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dilemmas into opportunities 
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At Your Service 
Please don’t hesitate to call these onsite numbers if you need assistance. 
 
Lisa Milton       Gail Dziuba 
Event Producer      PetLynx Concierge	  
PetLynx Corporation	        587.433.3798 
403.809.4630        
lisa.milton@petlynxmail.com    
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If you want to go fast, go alone; 

If you want to go far, go together. 
        -African Proverb 
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Welcome 
 
 
 
 
 
October 2014 
 
Welcome to the ninth annual Summit for Urban Animal Strategies.  
 
Two years ago, the Alliance for Urban Animals initiated the pet owner experience project. At 
Summit 2014, delegates will receive ‘Obstacles to a Positive Pet Experience: The Pet Owner 
Challenges Survey’ presented by Susan Dankert, Communications Coordinator of PIJAC 
Canada. 
 
People are confused by an industry that gives mixed signals. One element of the problem is the 
absence of an evidence based, global approach to breeding standards. Dr. Judi Stella, of 
Purdue’s Centre for Animal Welfare Science, will supply evidence in a presentation entitled, 
‘Setting the Standard: Why we need Science-based Breeding Guidelines’. 
 
Summit 2014, takes place in a consumer market that is increasingly volatile, uncertain, complex 
and ambiguous. Euromonitor, a global supplier of market research and analysis, will provide 
Summit delegates with evidence of ‘The Current State, the Challenges and Future Opportunities 
of the Retail Market’. This presentation by Svetlana Uduslivaia, of Euromonitor’s Chicago office is 
a new collaboration for the Alliance for Urban Animals. 
 
Summit 2014, features eight Innovations, nine Emerging Leaders, five Research Posters, the 
Innovation Keynote address by Tom Trifaux, the Urban Animal Forum, the Summit Awards Gala 
and the Leaders Keynote Brunch featuring Dr. Melody Chan. 
 
We are very excited that on Thursday evening, the Urban Animal Foundation will launch the new 
development environment for the Urban Animal program. This non-profit Foundation will provide 
the means to resource initiatives arising out of the Urban Animal program. The inaugural Board of 
Directors and Advisory Council will be introduced as well as the mission and intentions for this 
‘super-light’ 'outasight' organization. 
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Welcome to Summit 2014, together we are the authors of a new experience for the pet owners 
we serve. Let us be willing to suspend differences that hinder discovery, let us be open to 
provocative thought and inspiration, let us be empathetic to those who are challenged, let us 
communicate openly with respect and let us admit evidence and collective intelligence to find 
the right path. Our desire for collaboration is stronger than that which keeps us apart.  
 
Please take a moment to thank and support each sponsor as you have occasion. We thank you 
for your commitment to explore change and a positive pet experience in the communities you 
serve. 
 
The Summit for Urban Animal Strategies 
 
 

Larry R. Evans 
Executive Producer 
Urban Animal Program 

LarryEvans InfoStream @PetUtility PetLynxCorporation 

 
 

Get the facts, have YourSAY™, move the industry! 
 
 
 
 
 

"Welcome Delegates, On Friday morning I will reveal the new face of PetLynx Corporation and 
how it will support each of you to innovate and lead change in the communities we serve." 

-Thomas R. Trifaux, Chair, PetLynx Corporation 
 
 
 

"The vision is now a reality. On Thursday evening, I will guide you through the Urban Animal 
Foundation, the new development environment of Urban Animal." 

-Dr. Drew Van Niekerk, President, Urban Animal Foundation 
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Welcome 
 

 
October 2014 
 
 
Welcome to the Fairmont Chateau Lake Louise, a premier property of the Fairmont Group. We 
are pleased to serve the 2014 delegates of the Summit for Urban Animal Strategies. 
 
The 2014 Summit theme "If you want to go quickly, go alone; If you want to go far, go together." 
is near and dear to us at the Chateau. The exploration and collaboration that led to the 
opening of the Fairmont Chateau Lake Louise in 1911 could not have been accomplished 
alone. Our mountain location, the stunning Lake Louise, our historical appointments and the 
excellent service provide by staff all work together to provide a unique environment for leaders 
of the Urban Animal Industry. Fairmont is an excellent example of how working together can 
achieve a world class result. 
 
