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Leadership Message

Coney Island - History, Innovation, Originality 

Coney Island is constantly evolving, yet keeps its 
character as the “People’s Playground.” Classic 
institutions remain as pillars of our past while new 
attractions put us on the cutting-edge. Our successes 
in 2014 aligned with this ideal with the Astroland 
Rocket restored and returned to Coney and the new 
Thunderbolt roller coaster completed and opened to 
the public. The Alliance for Coney Island prides itself 
on striking a balance between past and future for the 
betterment of our little piece of heaven in Brooklyn. 

As steward of the Coney Island spirit, the Alliance 
works tirelessly to expand the area’s foundation as 
a year-round, seaside destination. In addition to 
attracting visitorship, the Alliance and its member 
organizations are dedicated to developing initiatives 
that provide positive impacts to the entire Coney Island 
community. We work tirelessly to improve this iconic 
area in an effort to bring greater levels of economic 
activity to the neighborhood. The Alliance coordinated 
annual workforce events, assisted small businesses 
recover and provided supplemental sanitation to the 
Amusement District and Mermaid Avenue corridor.  

In 2015, the Alliance will expand free programming on 
the beach and boardwalk for the benefit of the local 
community and the millions of beach-goers that enjoy 
the beautiful Coney Island coastline.  We will work 
to continue to grow our membership and expand 
partnerships with the local community.  

Finally, the Alliance for Coney Island will receive a 
brand overhaul, culminating in a beautiful, new Coney 
Island Fun Guide website to keep us current with 
an ever-changing digital culture.  As Coney Island’s 
digital ambassador, we hope this will provide New 
Yorkers and visitors from around the globe access to 
up-to-date, relevant and engaging information. 

A resilient Coney Island requires both strong 
residents and strong businesses. Old companions 
and new friends continue to collaborate on a better, 
brighter Coney Island. Families create new memories 
of sunsets over the beach, punctuated with the 
colored flashes of fireworks. A sense of nostalgia 
will always underline Coney Island. Yet, we are lucky 
to live in a time when, once again, Coney Island is 
on the forefront of attraction evolution. The Alliance 
for Coney Island extends its thanks to our elected 
officials, city agencies and community partners, 
without whom we would not have been able to 
accomplish many of our initiatives this year.

Sincerely, 
 

Dennis Vourderis
Chairperson of Alliance for Coney Island & Co-Owner 
of Deno’s Wonder Wheel Amusement Park
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Board of Directors

Dennis D. Vourderis, Chairperson 
Deno’s Wonder Wheel Amusement Park

Jon Forrest Dohlin, Vice Chairperson 
New York Aquarium

Wayne Norbitz, Secretary 
Nathan’s Famous, Inc.

Steve Cohen, Treasurer 
Brooklyn Cyclones

Staff

Johanna Zaki, Executive Director 

Alexandra Silversmith, Project Manager

Tom Basgil, Marketing and Corporate Partnerships Manager

Michael Linnartz, Office Manager

Mourad Mustafa, Coney Clean-Up Supervisor

Valerio Ferrari
Central Amusement International 

Nino Russo
Gargiulo’s Restaurant

Dick Zigun 
Coney Island USA

Sam Moore 
Coney Island YMCA

Ex-officio Directors

Brooklyn Borough President 

Council Member, 47th District 

Community Board 13
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Alliance Board & Staff from left to right: Alexandra Silversmith, Justin Rodriguez, Nino Russo, Nicole Robinson-Etienne, Johanna 
Zaki, Mourad Mustafa, Wayne Norbitz, Jon Forrest Dohlin, Steve Cohen, Dennis Vourderis, Ken Hochman, and Dick Zigun



