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5 billion searches a year 

45 billion videos 



 

Beauty eCommerce is the fastest growing category 



 



 



 



 



 



The world’s top 5 beauty vloggers:  
3.4 billion views on Youtube 

Michelle Phan 
1.16bn views 
8m subscribers 

Zoella 
539m views 
9m subscribers 

Bethany Mota 
763m views 
9.3m subscribers 

Dope2111 
580m views 
3.3m subscribers 

BubzBeauty 
390m views 

2.9m subscribers 





 



 



 



 



 



 



Retail…  
A new set of partners is emerging 

2 e-tailers amongst the Top 10 retailers… 

1. Source: Planet Retail, Alibaba Nasdaq fillings, Online search 
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… and a long tail of local beauty pure players 

http://www.google.co.in/url?url=http://www.coinmakeup.com/Marque-Maquillage&rct=j&frm=1&q=&esrc=s&sa=U&ei=JgG0VMXUGJHluQT21YEo&ved=0CBcQ9QEwAQ&usg=AFQjCNHApgZJSFQvUbKUnpBGE4eLSF1M-w
http://shop.beautybar.com.ph/


… At the speed of light 

Time to reach $1B revenues 



Videos uploaded on Youtube 
 

Queries on Google 

 

Pieces of content shared on Facebook 

 
Revenue on Amazon 
 
Applications downloaded from the Apple 
store 

103,680hrs 

3.3B 

3.6B 

$240M 

70M 

A day in the life of the Internet  



 



60% 

46% 

31% 

10% 

16-24 25-34 35-54 55+

Internet access primarly through smartphones 



Mobile first 
Importance of mobile optimized User Experience 



Mobile first 
Importance of mobile optimized User Experience 



1.5B 

700M 

300M 

600M 
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Number of touchpoints are exploding 



The consumer’s path to purchase is no longer linear 









World is blurring 
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1000 
Digital specialists 

recruited in 5 years 

>1B€ 
Sales ecommerce 
forcecast for 2015 

25% 
Of pure media 

in digital 
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A new 
relationship with 

brands 

Shop Beauty 
online 

A personalized 
experience 
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-------------------------Avertissement / Disclaimer ------------------------- 
« Ce document ne constitue pas une offre de vente ou la sollicitation d’une offre d’achat de titres L’Oréal. Si vous souhaitez obtenir des informations plus complètes 
concernant L’Oréal, nous vous invitons à vous reporter aux documents publics déposés en France auprès de l’Autorité des Marchés Financiers (également disponibles en 
version anglaise sur notre site Internet www.loreal-finance.com).Ce document peut contenir certaines déclarations de nature prévisionnelle. Bien que la Société estime que 
ces déclarations reposent sur des hypothèses raisonnables à la date de publication du présent communiqué, elles sont par nature soumises à des risques et incertitudes 
pouvant donner lieu à un écart entre les chiffres réels et ceux indiqués ou induits dans ces déclarations.» 
 
 

"This document does not constitute an offer to sell, or a solicitation of an offer to buy, L’Oréal shares. If you wish to obtain more comprehensive information about L’Oréal, 
please refer to the public documents registered in France with the Autorité des Marchés Financiers (which are also available in English on our Internet site: www.loreal-
finance.com).This document may contain some forward-looking statements. Although the Company considers that these statements are based on reasonable hypotheses at 
the date of publication of this release, they are by their nature subject to risks and uncertainties which could cause actual results to differ materially from those indicated or 
projected in these statements." 