The Fairmont Chateau Lake Louise has supplied venues for the Summit and welcomed Urban 
Animal leaders from around the world since 2009. We hope our contribution as venue will assist 
you to recast the dilemmas you face into the opportunities of tomorrow. 
 
My job, as Director of Pet Relations is to make sure you enjoy this wonderful environment. Please 
do not hesitate to let one of my colleagues know if there are ways we can make your stay with 
us more productive and comfortable. 
 
As an aside, I'm very excited to hear how many of you have brought your pets with you this year. 
I hope they enjoy this spectacular environment as much as we do but please remember to keep 
them on a leash at all times for their safety and that of the wild animals. 
Best wishes for a wonderful Summit! 
	  
Fairmont Chateau Lake Louise 
	  
	  
 
 
 
 
 
 
 
Markus,  
FCLL Dog in Residence and Director of Pet Relations  
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Presenting Sponsor  
 
 
 
October 2014 
 
As the Presenting Sponsor of Summit 
2014, Pets Plus Us continues to invest in 
the relationships and conversations of 
the Urban Animal program. 
 
Earlier this year Pets Plus Us 
Ambassadors helped deliver the Regional Conferences across the continent. The Pets Plus Us 
network of partners helped discover those who are driving innovation and who are working to 
enhance the experience of pet owners. Every day the Pets Plus Us sponsorship of the 
HomeSafe™ Return to Owner Program reunites cats and dogs with hundreds of families who are 
missing a loved one. In 2014, pet families logged into HomeSafe™ more than 30,000 times each 
month. 
 
Why are we so involved? Because as a founder of the Urban Animal program we have helped 
shape the services PetLynx delivers to pet owners. This is perfectly aligned with our goal to 
champion pet owner happiness by assisting pet families to keep their pets healthy, happy and 
safe. The PetLynx mission to deliver ‘lifetime protection for pets’ and ‘peace of mind for people’ 
is strategically aligned with Pets Plus Us. 
 
In 2005, I was present when Larry Evans laid out his vision for developing the Urban Animal 
program. As a founder and a sponsor, I am delighted to see the progress being made. On Friday 
evening Pets Plus Us will host the Ninth Annual Summit Awards Gala. I invite you to join us to 
celebrate those who will receive the industry’s highest recognition. I invite you to attend and 
enjoy the wonderful relationships that have developed through the Urban Animal program 
during these past nine years. 
 
On behalf of Pets Plus Us, I wish each of you a successful and fulfilling Summit experience. 
 
Randy Valpy 
Top Dog  
Pets Plus Us 

PetsPlusUsCa RandyValpy @petsplusus PetsPlusUsCa  
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Agenda 

 
Wednesday, 22 October 2014 ………….………….……… Victoria Room 
 

1600 hours       Arrival & Check In 

 

1830 hours       Urban Animal Relationship Builder Reception 

  Sponsored by PIJAC Canada 

	   	   2014 Research Posters will be available for viewing and discussion during the reception. 

 
Thursday, 23 October 2014 ……………………………….... Victoria Room 
 

0800 hours      Breakfast 

  Sponsored by Ontario SPCA 

 

0830 hours      Welcome to the Day by Dr. Jason Coe 

 

2014 Innovation Showcase Series 

0840 hours  Showcase I: iAdopt – Tonya Martin (OSPCA) Tanya Firmage, (OSPCA) Imagine: a  

  year-round adoption campaign available to organizations from all industry  

  sectors at a global level. 

 

0900 hours  Showcase II: Shelter Medicine at Boreal College – Kate MacDonald (OSPCA) &  

  Kim Morris (College Boreal) Imagine: a partnership between a leading Canadian  

  college and a humane society resulting in the first ever shelter medicine program. 