10



11

2014 Year in Review

The new Thunderbolt gave 200,000 brave souls the ride of their lives  
• 2 penguins, 1 harbor seal and 300 Lake Victoria cichlids were born 
at the New York Aquarium • Nathan’s Famous garnered nearly 1 billion 
media impressions in a single week for their annual Hot Dog Eating 
Contest • Someone popped the big question on Deno’s Wonder Wheel 
for the 22nd consecutive year • Over 12,225 people used the new 
Coney Island YMCA facility • 12,000 clams, 2,000 lbs of calamari and 
800 cannolis were consumed at Gargiulo’s Restaurant • The Brooklyn 
Cyclones led the New York-Penn League in attendance for the 14th 
straight season • Coney Island USA hosted over 27,500 attendees to its 
museum, burlesque and sideshow • 90,000 people watched the 4th of 
July Fireworks • Brooklyn Bolts were undefeated 4-0 in their inaugural 
season • Luna Park guests bonked 676,832 moles on the head in 
“Whac-a-Mole” • 18,000 jerseys were given away on Jersey Thursdays 
at MCU Park • Ruby’s Bar and Grill turned 80 years old • Over 560,000 
people visited Deno’s Wonder Wheel Park • Luna Park attendance grew 
30% • Nathan’s Famous Hot Dog Eating contest drew 2.8 million viewers 
on ESPN2 in its first live broadcast • Totonno’s Pizzeria Napolitana 
celebrated 90 years of operation by the same family • 2,000 people 
participated in the 5th Annual Coney Island Children’s Halloween Parade
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Programming & Events

The 2014 season brought an exciting calendar of 
events to Coney Island’s amusement district. Through 
corporate partnerships, development grants and 
the participation and generosity of stakeholders, the 
Alliance was able to provide a diverse slate of free 
programs and entertainment options. Utilizing public 
spaces throughout the area, the inspiring summer 
schedule helped increase visitorship and tourism, while 
at the same time promoting community involvement 
and improved quality of life for local residents.

Kicking off the season, the Alliance formed a 
partnership with Good Humor (Unilever) as Presenting 
Sponsor of the 2014 calendar of free programs and 
events. Spotlighting the action-packed schedule was 
the decade-long traditional of Friday Night Fireworks. 
The free series drew 260,000 viewers through 10 
dazzling displays over the beach. Also lighting up the 
summer season was the fabulously successful 4th 
of July fireworks show, an awe-inspiring spectacle 
enjoyed by more than 95,000 visitors. 

The 5th Annual Coney Island Talent Show, a 
friendly competition held on the boardwalk featuring 
performances from amateurs to professionals, children 
to adults, was one of many events rich with local flavor. 
Amusement district-wide Theme Days ranged from 
History Day, a celebration of Coney Island’s rich drama 
as the epicenter of amusements, attractions and 
performance, to Circus Day, which included two free 
performances in Dreamland Plaza by Circus Amok.

Iron Man, E.T. and Patrick Swayze made an 
appearance in Coney Island through the annual 
Flicks on the Beach program. Another free, open-
to-the-public event series, Flicks saw more than 
40,000 attendees experience outdoor cinema on 
large, inflatable screens situated on Coney Island’s 
legendary seaside. Viewing selections ranged from 
popular contemporary films including Frozen, Iron 
Man 3 and The Lego Movie to enduring family 
classics such as E.T. the Extra-Terrestrial and Dirty 
Dancing. 

Finally, the Coney Island Children’s Halloween 
Parade capped a memorable programming 
season with the largest attendance in its five-year 
history. Over 2,500 people enjoyed the pre-party 
at MCU Park, with goodies, entertainment and a 
costume contest before parading down the historic 
Riegelmann Boardwalk. The event was sponsored 
by State Senator Diane Savino, Assembly Member 
Alec Brook-Krasny, Council Member Mark Treyger 
and the Alliance for Coney Island with a contingency 
of Alliance stakeholders providing free services, 
prizes and giveaways to attendees. 

With another summer of successful programming 
in the books, the Alliance is planning an even more 
electrifying calendar of free events. Heightened 
anticipation, increased participation and greater 
engagement are all on the bill for Coney Island in 
2015.
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2014 Flicks on the Beach Movie Series
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The Alliance continues to drive visitorship to the 
Coney Island amusement district through a unified 
branding strategy that encompasses targeted media 
attention, engaging programming and a voice that 
highlights the uniqueness of America’s Playground.

2014 saw impressive returns on the Alliance’s core 
ongoing marketing and media initiatives. From the 
Blessing of the Rides on Palm Sunday through Labor 
Day Weekend, Coney Island basked in the rays of its 
most celebrated season in a century. The opening of 
exciting new rides and attractions, shops and eateries, 
a full schedule of weekly free events and the greater 
visibility of iconic Coney Island businesses drew record 
crowds to the district. 

