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SILVERLIGHT CAFÉ: AN AUTHOR-FEATURING MAGAZINE  
 

AUTHOR AS SELLER 

In this edition of the author-

featuring (free) Silverlight Café 

Magazine, six authors provide 

insight into their marketing world. 

How do they tell their audience 

about their valuable work that, 

perhaps, they have created over 

many months or even years? How 

important are reviews? Publish on 

Amazon?  Barnes & Noble? Both? 

Smashwords? Indie or traditional 

publishing? How much money 

should be spent promoting? When 

should I start marketing? How 

best to tell the world about this  

great book?  

Most authors seem to have the 

same problem: They love to write, 

mostly, but they hate to sell 

themselves, mostly. And these 

days, their good work can easily 

drown in a sea other works. The 

choice basically comes down to 

spending lot of money by using a 

marketing company or getting 

down to business early with self-

promotion – well before that 

publishing launch – and start to 

tell the world, about you and your 

book. Sell yourself first, your 

book next. Connections. Readers 

want connection to authors. The 

advice I constantly hear from 

‘successful’ authors and so-called 

marketing gurus is: Start 

marketing your book early. 

I’m one of those writers who find 

marketing essential but not 

something I like to do even though 

I have become fairly adept at it. 

Still, I can approach the publishing 

date with a certain kind of 

rebelliousness. With Jack: Book 

2, Murder on the High Seas, 

released a few weeks ago, I did 

quite a bit of promotion in 

advance but the week it came out 

after many years writing it: one 

tweet and one Facebook post or 

so. 

I submit that there is something 

innate in writers that finds self-

promotion and marketing their 

creations utterly foreign and, 

perhaps, distasteful – even 

dreadful.   

   Photo: jeffreymillerwrites.com 

You Wrote the Book: What Now? 
by Gary Dorion 

http://jeffreymillerwrites.com/self-promotion-does-it-work/
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The fact of the matter is that, these 

days, promoting one’s work is an 

essential component of the writing 

process. Might as well like it.                       

Indie authors and traditionally-

published authors both have to do 

it or their books won’t gain        

traction. Traditional publishers 

expect their authors to self-

promote as who better than the 

author can promote on social 

media.           

Let’s see what our authors for this 

edition have to say about their 

approaches to selling their books 

and finding those crucial buyers.         

          ~ 
Our first writer is Angie Dokos 

who grew up in a small town in 

the North Georgia Mountains and 

now lives in Woodstock, Georgia 

with her husband and children. 

She’s loved books and the 

outdoors for as long as she can 

remember and says that, when she 

wasn’t reading, she was being read 

to. She wrote stories as a child - 

preteen dramas while in middle 

school and teenage fantasies in 

high school. She loves to travel, 

but doesn’t get to do it enough. 

She has worked in the office for 

the same manufacturing company 

since 1999. In 2014, she and her 

teenage daughter started a school 

project which eventually led to her 

publishing her New Adult 

Romance novel, Mackenzie’s 

Distraction.  

                   

              Book Blurb 

Mackenzie’s Distraction is about 

a young lady trying to get her life 

on the right track, Angie stated.  

She was a wild child and is now 

trying to make it right. She thinks 

she’s finally getting there and then 

someone close to her ends up in a 

coma. A long-kept family secret is  

            Angie Dokos 

revealed. Just when she thinks it 

couldn’t get worse, she meets 

Trevor. They become friends, but 

then it gets complicated. Will 

Trevor be just what she needs or 

will he be what pushes her back to 

her old bad habits? 

 

 

   Marketing Discussion: 

As an author, I would say that 

marketing is my biggest problem. 

It cuts into the time that I should 

be writing. 

One of the most valuable things 

I’ve learned about marketing is 

building relationships. The 

friendships that are created will 

help with more than just sales 

numbers.  

There are lots of marketing 

strategies, and what works for 

some may not work for others. I’m 

working on building relationship. I 

know it’s a slow process, but I 

prefer quality over quantity. It’s 

not all about the number of sales 

for me. 

I believe the Facebook and Twitter 

ads are a waste of money. They 

may work for some, but I’ve not 

had any luck with them. I’m sure 

if a person does enough research, 

they can come up with a strategy 

that would boost their sales using 

these type of ads. 

I would prefer to spend more time 

writing than marketing, but that 

isn’t how it’s working for me. 

With the posting on social media, 

participating in Facebook release 

parties and other book events, it 

takes a lot of time that could be 

spent writing my future books. 

In the time I have spent marketing 

and researching marketing options 

over the past few months, I could 

have already written my second 

book. I caught myself posting 

book teasers on promotional 

websites during a dinner date with 

my husband a few weeks ago. 
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My best marketing tip is to just get 

your name out there anyway that 

you can. Support other authors, 

participate in discussions, 

comment on posts, and like 

statuses of readers, editors, 

bloggers, authors, and publishers. 

Stay active on social media. Get 

involved in local events. Don’t be 

shy. I mean, don’t be a pushy 

salesperson, but communicate and 

make your presence known. 

I can’t honestly say that I have a 

marketing plan. My plan is to 

build relationships. I started 

getting involved as a reader with 

other people in the book world. I 

supported authors before I wrote 

my book. Even if I didn’t buy their 

books, I would share their posts, 

retweet their tweets, and share 

their information. I made many 

friends before I ever published 

Mackenzie’s Distraction. 

I wouldn’t actually say I am 

successful at marketing, but I’m 

still working on it. 

Writing Mackenzie’s Distraction 

was easy. Editing was difficult. 

Formatting wasn’t fun. 

Marketing…ouch! I’d rather 

research, write, edit, and format 

any day. Getting the book ready to 

publish is quite a process, but 

marketing the book is my greatest 

challenge. 