 

0920 hours Showcase III: Prince Street Puppy Project- Eileen Higginbotham Imagine: a special 

  education teacher using integrated animal experiences to promote leadership  

  and build empathy while enhancing cooperation and problem solving skills. 

 

0940 hours Showcase IV: Paws Fur Thought - Medric Cousineau Imagine: PTSD veterans  

  experiencing the positive benefits of service animals. 
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1000 hours       Break  

Sponsored by Kijiji 

 

1030 hours      Showcase V: Off-leash Ambassadors - Cheryl Herperger (City of    

  Calgary) Imagine: a volunteer-based program enabling ‘ambassadors’ to  

  educate the general public about rules and etiquette for using off-leash dog  

  parks. 

 

1050 hours       Showcase VI: Tails of Help – Jennifer Willians (ABVMA) Imagine: a program   

  providing veterinary care to Alberta pet owners facing financial hardship. 

 

1110 hours Showcase VII: Happy, Healthy Pet Relationships - Sarah Bull & Andrea McDonald  

  (Coquitlam Animal Shelter) Imagine: a collaboration that unifies service providers  

  and brings community-wide support to all pet owners. 

 

1130 hours Showcase VIII: K9H20 - Kendall De Menech Imagine: An animal aquatic therapy  

  pool helping dogs, cats and other household pets heal and recover from various  

  disabilities. 

2014 Innovation Showcase Concludes 

 

1150 hours Lunch 

  Sponsored by Petland Canada 

 

2014 Facts & Evidence Sessions Begin 

1245 hours Facts & Evidence Introduction by Dr. Jason Coe 

 

1300 hours      Facts & Evidence I: Obstacles to a Positive Pet Experience: The Pet Owner   

  Challenges Survey - Susan Dankert (PIJAC Canada)  

  During spring 2014, PIJAC Canada spear-headed a nation- wide survey to ask  

  Canadians about the  obstacles they faced caring for their pets. The PIJAC  

  Canada presentation will reveal what pet families had to say and discuss the  

  implications and opportunities for future engagement. 
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1330 hours      Facts & Evidence II: Setting the Standard: Why we need science-based Breeding  

  Guidelines - Dr. Judi Stella, PhD  

  Several attempts have been made to engage Urban Animal stakeholders in a  

  conversation that would produce breeder guidelines. Dr. Stella will stimulate this  

  conversation and provide evidence pointing to the benefits of developing  

  standards. 

 

1415 hours Break 

Sponsored by Kijiji 

 

1430 hours      Facts & Evidence III: Euromonitor (Retail) Current State, Challenges, Future   

 Opportunities - Svetlana Uduslivaia  

 Understanding the pet retail marketplace is an important element to equip 

service providers in the Urban Animal industry. Svetlana will provide facts, 

evidence and trends from the retail trade. 

 

1530 hours 2014 Facts & Evidence Sessions Conclude 

 

1800 hours Urban Animal Foundation Dinner 

Sponsored by PetLynx Corporation & Western Financial Insurance Company  

(Petsecure Pet Health Insurance)  
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Friday, 24 October 2014 ………………………………......... Victoria Room 
 

0800 hours Breakfast 

  Sponsored by Canadian Veterinary Medical Association (CVMA) 

 

0830 hours Innovation Keynote, Tom Trifaux  

  Trifaux brings a unique perspective to the 2014 Innovation Keynote address to  

  prepare delegates for productive, innovative conversations as they resolve the  

  dilemmas they face in the Urban Animal Forum.  

 

0930 hours       Break 

Sponsored by Kijiji 

 

2014 Urban Animal Forums Begin 

0945 hours       Determine Industry Conversations 

 

1030 hours      Forum Session I 

 

1200 hours       Lunch 

Sponsored by CDMV 

 

1300 hours Forum Session II 

 

1430 hours Break 

Sponsored by Kijiji 

 

1445 hours Forum Wrap 

 

1545 hours 2014 Urban Animal Forums Conclude 

 

1730 hours 2014 Summit Awards Gala  2014 Gala Entertainment 

  Sponsored by Pets Plus Us   Sponsored by PetLynx Corporation 
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Saturday, 25 October 2014 …………………………….…... Victoria Room 
 

0900 hours Urban Animal Leaders Brunch  

  Sponsored by PetLynx Corporation 

 

0930 hours Leaders Keynote, Dr. Melodie Chan (Zoetis) 

  Inventing the Future: The best way to predict the future is to invent  

  Summit 2014 delegates can expect to be inspired, energized and equipped to  

  invent a successful future by Dr. Chan’s address. 