In an effort to draw increased visitorship, the Alliance 
deployed a comprehensive marketing strategy in 
2014 that utilized out-of-home, radio, digital, print and 
grassroots marketing. Continuing its partnership with 
the local youth organization, Coney Island Generation 
Gap, the Alliance partnered on the Coney Island 
Greeters Program for the fourth year in a row.  This 
program provides local students the opportunity to 
serve as ambassadors to Coney Island as a street 
team on the Boardwalk and at events throughout the 
summer. 

Additionally, the Alliance employed its own 
communication channels, such as the Coney Island 
Fun Guide website, email newsletters, social media 
and targeted digital advertising to relay timely 
information covering Coney Island events and updates. 
The Alliance-run Fun Guide alone drew more than 
1,300,000 pageviews over the 12-month span, while 
its social media fan network grew to over 250,000 
followers and registered an impressive 11,611,635 
Facebook impressions. Campaigns ranging from 
banner advertisements and retargeted online 
messaging to online media outreach and direct fan 
interaction send the message Coney Island is back 
and better than ever!

Through more traditional marketing channels, the 
Alliance produced visually impactful marketing 
campaigns, such as the Coney Island/Stillwell Avenue 
dioramas and the Coney Island Fun brochures 
distributed to tourist hubs throughout the city. 
Promotional materials included a calendar of special 
events, the Coney Island Fun Map and discount 
coupons for Coney Island attractions. 

Accomplishments and Initiatives
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A Banner Year for the  
Alliance for Coney Island

Since forming in 2012, the Alliance has persevered in 
its efforts to continue the Coney Island renaissance. 
This year supplied plenty of evidence the foundation 
is in place to build on that reality, starting with the 
establishment of its first permanent office located at 
1205 Surf Avenue. The following are highlights and 
headlines of a successful 2014. 

• Johanna Zaki named the first Executive Director 
of the Alliance for Coney Island 

• Alliance staff doubled in size with the hiring of two 
additional permanent employees

• Dick Zigun of Coney Island USA and Sam Moore 
of Coney Island YMCA joined the Board of 
Directors 

• Alliance membership expanded more than 100% 
to now include over 60 community stakeholders 
and businesses 

• 400 guests attended the Winter Gala, making it 
Coney Island’s biggest annual networking event 

• Partnered on lot management and marketing with 
One Parking and the Brooklyn Cyclones for the 
Official Coney Island Parking located at MCU 
Park 

• Opened the official Coney Island Visitor Center. 
Located within the Coney Island/Stillwell Avenue 
Subway Station, visitors to the district can seek 
wayfinding guidance, brochures, coupons, 
souvenirs and the Coney Island Fun Map 

• Planned and executed over 20 free summer event 
programs utilizing Coney Island’s improved public 
spaces 

The Alliance for Coney Island’s branding strategy pays 
homage to the area’s rich history and highlights its 
uniqueness. The brand creates continuity throughout 
various mediums of communication and unifies the 
iconic amusement district under one recognizable 
identity.

Photo By: Jim McDonnell

The One and Only Coney  



Coney Island is increasingly a more attractive 
destination thanks to initiatives focused on 
providing improved access, better amenities and 
more great reasons to visit Coney Island. 

• Luna Park’s ambitious steel roller coaster, 
Thunderbolt, thrilled its first riders 

• New York Aquarium broke ground on 
“Ocean Wonders: Sharks” 

• The Coney Island YMCA opened 

• Tom’s Coney Island opened a rooftop 
deck overlooking the beach 

• Rita’s Italian Ice opened in Coney Island, 
the first Rita’s location in New York City  

• And, in true Coney Island fashion, 
Gargiulo’s overturned it’s century-long 
moratorium on shorts

Photo By: Jim McDonnell

Photo By: Jim McDonnell

Photo By: Alexandra Silversmith Photo By: Alexandra Silversmith

Photo By: Alexandra Silversmith

Photo By: Jim McDonnell

Alliance for Coney Island 2014 Winter Gala at Garigulo’s Restaurant

Photo By: Alexandra Silversmith

Coney Island Achievements
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Notable Media Attention

Press Snapshot:
Newsweek, The New Yorker, The New York Times, The Wall Street Journal, 
Huffington Post, Complex, USA Today, TIME, VICE 

Celebrity Visitors:
James Franco, Lana Del Rey, Neil Patrick Harris, Bill Murray, Bruce Willis, Christian 
Slater, Lenny Kravitz, Jack Antonoff, Jerry Seinfeld, Naomi Watts, Todd Barry, Cast 
of NBC’s Blacklist, Cast from Real Housewives of New York, and Mayor de Blasio, 
First Lady Chirlane McCray, Dante & Chiara

Coney Island feels
transformed. 
 