For me, it’s difficult to “sell” 

because I’m afraid I’ll appear to 

be arrogant or conceited. I’m all 

for being confident, but I don’t 

want to come across as being 

overly confident. So, I’m not very 

good at self-promotion. I don’t 

like the marketing aspect. I’d 

prefer to just write. 

I do feel it’s essential that authors 

spend a considerable amount of 

time marketing. Otherwise, their 

books won’t make it into the 

hands of a lot of readers. 

Amazon http://goo.gl/5iQb1J 

Facebook http://goo.gl/J2BFZk 

Twitter http://goo.gl/r8MXT1 

 

                         ~ 
   

               Lincoln Cole 

Our next featured writer is Lincoln 

Cole who says marketing is 

important but only if the goal is to 

“sell a lot of books” because some 

people just enjoy writing and 

aren’t concerned about marketing. 

But then, isn’t writing about 

communicating to an audience? 

Maybe not always. 

 

Brief Biography 

Hello! I am a Columbus, Ohio-

based author and full time 

software developer. I like 

traveling and have been to all 

parts, including Australia and 

Cambodia. I live with my wife and 

dog, Luther, who is a 

pugamonster. I’ve always loved to 

write, and I love the works of 

Stephen King and Asimov the 

most, and I started putting 

(terrible) when I was fourteen 

years old. 

Thematic Entry 

I am still new to the world of 

publishing, so I’ve had to learn a 

lot about marketing and creating a 

final product to get my books out 

into the world. I found out early 

on that if you don’t market, you 

won’t sell any books. Email 

newsletters are good, but I’ve 

noticed their effectiveness 

declining because I think there are 

simply too many of them. Amazon 

is curbing that, it seems, by taking 

away their easy revenue, so a lot 

of them are probably going to shut 

their doors. 

I agree that marketing is a huge 

part of the book writing process 

nowadays, but that only really 

applies if the goal is to sell a lot of 

books. Writing a book and 

publishing it is a great goal on its 

own, and for people who just 

enjoy writing, there is no reason 

that they ‘have’ to market. It is 

necessary, however, if you want to 

http://goo.gl/5iQb1J
http://goo.gl/J2BFZk
http://goo.gl/r8MXT1
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get exposure and feedback. Self-

promoting is tough, and 

sometimes you just have to be 

willing to put yourself out there 

and face the ridicule and negative 

feedback. There is a lot of good 

feedback too, and it can really 

brighten your day. Right now I’m 

finishing up a marketing run and 

going back into the writing phase, 

so I just swap back and forth. I 

think, in general, I spend more 

time writing. It’s definitely more 

fun. 

The best marketing tip I can give 

anyone new to this is to meet 

people and find out what has 

worked for them. Never stop 

learning, and be willing to try 

newthings. Some will fail (utterly) 

but sometimes you’ll be surprised 

by how well something might go.  

There are a lot of shady tactics 

that authors can use to exaggerate 

things like sales and best seller 

status. A guy wrote a book that 

was just a picture of his foot (he 

took a picture) as the cover and 

the interior file and, with one sale, 

he got it to the bestseller status of 

a category. Now he forever has a 

bestseller tag from amazon to 

anywhere online for a book that is 

just a foot. 

That being said, if you actually 

compete in a legitimate category 

and strive for bestseller status, 

then that isn’t a terrible goal at all. 

People do huge runs for multiple 

thousands of sales in a single week 

to get NYT and USA Today 

bestseller status. It doesn’t mean 

quite what it used to, but it’s still a 

pretty big deal.  It’s just crappy 

when people cut corners to 

pretend like they are in the same 

league.  

As far as the industry and free 

books, I’m torn. On the one hand 

it is good for exposure, and some 

people simply want their books to 

be read. However, it devalues the 

entire practice. People put months 

of their lives into writing books, 

and when they are only getting 

paid pennies for sales (that they 

have to self-market for) then it 

hurts everyone. Readers expect 

high quality work for incredibly 

low prices, and it simply makes 

the cost of competition very high. 

One note, though, is that recent 

trending data points to a rise. 

Amazon and other services have 

combatted free books and are 

pushing back harder and harder 

against the practice. In recent 

months, even 2.99 books have 

started losing ground to 3.99 

books. It feels like as the industry 

matures there is an upward trend 

of book prices that could result in 

people making more money. The 

traditional publishing industry is 

feeling the squeeze, and it doesn’t 

bother me in the slightest. When it 

comes to people lying, cheating, 

and manipulating to sell books, the 

top publishing companies are by 

far the worst. 

I’m not sure about subsidizing 

authors/artists. It could be 

interesting, but I think if we 

institute something like this we 

could make it a general pay floor 

across the entire country. There is 

a lot of data that the country 

would benefit from having a 

minimum pay floor that everyone 

receives to survive and that it 

would actually cost the 

government less money. I don’t 

think we should do it just for 

artists (especially self-proclaimed 

ones) but I think we should do it 

for everyone.                  

       

      Books 

I’ve written several books in a lot 

of different genres, including a 

space opera, a thriller, two literary 

novels, and a horror/paranormal 

novel that currently went through 

Kindle Scout. I like writing all 

sorts of different things and don’t 

want to get stuck in just one 
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category. Both of my literary 

novels are award-winning, 

including the Literary Classics 

Book Awards, New Apple Book 

Awards, Regional Excellence 

Book Award, eLit Book Awards, 

and multiple regional Literary 

Festivals. 

                Book Links 

https://www.amazon.com/dp/B0136VQIYQh 

https://www.amazon.com/dp/B017DMCOE2 

https://www.amazon.com/dp/B017ZH1H6G 

      

           ~ 
 

Our next author, Ron Glick, has a 

fairly stark and realistic 

perspective regarding the matter of  

                    Ron Glick 

writers marketing themselves and 

their books. Basically it comes 

down to the choices of either 

marketing yourself and your books 

or watch them die a slow death. 