 

1030 hours 2014 Summit for Urban Animal Strategies Concludes  
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Onstage Director 
 
 
 
 
Jason Coe, DVM, PhD 

University of Guelph 
	  
 

 
 
 

Dr. Jason Coe is an Associate Professor at the Ontario Veterinary 
College. After graduating from the College in 2001, he returned from mixed-animal practice to 
complete a PhD in the area of veterinary communications in 2008. In the same year, Jason 
joined the Ontario Veterinary College in the Department of Population Medicine where he has 
established an active research program examining the human-animal bond as well as the role 
of interpersonal communications on the outcomes of veterinary care. In his current role at the 
College, he co-coordinates the clinical communication curriculum across all 4 years of the 
veterinary program and is involved in teaching students about the relationships that exist 
between people and animals. In 2010, Jason was awarded the Nestlé Purina PetCare Canada 
Chair in Communications dedicated to improving the relationship between companion-animals 
and people through research and education. Dr. Coe has been the Onstage Director of the 
Urban Animal Programs for the last three years. He has been instrumental in developing a 
number of the new program elements delegates will experiences at Summit 2014. When not 
dedicating his time to these activities, Jason enjoys personal time with his wife, son and 2 
daughters.  
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Keynote Speakers 
 
Friday, 24 October 2014  

 
 
Tom Trifaux 
Chairman, PetLynx Corporation  

TomTrifaux 
 
Tom Trifaux has over 25 years of experience in the field of 
organizational effectiveness (OE) and human capital 
development. Trifaux began his OE business career with Achieve 
Global where he advanced to become North American Marketing Manager. He was recruited 
from this position to be Director-Business Development, Western Canada for Ernst and Young. 
Trifaux left Ernst and Young to join management software company, TECSKOR, as Vice President, 
Sales and Marketing. After TECSKOR, Tom founded HeadStart Marketing Inc. and lead diverse 
sales/marketing projects for clients across Canada. In 2006, Trifaux joined Canadian 
Management Center (CMC) to develop Prairie operations. He now leads CMC activities from 
Winnipeg to Vancouver as Director - Canada West. 
 
Tom Trifaux brings a unique perspective to the 2014 Innovation Keynote address. His career 
spans 6 years in the CFL as a professional athlete, more than two decades as the manager of 
challenging North American initiatives and a lifelong commitment to inspire leaders as a 
professional coach and mentor. His 2014 address will prepare delegates to have productive, 
innovative conversations as they resolve dilemmas they face in the Urban Animal Forum. 
 
Trifaux lives in Cold Lake, Alberta, with his wife Jackie and their two golden retrievers Max and 
Wilder. Tom holds the reputation as the first professional football player (CFL) to travel faster than 
the speed of sound. 
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Saturday, 25 October 2014  

 
 
Dr. Melodie Chan 	  
Senior Manager Veterinary Services, Zoetis 

@LilCowDoc  
 
The landscape is changing daily: Deconstruction/reconstruction of the 
industry supply chain is taking place; Consolidation of consumer 
purchasing power by big box retailers and large online portals 
challenges the role of the independent service provider; and, Disruption of communication 
channels by the internet has left traditional marketing elements in the dustbin of history. 
 
More than ever before, the environment faced by leaders is volatile, uncertain, complex and 
ambiguous (VUCA). In addition, most current leaders are 'digital immigrants' surrounded by 
'digital natives' they struggle to understand. The language, culture and customs now appearing 
in the workforce they lead and in the customer base they serve, often feels foreign to them. The 
need for leaders to constantly discern between danger and opportunity is great.  
 