The New York Times, 
8/19/14

If you live in New York, 
Coney Island is the place to 
go when the weather gets 
hot. 
 
The New Yorker, 7/11/14

From hot dog–eating 
contests to snake 
charmers and fire eaters, 
this boardwalk is a little 
bit sideshow, a little bit 
burlesque, and a whole lot 
of fun. 
 
Coastal Living, 05/08/14

After a ridiculously cold 
winter, the city was 
finally sizzling again 
on Memorial Day, and 
millions of New Yorkers 
took advantage, flocking 
to Coney Island and 
other area beaches and 
parks. 
 
New York Post, 05/27/14 

There is far more to 
Coney Island than 
meets the boardwalk. 
Coney Island and 
the surrounding 
neighborhoods are 
home to some of the 
most diverse, distinct, 
and weird attractions 
in Brooklyn. Just like a 
freak show performer 
swallowing a sword, 
this is no easy feat in a 
borough renowned for its 
eccentricity. 

Complex, 10/15/14

...Coney Island’s famous 
beachfront is enjoying 
a renaissance. The 
amusement zone just 
recorded its best season 
in recent memory: 1.5 
million visitors. Summer 
turnstile count at the 
area’s two train stations, 
meanwhile, topped 3.2 
million—a 68% jump from 
a decade ago. 
 
The Wall Street Journal, 
11/21/14
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Quality of Life Improvements
The Alliance vision for a cleaner and more inviting 
district continues to be realized through ongoing quality 
of life improvement initiatives. Cultivating a safer, more 
secure and inviting environment is a fundamental 
element in Coney Island’s successful future.

Supplemental Sanitation 

The Alliance continued and expanded the supplemental 
sanitation program to keep the amusement district 
cleaner and better organized throughout the busy 
summer and shoulder seasons. The “Coney Clean-Up” 
crew works in collaboration with the New York City 
Department of Sanitation to maintain the boardwalk, 
streets, sidewalks and passages of the district to keep 
up with the needs of a rapidly increasing visitorship. 
 
With a sharp year-over-year rise in tourism and multiple 
new and returning businesses spread throughout 
the district, supplemental sanitation efforts tripled in 
size to include the Mermaid Avenue corridor. In all, 
the 10-member team changed almost 19,000 trash 
liners since June of this year, as it helped to cultivate a 
healthier, more attractive atmosphere for local residents 
and visitors alike. 

Coney Island Hotline 

In order to more effectively track the most 
commonly expressed concerns of the greater 
community and advocate for improvements to 
the district, the Alliance created the Coney Island 
Hotline. Available 24/7, the hotline exists to help 
keep Coney Island safe and fun for residents, 
visitors and businesses by reporting quality of life 
issues including:

• Illegal Vending
• Pedestrian Safety
• Traffic Congestion
• Clogged Catch Basins
• Unsanitary Conditions
• Boardwalk Repairs
• Vandalism
• Illegal Dumping 
• Lighting Outages 
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Interagency Coordination & Community Involvement

Through collaboration with the city, local agencies and 
community groups, the Alliance is leading the way in 
spearheading the continuous growth of Coney Island. 

In May, the Alliance organized Coney Island’s annual 
taskforce meeting with city agencies leading up to the 
summer season. The primary focus of the meeting 
involved the coordinated response of NYPD, FDNY, 
DSNY and DOT to stakeholder requests. Ongoing 
issues such as illegal vending, traffic congestions, 
sanitation, emergency response and others were 
discussed with a focus on achievable resolutions. 