Born January 20, 1969, Ron is a 

community activist who says he is 

presently involved in several 

charitable enterprises. He was 

born in Plainville, Kansas. After 

living in various states, he 

currently lives in Kalispell, 

Montana, USA. He is the author of 

The Godslayer Cycle, Chaos 

Rising, the Oz-Wonderland 

series, and Ron El's Comic Book 

Trivia, as well as having written a 

screenplay adaptation of The 

Wizard in Wonderland.  

 

Additionally, Ron says he created 

the Golden Age Preservation 

Project as a means of making 

Golden Age comics more 

accessible to modern audiences. 

His expose, U.S. Political 

Prisoner Since 2004, broke him 

away from his fictional works to 

shed light upon political 

corruption in Montana.         

          

 

           Discussion Thread 
 

Marketing is, by far, the most time 

consuming aspect of being an 

independent author.  I personally 

have tried social media marketing, 

both set up by myself and run by 

other so-called experts.  The 

problem remains the same though: 

I am constantly having to refresh 

my online information (via 

Twitter, Google+ posts, etc.) with 

very little net return – principally 

because my efforts are drowned 

out by everyone else using the 

same tactics.  Print and television 

media have traditionally been the 

best vehicles for advertising, but 

these prove too costly for 

sustained use.  When asked, I 

readily tell people that marketing 

is the glass ceiling I have not been 

able to find a way through. 

 

Nevertheless, I feel it is of 

paramount importance to be 

hands-on with marketing.  Self-

promotion is key in any effort to 

establish a brand, in my opinion.  

One of the most rewarding aspects 

of what I do is when I receive 

feedback from my readers, people 

who are genuinely excited about 

what I am doing.  I am told quite 

often by my readers that the fact 

that they are able to reach out to 

me directly considerably improves 

their enjoyment of the books.  

This creates a unique level of 

engagement by the reader, and 

sucks them into your world better 

than any words on a page alone 

could do. 

      

 

“When asked, I readily tell 

people that marketing is the 

glass ceiling I have not been 

able to find a way through.”  

                             - Ron Glick 

 

 

“Rarely, success comes 

overnight, but for the 

rest of us, we are 

literally the starving 

artists of our generation, 

moving forward for fear 

of falling into the abyss 

of the undiscovered.” 

https://www.amazon.com/dp/B0136VQIYQh
https://www.amazon.com/dp/B017DMCOE2
https://www.amazon.com/dp/B017ZH1H6G


SILVERLIGHT CAFÉ MAGAZINE MARKETING EDITION | Issue #  6 

 

 

There is absolute truth in saying 

that the book is now written, time 

for you to go to work.  As much 

effort that is spent in writing a 

book, there is exponentially more 

work in building up awareness of 

the book itself.  In writing, you are 

on your own and you have only 

yourself (for the most part) to 

work with; once published, you 

now have to find a way to get 

word of your work out to the 

millions of potential readers that 

may read what you have written. 

 

One thing I have learned that is an 

absolute certainty: Just publish the 

book and sit back and wait for 

sales, you will fail.  You must 

stand out, you must put time into 

marketing, and you must be 

engaged in what you do.  If you do 

none of this, you will not have 

success. 

 

For myself, absolute success is 

still eluding me, but I make 

progress all the time.  More books 

sell on average every year, and it 

has to do with my capacity to 

continue to both generate good 

books as well as my persistence in 

self-promotion.  Rarely, success 

comes overnight, but for the rest 

of us, we are literally the starving 

artists of our generation, moving 

forward for fear of falling into the 

abyss of the undiscovered. 

 

In the past, artists have been 

embraced by society and 

governments alike, receiving 

subsidized income from their 

governments so long as they 

continued to work.  I think this is 

an excellent system. If our 

government can subsidize 

passenger trains, automobile 

manufacturers and the 

establishment of public 

communication and satellite 

systems, why would there not be 

reason to be a reason to contribute 

to artistic creation?  If you give 

support to creation, more time can 

be spent creating – and certainly 

more diverse art is produced.   

 

Imagine for a moment that your 

average starving author has to 

work a full time job, possibly two 

in today's economy, and still have 

the energy and presence of mind 

to create – how much can be said 

to be freely produced, and of that, 

how many short cuts in quality are 

taken just to get the finished 

material released?  On an equal 

scale, let us look to someone who 

spends his or her entire life 

creating, because that is his/her 

job – the volume of work and its 

quality will be increasingly more 

productive.   

 

Traditionally, societies dedicated 

to creative influence have lower 

crime – both because the freedom 

to express is not oppressed, and 

there is simply more diverse 

entertainment that the masses can 

enjoy. The majority of our 

criminals in this country are drug 

related, which is a manifestation 

of the need for leisure happiness.  

Quite frankly, when most people 

fall into chemical dependency 

because they are bored, it is a 

reflection of the absence of 

creativity in their lives.  Focus on 

a society dedicated to artistic 

expression, and you quell a large 

percentage of unrest.  Historically, 

this is a proven concept. 

 

 Regardless of how you look to it, 

any kind of government subsidy 

could easily be directed into more 

substantial marketing, and thereby 

more productive independent 

returns on authors' self-promotion.  

A government has a duty to its 

people, and when massive levels 

of incarceration unheard of 

historically are not solving the 

problem, why would any such 

government resist the idea of 

bolstering members of society 

who could, just by their unique 

form of self-expression alone? 

