more will follow.  

Just show up, BE consistent, and be 
YOU! It’s not going to matter if you 
have the best pics or the most 

profound captions if you aren’t 
engaging with your audience 

regularly. Show up because 
consistency trumps everything else. 

Pro Tip: Your Vibe Attracts Your 

Tribe. Part of increasing your 
influence is putting out what you 

want to usher in. By staying positive, 
you’re priming your audience to see 
the best in you and your content. 

Part of framing your brand is coming 
to the realization it’s not just what 

you DO, but who you ARE. Think 
about the tone of voice you are 
writing from. Be the light! Focusing 

on a positive vibe is inviting, 
attractive and contagious. Draw your 

audience in by choosing to focus on 
what’s going right instead of 
frequently highlighting what's going 

wrong.  

Show Up, but avoid the 
Rollercoaster.



These 7 tips have helped us grow our business by increasing our 

influence on social media. We know these tips will work for you 

as well and help take the stress out of social media!

R E C A P
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Need more tips, 

adventures and 

fun? 

Follow us on 

Instagram! 

1. 
Authenticity 

over 
Algorithms 

2. 
Your audience 

is following 
YOU! 

3. 
Follow  

the 4 Es

4. 
You are a  

brand  
already

6. 
Photo & Content 

Quality 
Matters

7. 
Show up,  

but avoid the 
rollercoaster

5.  
Experiment! 

Try something  
new

Kristen Abart  
ig: kristenabart

Rebekah Fowlkes  
ig: rebekahfowlkes

https://www.instagram.com/rebekahfowlkes/
https://www.instagram.com/rebekahfowlkes/
https://www.instagram.com/kristenabart/
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