As leaders contemplate their careers and the future of the organizations they lead, they can be 
paralyzed by fear and uncertainty or they can invent a future where they succeed.  
 
Melodie Chan, DVM, grew up in the greater Vancouver area as a city girl and fell in love with 
agriculture by accident. In 2002, Dr. Chan graduated from the Western College of Veterinary 
Medicine and pursued a career within the dairy industry. She is now the Senior Manager 
Veterinary Services (Cattle/Equine/Genetics), for Zoetis. Dr. Chan will deliver the 2014 Leaders 
Keynote to Summit delegates.  
 
Melodie Chan first appeared on the Urban Animal radar screen in 2009 as a member of the 
CVMA Innovation Task Force along with Jean Gauvin, Chair and Larry Evans, Secretary. This past 
month, Dr. Chan was named as one of the honorees of Vance Publishing’s 2014 “Top 40 Under 
40” Award Program which recognizes people making a significant contribution to America’s 
food system. 
 
Dr. Chan’s personal mission statement is: “To inspire others and to see them succeed.” 
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Innovation Showcase 
 
Tonya Martin 

Ontario SPCA 

@OntarioSPCA OntarioSPCA   
 
Tonya Martin began as a Branch Manager with the Ontario SPCA in 2008. 
Two years later, she became Eastern Regional Manager and in 2013 took on the role of Senior 
Manager of Animal Welfair & Operations. Tonya brings a wealth of knowledge from her previous 
background in business. Through business experience, people management, problem solving 
and positive energy, Tonya provides leadership and support to Ontario SPCA Branch and 
Affiliate societies. 

 
Tanya Firmage 
Ontario SPCA 

@OntarioSPCA OntarioSPCA     
 
Tanya Firmage has been in the animal welfare field for over 20 years, holding 
a variety of positions within the Ontario SPCA Branch and Affiliate societies. 
Tanya currently holds the position of Director of Animal Welfare and 
Operations for the Ontario SPCA, where she provides leadership and support to 50 communities 
throughout a province that includes three high-volume spay neuter clinics. 

 
Kate MacDonald 
Ontario SPCA  

@OntarioSPCA OntarioSPCA  
 
Kate MacDonald has 25 years experience in the non-profit sector, specializing in strategic 
planning, capital campaign management, financial analysis, non-profit administration and 
donor relations. Since 2007, Kate has served as Chief Executive Officer for the Ontario SPCA, 
supporting over 50 active communities across Ontario. Kate’s main emphasis is on re-focusing 
the organization’s cultural vision to concentrate on collaborative service delivery, including 
establishing strategic alliances, strengthening brand recognition and developing province-wide 
funding programs.   
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Kim Morris 
CollegeBoreal.ca 

CollegeBoreal   
 
Born and raised in the Sudbury area, Kim Morris has a BA in Political Science 
from Laurentian University as well as a Masters in Communications 
Management from McMaster Univeristy. Kim is presently the Dean of the School of Health 
Sciences at College Boreal. Amongst other community involvement, Kim is Co-President of the 
Reseau de Sante du Moyen-Nord de l'Ontario, member of the Board of Directors of Maison Vale 
Hospice and Co-Chair of the Heads of Health Sciences of Colleges Ontario. 

 
Eileen Higginbotham 
Prince Street Puppy Project 

PrinceStreetPuppyProject  

 
Eileen Higgenbotham is a special education/resource teacher in PEI's 
English Language School Board.  In late 2011, she and her husband Chris 
welcomed a new puppy name Kannon into their pack. After observing animal-human 
connection with students in other programs Eileen wondered if she could create those same 
bonds with her new puppy. After approaching my principal with the idea, and finding a teacher 
who would be on board for housing the dog in the classroom during the day, we were ready to 
start. Kannon came to school, and since then, we have added two more dogs, Shazam and 
Archie. In her free-time she likes to play flyball with Fast n FURious Flyball and is a member of the 
PEI Ground Search and Rescue Team.  