 

             Novel Links 

 

http://amzn.to/1qy6aBJ (The 

Wizard In Wonderland, Oz-

Wonderland Book 1) 

http://amzn.to/1oZTKqK (Dorothy 

Through the Looking Glass, Oz-

Wonderland Book 2) 

http://amzn.to/1zpPCCQ (The 

Wonderful Alice of Oz, Oz-

Wonderland Book 3) 

http://amzn.to/1I33nja (The 

Marvelous Neverland of Oz, Oz-

Wonderland Book 4) 

 

http://amzn.to/1oZONy9 (One, 

The Godslayer Cycle Book 1) 

http://amzn.to/1ttvLQ2 (Two, The 

Godslayer Cycle Book 2) 

http://amzn.to/1LmX6vt (Three, 

The Godslayer Cycle Book 3) 

 

http://amzn.to/1pngUXe (Tarinel's 

Song, Chaos Rising Book 1) 

http://amzn.to/1qy5EDw  

 

 

          Book(s) Blurb 

 
Wonderland and the Looking 

Glass World have been joined to 

Oz, saving three faery lands from 

destruction - but nothing is as 

simple as this when the Cheshire 

Cat is involved. 
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Meanwhile, the March Hare leads 

a renegade army from Wonderland 

and Mombi plots to bring even 

more chaos in an effort to escape 

Oz. Glinda must delve into her 

own past - but will what she 

discovers require the greatest 

sacrifice of all? And as three 

magical realms seek to find 

balance, an eternally young boy 

makes his way to Oz with secrets 

of yet another faery world – 

Neverland. 

 

With a faithful eye to the original 

Baum, Carroll and Barrie classics, 

I continue a broad interpretation of 

the Victorian era fantasy classics 

with my most recent title in his 

Oz-Wonderland series, The 

Marvelous Neverland of Oz, a 

modern tale involving deception, 

manipulation and mystery – 

asking questions never before 

pondered, and providing an 

amazing entwining of histories 

that answer many questions left 

behind by the original authors.  

Crafted from a simple mixed up 

title a friend's daughter came up 

with, I created a series that has 

resonated across generations of 

readers. 

 

Yet this fantasy adaptation should 

be no surprise following on the 

heels of the epic fantasy, 

Godslayer Cycle and Chaos 

Rising series.  In two separate 

fantasy stories in different settings 

within the same world, Ron 

weaves a unique history for the 

world of Na'Ril and sets out to 

define the much-overlooked role 

of divinity within fantasy fiction.  

In this world, Gods fight amongst 

themselves for dominion, yet must 

do so within the rules set by 

covenants with their mortal 

followers.  Bound by rules 

impossible to break, even the 

immortal Gods fear that over 

which they have no control. 

 

Overall, Ron says, he believes 

himself to an adept and creative 

author, able to bring both well-

established and entirely new 

realms of fantasy to life.  
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                       ~ 

Our next author – Nova Scotian 

Leenie Brown, says she loves 

being a writer. “I enjoy slipping 

into an imaginary world and 

wrestling the description of it onto 

the page. I am thrilled when I hear 

that a reader has enjoyed a trip 

into that world through my story. 

 

 
               Leenie Brown 

 

 

However, there is one aspect of 

writing and publishing that does 

not thrill me.  That is marketing.  

 

Last year, I started a business: 

Leenie B Books.  This business 

publishes the books of one author 

─ me.  As part of that business, I 

must promote my books or my 

business will not be successful.  

So, even though it is, currently, 

my least favorite part of writing, I 

have begun the process of learning 

how to self-promote or market my 

books.  I have joined groups, 

followed podcasts, and read 

articles over the year, and, to be 

quite honest, the information is 

still rolling around in my head, 

trying to assemble itself into the 

best marketing plan for me, my 

books and in my genre.   

I write Jane Austen Fan Fiction 

(JAFF) as well as original sweet 

regency romance.  To date, all my 

published works, except for one 

bonus story, have been 

reimagining's of Jane Austen's 

classic tales ─ mainly Pride and 

Prejudice.  I have learned that in 

my genre, Pride and Prejudice 

seems to be the preferred story to 

read in altered form, and Mr. 

Darcy and Miss Elizabeth Bennet 

are the favorite characters.  It is 

important that one knows her 

market.  Knowing that a book 

based on a lesser character or an 

"unlovable" character is going to 

flounder more in the niche than a 

Darcy and Elizabeth tale, I have to 

approach my marketing of those 

books more aggressively.  I have 

to convince readers that it is worth 

taking the chance.   

So how do I attempt to persuade 

them?   

• I post snippets on my blog 

and Facebook page. 

• I post completed stories on 

forums where people can 

read for free and get to 

know my style as well as 

comment on the story as 

they read.  

• I create graphics with 

quotes from the stories.   

• I try to link songs to the 

theme or mood of the 

story.  

• I host giveaways of the 

book.  

• I write about my 

motivation for the story 

and characters in blog 

articles on 

austenauthors.net 

• I post/tweet about positive 

reviews.  

• I have written the 

characters as part of a 

series that includes Darcy 

and Elizabeth.  

• I have included samples in 

the back of other author's 

books within my genre. 

(The support of groups is 

fantastic for promotion.) 

• I continue to write. (It 

seems there is nothing 

better for boosting sales of 

the backlist than a new 

book.)  

 

I know that some of these things 

have been helpful.  For instance, I 

received a comment on a forum 

that said something like "I wasn't 

sure if I would like this story, but 

it is one of yours, so I gave it a 

shot, and I am glad I did."  I do 

not have quantitative numbers to 

support what was most or least 

effective ─ maybe I will one day.   

I do not consider myself a great 

success at marketing ─ maybe I 

will one day.  But for today, I will 

continue to make my presence 

known, develop relationships with 

readers and other authors, and 

continue writing.    
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     Brief Biography 

 
Leenie Brown's heroes, when 

growing up, were authors, and the 

worlds they painted with words 

were (and still are) her favourite 

playgrounds, according to this 

author. Leenie says she was that 

child, under the covers with the 

flashlight, reading until the wee 

hours of the morning.  She was 

also both the child enlisting 

friends, sisters, or toys to recreate 

and alter the stories she had read, 

and the girl scribbling down a 

story in some notebook.  

Leenie first fell in love with Jane 

Austen's work in her early teens 

when she was captivated by the 

tale of a girl, who like her, was the 

second born of five daughters.   

