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Elevation Burger, which sells organic, grass-fed, free-range beef at 55 stores mostly in the U.S., 
shares its sales growth figures and projections of store openings with suppliers to give them a 
glimpse into the company’s long-term needs. 

Elevation also sometimes pays for producers to obtain their certificates signifying they’re organic 
— which can cost up to $4,000 — in exchange for a slice of future supply. In addition, the burger 
chain has hired consultants to help farmers convert their operations to organic. 

“It’s all about supply. Every farm we bring on supports our growth,” said Michael Berger, a 
founding partner of Elevation Burger. “If you want to be in the business like we are of having a 
consistent organic protein supply, your only option is to control and grow the supply chain to your 
customized needs, and that is to go directly to the growers.” 

Berger said one of his meat processors abroad was decimated by a cyclone seven months ago and 
couldn’t deliver a promised 50,000 pounds of beef. The burger chain had to scramble to procure 
enough meat from other suppliers at a higher cost. 

“We were stuck biting our nails, down to the wire,” said Berger, who estimated Elevation will buy 
4 million pounds of beef and 500,000 pounds of chicken during the next 12 months. “You can’t just 
call a regular distributor and say, ‘Hey, sell me that.’ 
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