
From Idea to Invention
All breakthrough products at one point were just an idea. It’s what you do with your idea that matters.

Is your idea capable of becoming an 
invention? Many people believe they have 
a breakthrough idea for the next great 
product, but don’t know where to start in 
making it a reality. Proper planning and 
protection for confidentiality are vital.

Confidentiality is key
Believing you have an idea that could 
transform into a real invention is exciting. 
As humans we tend to want to share our 
excitement with others. However, this urge 
needs to be quelled; confidentiality is vital 
at the beginning stages of a potential 
invention. Consult with an attorney first. A 
qualified attorney can advise you on legal 
ways to keep your information confidential. 
For instance, when dealing with other 
people, consider having them sign a non-
disclosure agreement (NDA). NDAs 
protect your information by forcing the 
party receiving the information to maintain 

its confidentiality. If someone breaches an 
NDA, he or she can be legally disciplined.

Make a prototype
Your idea for a product should be 
materialized in 3D form. Once you build a 
model or prototype, you should consider 
interesting tweaks for how to improve its 
appearance and functionality. A prototype 
will also help you explain the creation to an 
attorney or patent agent so he or she can 
better determine the patentability of your 
creation.

Find a patent agent
Your product may be patentable. Apply for 
a provisional (temporary) patent with the 
help of a certified patent agent or attorney. 
A provisional patent offers you temporary 
protection while you negotiate and 
collaborate with other businesses.

   What is a patent agent?
A patent agent is authorized by 
the United States Patent & 
Trademark Office (USPTO) to 
act for an applicant(s) before 
the Office. He or she prepares 
a n d f i l e s a p p l i c a t i o n s o n 
another’s behalf. Like attorneys, 
patent agents are bound by 
confidentiality rules.
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Raising $$$ 
Where can I find potent ia l 
investors to help me successfully 
launch my product? There are 
several options available if you 
know where to look.

It’s true: “It takes money to make 
money.” But, when you have a potential 
invention, there are ways to “make” 
money at the outset by offering others the 
opportunity to stand behind your product.

ANGEL Investors
ANGEL Investors are those who provide 
an often significant amount of capital to a 
start-up or individual in exchange for an 
ownership interest in the product or 
business that owns it. 

Obtaining capital from ANGEL investors is 
a great way to help you move your 
product forward, but make sure you 
speak with an attorney about securities 
issues before selling interests in your 
business. Investors will want to see your 
projections, market research, and how 
much capital you are ultimately trying to 
raise.

For-Profit Business Grants
While most foundations do not offer 
grants to for-profit businesses, some do. 
For example, the Bill and Melinda Gates 
Foundation may provide a grant to for-
profit business that provides an innovative 
solution for an issue surrounding poverty. 

Your business structure should be ready 
for a grant if you are considering the idea. 
An experienced attorney can also help 
you make sure that your grant application 
properly expresses your goals in a way 
that grant-makers can understand.

Online Funding Platforms
Online funding platforms like Kickstarter 
can be a good place to find capital too. 
These online crowd-funding platforms 
help connect creators and investors on 
projects that have real life implications.  
Again, it’s important to be careful of 
securities issues here. 

Most successful crowd-funding 
campaigns gather excitement from fans 
they already have or loyal supporters of a 
cause. These campaigns offer unique 
items or other coveted rewards to entice 
the crowd to fund their idea. To run a 
great campaign, think about it from the 
other side. What would you really want 
out of it?

Make sure you don’t accidentally disclose 
any confidential information! Ensuring 
your campaign has a chance at success 
and getting ready to handle the inflow of 
cash is usually best left to the experts. 

Keeping it Local
Don’t forget to look local for investor 
opportunities. Join your local chamber of 
commerce and make a presentation 
involving your product. Be sure to have a 
provisional patent first, or prepare a NDA 
for each of them in advance if you are 
actually showing your product or 
invention. In smaller towns, local business 
owners are more likely to know you and 
your family. They can make a more 
informed decision as to whether to invest 
in your new product. In larger towns, 
you’ll have more access to investors, but 
they might want to get to know you better 
first. 

While it’s true that money doesn’t grow on 
trees, you can find it in a lot of places if 
you just know where to look.

IT’S NOT ALWAYS ABOUT 
THE MONEY.
Raising capital to help launch 
your product or idea is important. 
However, not everything is about 
raising capital. You need to 
connect with the right people. 
Attend your local chamber of 
commerce. This is where lasting 
business connections are made. 
You will likely meet individuals 
who have gone through the 
startup process before and can 
offer sage advice and help guide 
you to success in launching your 
product. The importance of local 
networking cannot be overstated. 
Just don’t let anyone tell you that  
your idea is not possible because 
it’s too expensive. With the right 
preparation, connections, and 
attitude, anything is possible.



Prototypes & 
Design
You obtained a provisional patent 
and are now ready to license and 
sell your product. Having the right 
prototype at this stage is vital to 
properly launching your product.

After raising enough capital to move 
forward with your product and obtaining a 
provisional patent (if necessary), it’s time 
to present your product retailers, at local 
trade shows, and at other venues. Your 
goal at this stage is to convince industry 
leaders to adopt your idea and make it 
widely available. Show them why working 
with you will be beneficial for them. 

If your product is to be used in the 
construction industry, for example, 
consider attending a trade show in that 
industry to show others how they will 
benefit by carrying and selling your 
product in their retail establishments. Be 
prepared to show people how your product 
works while simultaneously explaining why 
people in this industry need this product. 

Attending trade shows is a great way to 
both meet potential clients and start 
building a reputation for yourself and your 
product. 

The design of your prototype matters
First impressions are important when 
introducing a new product or invention. 
Although you know how important your 
product is to the industry, 
you need to show 
others a working 
prototype so 
they fully 
understand what 
it is you’re offering. 
The way the product 
functions at first glance is just 
as important as how well the final product 
will ultimately function in the industry.

Design is key. If you create multiple 
designs of your product, make a prototype 
of each design. As you build prototypes, 
look for ways to tweak the designs 
anywhere you can. Working on your 
product and its designs will help your 
product grow and will help you find the 

best possible prototype to show to the 
public. 

So where do I start?
Of course, there is much more to creating 
a final product from an original idea. First 
you should consult with a qualified 
attorney to determine how you should 
move forward with your idea. Fight the 

urge to share your idea with 
others until you’ve spoken to 

an attorney. There may 
be other avenues to 
pursue, both in terms of 
IP protection and within 

your specific industry. 
Some forms of protection may 

be more appropriate than others. 

For instance, if you’ve created a mobile 
application, then you may want to consider 
registering it with the U.S. Copyright 
Office. Only then will you be able to 
successfully sue another who infringes 
upon your work. Regardless of your idea, 
the most important thing to remember is 
that all great inventions started with a 
simple idea. It’s what you do with your idea 
that sets you apart from the crowd.
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