Now, as an adult, she spends much 

time in the regency world, playing 

with the characters from her 

favourite Jane Austen novels and a 

few that are of her own creation. 

 

When she is not traipsing down a 

trail in an attempt to keep up with 

her imagination, she says, she 

resides in the beautiful province of 

Nova Scotia with her two sons and 

her very own Mr. Brown (a 

wonderful mix of all the best of 

Darcy, Bingley and Edmund with 

a healthy dose of the teasing Mr. 

Tilney and just a dash of the 

scolding Mr. Knightley). 

Links to Leenie’s books 

Nook: http://buff.ly/1NA4k5j 

Kindle: http://buff.ly/1NA3Yvp 

iBook: http://buff.ly/1NA4aLb 

Kobo: http://buff.ly/1NA4slc 

 

 

 

 

 

 

 

 

 

 

                       ~ 

 

 

http://buff.ly/1NA4k5j
http://buff.ly/1NA3Yvp
http://buff.ly/1NA4aLb
http://buff.ly/1NA4slc
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Our next author is Nia Farrell 

who describes part of her work 

as being on “the naughty side of 

a multi-genre author who is 

published in nonfiction, poetry, 

music, and children's books, 

with one documentary 

screenplay under her literary 

belt (the 49-minute film is up 

for two international Telly 

Awards, in the historical and 

documentary categories).” 

            Nia Farrell 

 
 

     Thematic Discussion 

 
For writers, marketing is an on-

going challenge.  With options 

ranging from traditional print ads 

to social media posts, there is 

something to fit every author’s 

needs and budget. Social media is 

an essentially free platform, but 

results vary.  My Twitter posts 

yield far more views than 

Facebook posts.  Early internet 

advertising in the UK yielded no 

tangible results, but I keep a 

rotating bookshelf internet ad at 

Affaire de Coeur that I can change 

as needed.   

I’m a relatively new author and 

still in my learning curve.  I began 

with social media networking, 

attending blog parties, eventually 

guest hosting them, gaining name 

recognition and building a fan 

base.  When I went indie, I added 

a webpage, then a newsletter. I do 

daily marketing in some fashion, 

even if it’s just a tweet and a 

Facebook post.  If time allows, I 

cross promote on Google+, 

Tumblr, Pinterest, and tsū. Some 

days, I gnash my teeth over the 

time spent on-line, but when 

you’re new or indie or both, it’s 

crucial to get your name out there.  

The truth is, I do marketing but I 

don’t enjoy it.  Unless it’s a blog 

party.  I love blog parties, meeting 

readers and finding new others, 

but I’d rather be writing.   

 

The most successful marketing 

I’ve done was a giveaway that 

included 10 books at Amazon.  

The contest yielded 1,029 email 

addresses for my first newsletter.  

Using the hashtag 

#amazongiveaway in posts was a 

boost.  My best marketing tip?  

Network, network, network.  Be 

respectful but don’t be too 

intimidated to approach bloggers 

and reviewers with your work.  

Sometimes they actually say yes.  

I do a monthly hour-long guest 

spot on local radio, so I’m always 

open for internet radio 

appearances.  My first was at 

Hummingbird Place, which 

unfortunately is no longer 

broadcasting. 

 

Marketing for me begins as soon 

as the book is completed. My 

process for each book is to 

proofread, pull quotes, make 

teasers in Photoshop, and do a 

media kit with the cover, author 

bio, author photo, and book 

promotional sheet.  The promo 

sheet includes basic information, a 

blurb, and an excerpt, with links 

and quotes to be added.  I work 

ahead to minimize the stress of 

being torn between promoting the 

current book and writing the next 

one.  Currently I have media kits 

for four future releases and am 

proofreading a fifth. 

 

Publishing is where art and 

commerce meet.  I have to write 

well, write to sell, and promote the 

book when it’s done.  Research, 

writing, marketing – it’s all work.  

We sweat blood when we write 

and sweat again when we’re 

published.  Self-promotion is part 

of the industry, and marketing is 

an investment in your career.  Sell 

yourself, and eventually you will 

sell your books.  That said, one of 

my career goals is to be successful 

enough to have a PA to do the 

daily promotions and free up that 

time to write the stories in my 

head that are still waiting to be 

given voice.   

 

 

          Brief Biography 

 
A seventh-generation Illinoisan, 

Nia describes herself as an old 

soul and a period reenactor 

“who's been into corsets for 

centuries, although she wears 

them more to Civil War events 

these days.” 

  

Living close to St. Louis, 

Missouri, on the east side of the 

river, Nia says she has been 

involved in the metaphysical 

community for over twenty-five 

years. She is a Reiki Master and 

crystal healer whose work, she 

says, encompasses this and 

other lifetimes. In her book 

Something More, Nia writes 
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that BDSM and submission are 

tools for healing post-rape 

PTSD.  

Something More has been 

nominated for BEST BOOK 

OF THE YEAR, Ménage 

Category, in the 2016 Golden 

Flogger Awards, according to 

Nia. 

 

She said her debut books from 

the Three Graces Series, 

Something Else, Something 

Different and Something More, 

are “kink with a paranormal 

twist. Soul mates, reincarnation, 

karmic fallout, shamanism, and 

psychic abilities come into play. 

Personal experience and 

extensive research go into 

crafting her characters, but it's 

her sense of whimsy that has 

made fictional Posey, 

Minnesota, the ménage capital 

of the United States with a 

Monty-Python-themed diner 

that's central to the plotlines.” 

 

Nia says she was fortunate 

enough to meet her soul mate 

early on. She married her high 

school sweetheart, raised two 

children, and began writing at 

her husband's suggestion. She 

has been published in erotic 

romance since 2015. 