In an effort to enhance collaboration and information-
sharing, the Alliance has continued to convene 
meetings to bring together service agencies in Coney 
Island. These Coney Island Service Coordination 
meetings began in 2013 and enable local stakeholders 
to communicate directly with other organizations 
and service providers on a monthly basis to share 
information and provide updates on upcoming 
programming and new services. 

Additional business development assistance initiatives in 
2014 were broad and far-reaching, including: 

• Hosting NYC Small Businesses Services (SBS) 
weekly hours in Alliance office space to provide 
assistance to local businesses navigating the 
Hurricane Sandy Recovery Grant process

• Assisting area businesses access storefront 
improvement funds available through the SBS 
Storefront Improvement Grant with application 
and outreach support

• Organizing merchant meet-ups to provide 
a venue for community business owners to 
convene on an ongoing basis to provide and 
share information and resources

• One-on-one interaction with Coney Island 
business owners to assist with grant applications, 
provide referrals for legal services and address 
individual issues and concerns

• Partnering with the Business Outreach Network 
with the shared goal of improving economic 
opportunities for merchants on the Mermaid 
Avenue corridor

Photo By: Alexandra SilversmithPhoto By: Jim McDonnell



21

2014 witnessed more than 10 Alliance sponsored community events including block parties, a soapbox derby and 
various festivals. The month of April provided a precursor to a successful season of community involvement with the 
debut of the First Annual Coney Island Family Day Block Party. Sponsored in collaboration with the Coney Island YMCA, 
the event included the participation of 20 community-based organizations and featured healthy activities such as 
obstacle courses, free food, live music, information booths and contest/prize opportunities. More than 500 exuberant 
attendees turned out at the event location on West 29th Street to celebrate the unofficial arrival of spring. Participants 
were also treated to an exclusive look at the newly opened Coney Island YMCA. 

Community Interaction
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Workforce Development

With an increasingly vibrant and successful 
amusement district, the Alliance assumes 
the role of ensuring job training and work 
placement opportunities reach local residents.

Coney Island is home to a diverse community 
of over 50,000 residents representing a broad 
demographic of economic backgrounds. The 
Alliance for Coney Island plays a crucial part in 
workforce development initiatives that provide 
widespread job and career opportunities for 
qualified local applicants.  

Buoyed by the momentum of a successful 
2013 campaign, the Alliance partnered with 
HireNYC, NYC Small Business Services and 
Council Member Mark Treyger to hold eight 
workforce screening events this year. In all, over 
2,000 individuals were screened for more than 
800 jobs. 

Participating local businesses included: 

• Luna Park 
• Deno’s Wonder Wheel Amusement Park
• Nathan’s Famous
• Coney Island YMCA 
• Applebee’s Grill & Bar
• Rita’s Italian Ice 

In addition to hundreds of new seasonal 
and year-round positions being filled by local 
residents, the Alliance continues to seek out 
new relationships in order to provide additional 
work and off-season jobs. In May of this year, 
it partnered with the New York Road Runners 
on workforce needs for the 2014 Brooklyn 
Half Marathon. Over one hundred local 
candidates were hired on a temporary basis 
for preparation and day of race support.  

With more businesses opening, bigger events 
scheduled and the completion of multiple 
major development projects on the horizon, 
prospects for expanded workforce initiatives in 
2015 are extremely promising. The Alliance will 
focus on not only increasing the amount of job 
openings and diversity of positions, but also 
expanding training and both year-round and 
off-season work opportunities.



Photo By: Alexandra Silversmith Photo By: Alexandra Silversmith

Photo By: Alexandra Silversmith

Photo By: Alexandra Silversmith
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#ConeyRecovers

Two Years After Sandy, Looking Forward to 
Continuing Progress for Coney Island  

In 2014, contributions, grants and volunteer 
involvement resulted in significant progress in helping 
Coney Island continue to recover from Superstorm 
Sandy. Working together, the Alliance, residents, 
nonprofit organizations, businesses, elected officials 
and city agencies are facing challenges head-on 
and paving the way for a stronger, more resilient 
peninsula. One monumental piece of assistance for 
the Alliance’s continuing role in recovery was a grant 
from the Brooklyn Community Foundation and the 
American Red Cross for several initiatives including 
funding for mental health programs, faith-based 
programming and workforce development.  

