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We are walking, talking, thinking soil 
(Montag, 2007) 

The ‘Art in Soil’ initiative 

The Art in Soil initiative aims to raise the level of public awareness of soils and their importance 

to society and humankind. Soils are vital to many fundamental environmental services and 

are a lot more than agriculture alone. In our more and more urbanised environments soils and 

soil science have an image problem – often soils are only thought of as a nuisance —as dirt—

the stuff which you get on your clothes or vacuum off your floor.  

Soils impact on almost everything that we depend upon to be healthy people - without them 

we would be breathless, hungry, homeless, thirsty and naked!  

Not only do soils produce 95% of our food but they produce our clothes, our shelter, our fuels, 

they are our water filters, our nutrient cyclers, they maintain our biodiversity, are a carbon sink 

and they also help us to be more resilient against floods, droughts and climate change.  

By communicating and engaging through art this initiative hopes to positively impact people 

with soils, their importance to humankind, and the ways in which the public can help ensure 

the longevity of soils. The initiative is intended as the catalyst to an ongoing emotional public 

dialogue on the importance of soils in everyday life. The vision is to positively change the 

perception and image of soils to instigate practice change for the better, globally. 

“Let’s Get Dirty”—an artist in residence program 

 ‘Let’s Get Dirty’ is an artist in residence program and the first program of the Art in Soil 

initiative. ‘Let’s Get Dirty’ specifically aims to claim back the word ‘dirt’ as a positive association 

with our soils and soil science.  

‘Let’s Get Dirty’ will be a 6 month program starting 

around World Soils Day, December 5 2016. Artists 

have the opportunity to work in conjunction with soil 

scientists in developing an artistic work over this 6 

months, which will culminate in an Art in Soils 

exhibition (see timelines for approximate dates). 

Over the course of this 6 months the development 

of the work will be documented and promoted 
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through various media in order gain interest in the ‘Art in Soils’ initiative.   

Artists and scientists will participate in a launch event, the promotion of the work throughout 

that 6 month journey and the final exhibition of work. The intention is that this is a highly 

interactive, public engagement activity with maximised exposure to a diverse audience. 

Get involved 

We invite you to get dirty too! Soils impact on everyday lives and this is a great opportunity to 

engage the public in raising awareness of how vital soils are to humankind. By supporting us, 

you are supporting the start of something unique. Association with this initiative will offer a 

unique and extended form of public engagement through a 6 month campaign, helping 

everyone’s image. 

Launch and exhibition of final works 

There will be opportunity for people to participate in a 

launch event – happening around World Soils Day, 

December 5 2016. After the 6 month journey there will 

also be a final exhibition of works (July 2017 – exact 

date and details TBA).  

Partnerships 

We are seeking organisations interested in sponsoring 

the initiative. Your participation will include promotion 

through the www.artinsoils.org website and other social and traditional media throughout the 

journey of the work. Depending on the level of support, sponsors will also have display and 

participation at both the launch event and the final exhibition of works. Further information on 

sponsorship plans can be found below.  

Important timelines 

“Lets Get Dirty” launch event December 2016 (proximal to 5th Dec 2016) 

“The Journey” (development of work) December 2016 to June 2017 

Culmination event – Exhibition of final works July 2017 (exact date TBA) 

 

Contact us 

The ‘Art in Soil’ initiative is run through the Queensland branch of Soil Science Australia. For 

further information please contact us by emailing qld@soilscienceaustralia.org or visit 

www.artinsoil.org   

“Soils have an 
image problem. 

 Through art we can 
positively change 
the perception of 

soils and soil 
science” 
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Sponsorship packages 

Soil Science Australia is the peak body representing approximately 1000 soil scientists and 

professionals nationally, and is a not for profit organisation. Whilst Soil Science Australia, 

Queensland Branch, has invested in the initiative to fund the initial logistics, the overall 

success is hinged on support from industry stakeholders. 

The cost of an artist residency is $10K, and we seek to run up to six of these, as well as a 

number of spin off events. The event is estimated to have extremely high media interest and 

exposure, especially considering it focuses on key national science priority (soil and water).  

Key supporter packages 

Initiative Partner (2 only) 
$20,000 

 Identification of your organisation as an initiative partner for a topic of high national socio-

environmental value and priority; 

 Your organisation’s logo featured as a key logo on the website (www.artinsoil.org); 

 Optional 5-minute presentation at the initiative launch; 

 Your organisation’s promotional material included at launch and culmination event, limit 3 pieces (a 

folder with multiple pages counts as one item); 

 250 word organisation description/value-statement in the Final Exhibition booklet; 

 Your organisation’s logo on presentation slides used at events. 

 Permission to market your association with the initiative. 

 Your organisation’s promotional material included in social media.  

 10 exhibition catalogues for corporate gifts 

Gold Sponsor (2 only) $7,500 

 Introduction by MC as gold sponsor at event launch and optional invitation to introduce a number 

artists of artists at the event; 

 Your support acknowledged as a gold sponsor on the sponsorship section of the webpage; 

 Your organisation’s promotional material included at launch and culmination event, limit 1 piece (a 

folder with multiple pages counts as one item); 

 150 word organisation description/value-statement in the Final Exhibition booklet; 

 Permission to market your association with the initiative. 

 Your organisation’s promotional material included in social media. 

 5 exhibition catalogues for corporate gifts 

Silver Sponsor (4 only) $5,000 

 Your support acknowledged as a silver sponsor on the sponsorship section of the webpage; 

 Your organisation’s promotional material included at launch and culmination event, limit 1 piece (a 

folder with multiple pages counts as one item); 

 100 word organisation description/value-statement in the Final Exhibition booklet; 

 Permission to market your association with the initiative. 

Bronze Sponsor (limited by discretion of working group) $2,500 

 Your support acknowledged as a bronze sponsor on the sponsorship section of the webpage; 

 Organisational support listed in the Final Exhibition booklet; 

 Permission to market your association with the initiative. 
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