             

            Book Links 
 
https://www.facebook.com/?q=#/pag

es/Author-Nia-

Farrell/1678898589004941?ref=book

marks   

https://www.facebook.com/farrellsfo

xes  

http://goodreads.com/Nia_Farrell  

http://www.darkhollowspress.com/#!

nia-farrell/c1mop  

http://viewauthor.at/NiaFarrell   

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                       

                           

 

 

 

 

                        ~ 

https://www.facebook.com/?q=#/pages/Author-Nia-Farrell/1678898589004941?ref=bookmarks
https://www.facebook.com/?q=#/pages/Author-Nia-Farrell/1678898589004941?ref=bookmarks
https://www.facebook.com/?q=#/pages/Author-Nia-Farrell/1678898589004941?ref=bookmarks
https://www.facebook.com/?q=#/pages/Author-Nia-Farrell/1678898589004941?ref=bookmarks
https://www.facebook.com/farrellsfoxes
https://www.facebook.com/farrellsfoxes
http://goodreads.com/Nia_Farrell
http://www.darkhollowspress.com/#!nia-farrell/c1mop
http://www.darkhollowspress.com/#!nia-farrell/c1mop
http://viewauthor.at/NiaFarrell
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Author Shawn D. Brink is a 

Nebraskan resident who holds an 

undergraduate degree in education 

from Wayne State College and a 

graduate degree in management 

from Bellevue University.  

 

      Brief Biography 

 
Born in Clovis New Mexico, 

Shawn has lived in Eastern 

Nebraska since he was five.  

              

              Shawn Brink 

 

 

According to Shawn, his “unique 

writing style” has been compared 

to the likes of Frank Peretti, Ted 

Dekker, Dean Koontz, H.P. 

Lovecraft, and Edgar Allan Poe.                           

 

Besides writing, Shawn says he 

enjoys spending time with his wife 

and four children, playing guitar, 

and worshiping Jesus.  

 

 

      Thematic Discussion 
 

Question 1: As an author, how big 

a problem is marketing? 

 

Answer: I would not say that 

marketing is a problem. Instead, I 

would call it a challenge. The 

great thing about challenges is that 

they exist to be met and overcome. 

I think that if writers view 

marketing in that light, then it 

becoming less the immortal 

monster and more the adversary to 

be slain. 

 

Question 2: What have you 

learned about marketing your 

book that you can share with 

writers? 

 

Answer: Document every 

marketing effort that you 

undertake. That way you can see 

what works and does not work. 

For example, if your 

documentation shows that you 

make $5 in royalties for every $10 

spent on Facebook advertising, 

then maybe you need to look at 

ways to improve the effectiveness 

of those ads. Or, if you are doing 

conventions that cost $100 dollars 

to have a vendor table and 

documentation shows sales of only 

$50, then again, you may need to 

consider more cost-effective 

events. 

 

Question 3: What marketing 

strategies work best for you? 

 

Answer: Facebook advertising has 

proven to be most effective in 

gaining new audience. The key is 

to constantly be working towards 

increasing your fan-base on 

Facebook while strategically 

targeting ads to those who would 

be most likely to be interested in 

reading your books. 

 

Question 4: What hasn’t worked? 

Why didn’t it work? 

 

Answer: Market to get in front of 

the correct audience. I once 

booked a table at a craft show 

(because after all, writing is a craft 

- is it not?). The problem was, the 

people who came to the show 

were more interested in buying 

things like homemade soap and 

crocheted nick knacks. They 

weren’t really interested in 

purchasing signed copies of 

Fantasy/Christian/apocalyptic 

thriller novels. 

 

Question 5: Do you spend more 

time writing than marketing or 

vice versa? 

 

Answer: I spend more time 

writing than marketing. I have no 

good reason for this other than the 

fact that I am a writer first and 

foremost. The marketing side of 

things is necessary, but secondary 

to my passion. 

 

Question 6: How much time do 

you spend marketing? 

 

Answer: On average one to two 

hours per day. 

 

Question 7: What is your best 

marketing tip that you would like 

to share? 

 

Answer: Never give up. The more 

you do it, the better you will 

become at it. The better you 

become at it, the more successful 

you will be. 

 

Question 8: Do you make a 

marketing plan? If so, can you talk 

about what you do specifically? 

 

Answer: Every time I release a 

new book I develop a marketing 

plan. It’s a rough plan so that it 

can remain fluid enough to evolve 

as the markets dictate. I won’t 
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bore everyone with the details, but 

can say that all aspects of my plan 

hinge on two questions: Who is 

my target audience and how can I 

reach them? By keeping those 

questions in mind, I keep focused 

on finding effective ways to get in 

touch with those readers and 

hopefully get them excited enough 

to buy the book. 

 

Question 9: Are you successful at 

marketing your books? If so, how 

long did it take you to be 

successful at it? 

 

Answer: I can say that I have 

become more successful over time 

at marketing my books. My first 

book released back in 2013 and it 

took some time for me to realize 

what events would cater best to 

my audience and what media 

outlets were the most conducive to 

sales. Marketing has a learning 

curve that never flattens out 

completely so I will never be able 

to say that I have mastered 

marketing, only that I am learning 

and getting better at it every day. 

 

Question 10: Do you agree with 

the now-conventional wisdom that 

goes something like: “So you just 

finished your book, now the real 

work begins (self-

promotion/marketing yourself and 

your product (your book). 

 

Answer: I do agree. Writing a 

novel is a huge undertaking, but at 

the same time, a deeply satisfying 

undertaking. In fact, it’s my 

passion. I find it difficult therefore 

to divide my available time 

between said passion and what is 

necessary, that being marketing. 

 

Question 11: How do you feel 

about having to self-promote? Do 

you like the marketing aspect? 

 

Answer: Feelings about anything 

are what you make of them. I used 

to struggle with the rejection 

aspect of putting myself out there 

not knowing if I would be 

accepted. I have overcome that 

struggle over time through my 

knowledge that God is ultimately 

the one in control. Also, I came to 

the realization that, although I 

don’t know the odds of being 

successful through self-promotion, 

I definitely know that those odds 

can only go up with effort. 