Alliance recovery efforts in 2014 kicked-off with the 
Alliance releasing a third round of re-grants for faith-
based organizations. Ultimately, nine local faith-
based organizations were funded for a variety of 
programming including summer camp scholarships, 
after-school programming, new equipment for youth 
sports teams, and events for seniors.  

A final round of re-grants were issued in the spring, 
bringing needed funding to support the services of 
three mental health organizations. As a result, more 
than 200 clients received over 1,000 hours of mental 
health counseling.

Citywide initiatives are also bringing crucial funding 
that is earmarked to directly benefit parts of Coney 
Island. Recently, Senator Chuck Schumer and Mayor 
Bill de Blasio announced the allocation of over $100 
million in federal funds to repairing New York City 
Housing Authority developments including Coney 
Island Houses. Additionally, Coney Island Hospital 
announced a new resilient building and flood wall to 
house critical services in the event of future flooding 
with funds from FEMA. 

An essential part of being able to look forward to a 
vibrant future involves remaining proactive in ensuring 
the area is better prepared to deal with the potentially 
devastating power of nature. To address this, the 
Coney Island Creek Tidal Barrier and Wetlands 
Feasibility Study has begun. The focus of the study 
will be toward resiliency planning for the areas 
around Coney Island Creek. It involves identifying 
methods to lessen the impact of flooding, solidifying 
infrastructure, protecting communities and improving 
waterfront space. 



25

• Working alongside other organizations in concert with the New York City Small Business Services (SBS) to 
ensure Coney Island businesses benefit from the Storefront Improvement Program. To date, more than a 
dozen Mermaid Avenue businesses have received funds to assist in renovation and improvement projects. 

• Taking a convening role in connecting service providers with monthly service coordination meetings. 
• Hosting SBS weekly in the Alliance office to assist small businesses in their applications for the Hurricane 

Sandy Grant & Loan Program.

Photo By: Jim McDonnell

Additional Ways the Alliance Is Lending a Hand 
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Looking Ahead

A central focus of the Alliance is to transform Coney 
Island into a year-round, world-class recreational 
oceanfront destination while improving the quality of 
life for the entire community. That goal comes into 
greater focus with the planned opening of the Seaside 
Park and Community Arts Center. Situated at 2102 
Boardwalk West between West 21st and West 22nd 
streets, the estimated $53 million project will serve as 
an entertainment complex and multi-purpose indoor 
and outdoor facility. Features of the project include a 
5,100-seat amphitheater, an open-space public park 
with playground and the restoration of the historic 
Childs Building that also occupies the location.  

Ground has been broken and visible progress is being 
made on the New York Aquarium’s future marquee 
attraction, “Ocean Wonders: Sharks.” The $150 
million redevelopment project slated to open in 2016 
will include a state-of-the-art 57,000 square foot 
facility featuring a roof-deck overlooking the ocean, 

a café and visitor seating. The three-story space will 
house over 115 species of marine wildlife including 
over 25 species of sharks and rays. The completed 
structure will represent the modern evolution of the 
legendary Coney Island skyline and help forge an 
even deeper connection between the community and 
the seascape that is such an integral part of its future.  

With all that has been achieved these past 12 
months, 2015 is shaping up to be an even more 
promising year for Coney Island. Momentum 
continues to build as new rides, retail shops, 
restaurants and diverse attractions migrate to the 
area. Along with the increased presence of local 
commerce, spike in visitorship and the collaborative 
work of the Alliance membership, major expansion 
projects are on the horizon intrinsically linking the 
successful development of the district with the 
welfare and ongoing prospects of the community. 

Pictured Below: Seaside Park and Community Arts Center
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Appendix