 

Question 12: Is it essential that 

authors spend a considerable 

amount of their writing career 

marketing? 

 

Answer: Absolutely not. However, 

if you wish to be a successful 

author, then I would certainly 

recommend it. In fact, I have 

found that my sales are directly 

proportionate to the amount of 

time that I either do personally in 

marketing or that others do on my 

behalf. 

 

 

                 Books 
 

Shawn D. Brink is currently 

building a following with two 

(soon to be three) novels to his 

name.  

 

His first book, THE SPACE 

BETWEEN, was published 

through Martin Sisters Publishing 

(MSP) in 2013.  

 

In 2015, MSP released the sequel 

entitled THE DEVIL’S 

REVENGE.  

 

MSP is tentatively scheduling the 

third book in this series for release 

in December of 2016.  

 

 

Links to my published 

works 

https://goo.gl/HXjPJA  
 

Book Blurb for THE SPACE 

BETWEEN (book 1 in THE 

SPACE BETWEEN SERIES) 

http://goo.gl/26Ie7B  

 

Book blurb for THE DEVIL’S 

REVENGE (book 2 in THE 

SPACE BETWEEN SERIES) 

http://goo.gl/ksavHT 

 

 

                     ~ 
Our next author is Patrick Parker, 

a Texan who writes suspense 

novels and who formerly worked 

in the defense industry which he 

finds to have been useful 

experience in writing his novels. 

https://goo.gl/HXjPJA
http://goo.gl/26Ie7B
http://goo.gl/ksavHT
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“My goal is to entertain you. I 

want you to be thrilled and on the 

edge of your seat all the time, 

wondering what is going to 

happen next. I want you to ask 

yourself, “What is true, and what 

is fiction?” says Parker. 

            Patrick Parker     

“I accepted the challenge from my 

wife and wrote Treasures of the 

Fourth Reich. My family and I 

lived in Italy for five years of my 

Army career and we traveled 

extensively during my off duty 

time. Many hours were spent 

visiting museums, castles, 

cathedrals, churches and historical 

sites in Europe. The history of 

Nazi lootings became the catalyst 

for my first novel. I met a 

fascinating art dealer in Panama 

just prior to the invasion who 

formed the basis for the character, 

Maria, in that story. 

“After retiring from the Army, I 

worked in the defense industry for 

fifteen years. While pursuing my 

writing, I developed the concept of 

War Merchant, which was taken 

from my corporate experience 

coupled with my military 

background. After retiring a 

second time, War Merchant came 

to life. 

“Now settled in New Braunfels, 

Texas USA, I enjoy my writing, 

scuba diving, going to the beach, 

sailing, and being outside. My 

next suspense-filled novel will be 

out soon 

 

     Marketing Discussion 

Question: As an author, how big 

a problem is marketing?                

Answer: If you don’t market your 

work, you don’t make sales. It’s 

not really a problem, just part of 

the process. 

Question: What have you learned 

about marketing your book that 

you can share with writers? 

Answer: You only have a few 

seconds to capture the readers’ 

attention. The same thing may not 

work with every book. Change, 

experiment, and try different 

things. However, the most 

important thing is to have a good 

product. 

Question: What marketing 

strategies work best for you? 

Answer: I take a long-term 

approach to the market verses 

instant. I am readily accessible on 

social media and make frequent 

contact there. Interviews (author 

and character) seem to work well. 

I like doing them, it does give 

readers a better insight into you, 

and who the author really is. It 

helps them connect with you. 

Question: What hasn’t worked? 

Why didn't it work? 

Answer: Nothing specifically, 

some things work better than 

others. Book signings are 

expensive to do and you don’t 

make enough on a book signing to 

cover the cost of the trip. Author 

Fairs have not been overly 

successful. Potential customers 

tend to get overwhelmed. 

Question: Do you spend more 

time writing than marketing or 

vice versa? 

Answer: I think I spend more time 

writing. 

Question: How much time do you 

spend marketing? 

Answer: On average, I spend 

about two hours every day. 

Sometimes, I do spend more time 

such as preparing for any kind of 

event as well as the post-event. 

Every morning as I drink my 

coffee, I spend time doing various 

things to get my name as well as 

my titles in front of the readers. 
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Question: What is your best 

marketing tip that you would like 

to share? 

Answer: Produce a good quality 

book—writing, editing, cover, and 

formatting. The old saying is 

true—if someone likes your 

product, you are lucky if he or she 

tells three people. If he or she 

doesn’t like it, you are lucky if 

they don’t tell more than five 

people. 

Question: Do you make a 

marketing plan? If so, can you talk 

about what you do specifically? 

Answer: I have outlined a big 

portion of my marketing plan. I 

did have a pre-release notice for 

my books; I spread the word as far 

as my budget will allow; 

incorporated my book information 

in social media and on my 

website; and I keep it alive and 

updated. I do seek out reviews and 

interviews. 

 

Question: Are you successful at 

marketing your books? If so, how 

long did it take you to be 

successful at it? Any related 

anecdotes to offer? 

Answer: Obviously, I would like 

to sell more books but time will 

tell if I am successful. People are 

buying my books. It is a 

continuous process. 

Question: Do you agree with the 

now-conventional wisdom that 

goes something like: "So you just 

finished your book. Now the real 

work begins (self-

promotion/marketing yourself and 

your product (your book). Would 

you elaborate? 

Answer: I agree. If you are not 

independently wealthy, you’ve got 

to do it yourself. To sell your 

work, it must be promoted. You 

have to entice readers to buy your 

book, then, hopefully, write a 

good review so others will buy it. 

It never stops. 

Question: How do you feel about 

having to self-promote? Do you 

like the marketing aspect? 

Answer: My first book was 

traditionally published. I learned 

real quick that I had to self-

promote if I was to sell any books. 

The publisher didn’t do many of 

the things he said he was going to 

do; I did most of the work, and he 

made all the money. This seems to 

be the norm. With that experience, 

I decided to self-publish. It is up to 

me if I succeed or fail. Now I’m 

making the money and doing the 

work. I wish I didn’t have to do 

marketing but if I’m going to sell 

any books, I must do the work. 

 

Question: Do writers exaggerate 

their sales and/or their “best 

seller” status? How do you feel 

about that? Does it make selling 

books harder, more competitive? 

Why or why not? 

Answer: I don’t exaggerate my 

sales and/or status. I don’t know 

about other authors. I hope they 

don’t. I think that is a character 

flaw if they need to exaggerate 

their sales and ranking status. To 

me, it is a trust issue. If you need 

to mislead the reader, how can 

they trust your writing? They will 

eventually find out. You are 

building a reputation; guard it. 

Question: Do you believe that the 

large amount of “free books” that 

authors give away is good for the 

book industry - good for authors in 

general? Why or why not? It 

seems like it's a good marketing 

strategy if an author has a series 

but, if not, how could it be 

advantageous? 

Answer: I don’t think it is good 

for authors and I don’t do it. I may 

run a special or reduce the price 

temporarily. I want to be paid for 

my work. The few free books I 

have read were disappointing and 

I’m glad I didn’t pay for them. 

There is a reason they are free. 

The only time I can think that 

giving away books could be good, 

is if a book has been successful for 

years with good ratings and the 

author is coming out with a new 

book. Offering the old book free, 

for a limited time, if they buy the 

new book, could be a good 

strategy. 

Question: Should the government 

or academies subsidize authors, 

musicians and artists similar to the 

way that the French Salons were 

subsidized in the 17th-19th 
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Centuries? Why or why not? Do 

you think that the current system - 

which basically is the highly-

competitive, capitalistic 

marketplace - is the best system 

for authors to communicate their 

work? What about writers who 

just want to write, create, and do 

not have marketing skills. Should 

they be left to sink or swim? 

Answer: No, authors should not be 

subsidized. It is a highly-

competitive, capitalistic 

marketplace and that brings out 

the best. If authors are subsidized, 

their work will be influenced by 

who pays them. God forbid, keep 

the government out of our writing. 

If authors just want to write, they 

can write. No one will stop them. 

They may not make any money 

because their work isn’t selling. If 

they work at their craft, they will 

get better and their work will sell. 

In my experience, you get what 

you pay for.                                    

I do have a friend that just wants 

to write and she doesn’t really do 

any marketing. She has three 

books published. That’s fine. She 

is a very good writer, by the way. 

Question: Would you support the 

idea that any and all artists 

(writers, painters, sculptors, 

architects, musicians, etc.) be 

subsidized with say a minimum of 

$10,000 USD/year by the 

government provided they 

produce a minimum amount of 

work each year. What would be 

the social/political implications? 

Would that have any impact on the 

current level of incarceration? 

Also, how could that happen? 

Answer: No. If an author is 

subsidized, the quality of books 

would decline. There would be no 

incentive to learn and grow so you 

can produce a better product. No 

one wants to spend time reading a 

poor quality book.                          

I don’t know what you mean, 

“incarceration.” This is a 

capitalistic marketplace. 

 

           Book Blurb  

War Merchant is a suspense-filled 

novel that crosses the globe in a 

world of corrupt politics, a 

ruthless greedy opportunist, 

terrorists, and a pawn with deadly 

skills. 

Dydre Rowyn wants out, but to 

leave her working relationship 

with Clayborne Zsigmond, a 

ruthless black market arms broker, 

could be a bullet. 

Dydre uses the next assignment 

Zsigmond gives her—the 

deliverance of new technology to 

terrorists—to escape his merciless 

grip. The risk she takes puts her on 

the firing line when her plan goes 

deadly wrong. Not only is her life 

in jeopardy but also her son’s as 

she finds herself pitted against 

Zsigmond, his mercenaries, a 

double-crossing businessman, 

terrorists, the FBI, and a man from 

the Defense Department. 

Treasures of the Fourth Reich.  A 

Titian, a Bruegel, and a panel from 

the Amber Room—vanished 

during WWII—come to life again. 

A string of deaths drags Dix 

Connor and his art expert wife into 

a suspense-filled game of cat & 

mouse with a clandestine 

organization with roots in the 

closing days of WWII. 

It was one of the greatest crimes 

of the century.... Grand museums 

and families lost countless 

valuables and works of art to Nazi 

lootings in what has been called 

"the rape of Europa." Parker's 

story begins just outside the 

Bavarian salt mines as the 

American and Russian armies are 

closing in. Amid the chaos, SS 

officers scramble to hide ill-gotten 

treasures that will finance the 

"Fourth Reich." Only a precious 

journal detailing an inventory of 

treasure caches around the Tirol 

holds a clue. 

Forty plus years later, the hunt for 

Europe's lost art falls to a husband 

and wife team who become 

entangled in this web of stolen 

treasures. Dix and Maria Connor 

face down a secret and deadly 

network trafficking in Titians, 

Bruegels and remnants of Peter 

the Great's magnificent Amber 

Room. From northeast Italy to 

Brussels, these amateur detectives 

risk everything to right the wrongs 

of history. Crisscross Europe's 

past and present in this thinking 

man's action novel. 

The lust for loot crosses paths with 

history’s ghosts in this high-octane 

thriller. 

 

Links to books and website 

War Merchant: 

https://goo.gl/sFl401 

Treasures of the Fourth Reich: 

https://goo.gl/2ogus2 

Amazon Author page: 

http://goo.gl/PdlQ5X 

Author website: 

http://goo.gl/yVtLpX 

 

End of June, 2016, edition of 

Silverlight Café.  
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