12th Street Amusement
American Media Concepts
Applebees
Astoria Federal Savings
Brooklyn Beach Shop
Brooklyn Chamber of Commerce
Brooklyn Community Services
Brooklyn Cyclones
Capital Paint Centers
Central Amusement International
CIBBOWS
Citywide Income Tax
Coney Island Brewing Company
Coney Island History Project
Coney Island Hospital
Coney Island Lighthouse Mission
Coney Island Polar Bear Club
Coney Island Prep
Coney Island Tours
Coney Island USA
Coney Island YMCA
Creative Alternatives
Crown Fried Chicken
Deno’s Wonder Wheel Amusement Park
Dunkin’ Donuts
Eldorado Auto Skooter
Expressway Music
Famous Famiglia
Friscia Pharmacy
Gargiulo’s Restaurant
Grimaldi’s
HeartShare Human Services of NY
High Mountain Enterprises

iStar Financial
Jay Meyer, CPA
Jewish Community Council of Greater Coney 
Island
Leverage Agency
Lola Star
M Travel
Mermaid Prime Meat
Metropolitan Recycling
Nathan’s Famous
National Grid
New York Aquarium
New York Christian Resource Center
New York Daily News
New York Empire
New York Road Runners
Paul’s Daughter
Peggy O’Neill’s
Pepsi
Rita’s Italian Ices
Ruby’s
Saints Joachim & Anne Nursing & Rehabilitation 
Center
Shalom Toy
Somerset Syrup & Concession Supply
Staples
Sysco Long Island
TFL Party Planners
Thor Equities
Tom’s Coney Island
Totonno’s Pizzeria
William’s Candy
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Appendix

Alliance for Coney Island, Inc. Statement of Financial Position as of June 30, 2014

Assets
Current Assests

Liabilities and Net Assests
Current Liabilities

Net Assests

Cash in bank
Grants receivable
Prepayments
Security deposits
Total current assets

Total non-current assets

Total assets

Accounts payable and accrued 
expenses 

Total liabilities

Unrestricted
Temporarily restricted
Total net assets
Total liabilities and net assets

Amount

$ 484,156
$   67,073
$   97,613
$    5, 472
$ 654,314

$   41,110

$ 695,424

$  55,636

$  55,636

$ 572,126
$   67,662
$ 639,788
$ 695,424



Appendix
Alliance for Coney Island, Inc. Statement of Activities for the year ended of June 30, 2014

Revenues and other support

Net Assests Release from Restriction
Program Restriction Satisfied
Total Revenue and Support

Expenses
Program Services

Government Grants
Foundation Grants
Membership Dues
General Donations/Pledges
Fund-raising
Concecession Income
Events/ Advertising Revenue
Rental Income
Interest Income
Refunds
In-kind Contributions

Re-development of Coney Island community
Disaster relief, hurricane Sandy, #ConeyRecovers
Red Cross/Brooklyn Community Foundation, 
#ConeyRecovers 
Total Program Expenses

Management and general 
Fund-raising

Total Expenses

Increase in net assets

Net assets, beginning
Net assets, ending

Unrestricted Total Temporary Restricted

$ 126,024
$ 226,250
$   55,798
$  12, 800
$   56,773
$   31,725
$        524
$     2,149
$ 333,590

$ 250,000
$ 250,000

$  58, 552

$ 250,000
$ 250,000
$ 126,024
$ 284,802 
$   55,798
$  12, 800
$   56,773
$   31,725
$        524
$     2,149
$ 333,590

$  559,932
$1,405,565

$  (559,932)
$      (1,380) $1,404,185

$ 626,552
$   20,298
$ 182,338

$ 829,188

$  299,317
$   35,767

$1,164,272

$ 241,293

$ 330,833
$ 572,126

$  299,317
$   35,767

$1,164,272

$ 239,913

$ 399,875
$ 639,788

$ 626,552
$   20,298
$ 182,338

$ 829,188

$      (1,380)

$      69,042
$      67,662
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Appendix

Alliance for Coney Island, Inc. Schedule of functional expenses for the year ended June 30, 2014

Personnel
Services Fee
Marketing & Promotion
Summer Events
#ConeyRecovers Re-Grant
Street Cleaning & Improvement
Administrative Costs
Office Expenses & Rent
In-Kind Expenses
Fundraising Costs
Other Programmatic Costs

Total

Total

$    93,287
$  120,000
$    69,998
$ 156, 861
$ 139, 061
$    48,098
$    55,323
$    48,018
$  333,590
$    28,877
$    71,159

$1,164,272
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1205 Surf Avenue, 2nd Floor
Brooklyn, NY 11224

Follow @ConeyIslandFun and tweet
#ConeyIsland to join the conversation

www.AllianceForConeyIsland.org

718 • 594 • 7895
info@AllianceForConeyIsland.org 