 
Medric Cousineau 
Paws Fur Thought 

PawsFurThought  
 
Captain (Retd) Medric Cousineau is a graduate of the Royal 
Military College of Canada, and former Sea King Navigator. Hurt 
while doing Search and Rescue in 1986, he has battled the demons of PTSD since then. Married 
to Jocelyn, they have 2 girls, Lindsey and Jennifer.  From their Home in Eastern Passage, NS 
Medric and Jocelyn co-founded Paws Fur Thought.  In May of 2014, he was awarded a Nova 
Scotia Mental Health Association “Inspiring Lives” Award for his advocacy to diminish the Stigma 
surrounding mental health issues. 
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Cheryl Herperger 
City of Calgary 

CityofCalgaryab   
 
Cheryl Herperger is a Senior Business Strategist and Team Lead for 
Community and Strategic Services at Animal & Bylaw Services for The City of Calgary. With the 
Prevention and Public Awareness portfolio, she is the lead of the Off-Leash Ambassador 
program. She also has a personal commitment to the program owning four dogs, Golden 
Retrievers Charlie and Bella and Labrador Retrievers Ginger and Levi. She believes "the walk" is 
the foundation for the relationship with our dogs. 

 
Jennifer Willans 
Tails of Help 

Tails of Help  
 
Dr. Jennifer Willans is a veterinarian and a partner at the Landing Animal 
Clinic in Calgary. Jennifer is board certified with the American Board of 
Veterinary Practitioners, with a specialty in Canine and Feline practice. Jennifer has been an 
active volunteer within the veterinary community. In 2012 she was the President of the Alberta 
Veterinary Medical Association. She is currently the President of the Founding Board of Directors 
of Tails of Help.   

 
Sarah Bull & Andrea McDonald 
City of Couquitlam 

CityofCoquitlam    
 
Sarah Bull has been the Supervisor of the Bylaws, Licensing and Animal 
Services department for the City of Coquitlam since 2006. She has been 
with the City since 2002, first as an Animal Shelter Attendant from 2002-
2004, then as a Bylaw and Animal Services Inspector from 2004-2006. Sarah’s animal related work 
experience also includes working as a veterinary assistant, a sales associate for cat and dog 
products in a retail pet store chain, a dog grooming assistant and a house and pet sitter for 
dogs, cats, birds and horses.  As animal lovers and guardians, Sarah, her husband and 5 year old 
daughter enjoy the company of 1 small breed dog and 4 cats that complete their family.  
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Andrea McDonald has been working for the City of Coquitlam for 29 years, the first 20 were in 
Leisure and Parks Services and the last 9 in the Legal Department as the Manager Bylaws, 
Licensing and Animal Services. She is currently a member of the Lower Mainland Animal Control 
Managers Committee. Andrea is happily married and has two boys; 21 and 16 years old who 
keep her busy with their many activities. She is an active community volunteer and sits on the 
board of directors for TriCity KidSport.  At home she has a dog and two cats... luckily the City of 
Coquitlam has a household limit of 3 animals otherwise she might have a house fully of furry 
friends. 

 
Kendall De Menech 
K9H20 

K9H20    
 
In the early 1980s Kendall De Menech taught Red Cross and Life Saving swimming lessons for 
children and adults in her indoor swimming pool. At the time, she also had a yellow Lab named 
Sandy. When Sandy was about 18-months-old she was diagnosed with hip dysplasia and 
euthanasia was recommended. By working hard to keep her weight down and manage her 
activity levels, Kendall was able to love Sandy until she was 15. When walking became difficult 
for Sandy, Kendall knew intuitively that swimming would help her but couldn’t use her pool for a 
number of reasons. About a month after Sandy passed away Kendall woke up one morning with 
the idea of opening a pool for dogs. Founded in 2001, K9H2O, is an urban animal swim program. 
As owner and founder, Kendall operates the largest and longest running indoor swimming pool 
for pets in Western Canada. On a good week and often by veterinary referral, as many as 80 
animals of different species enjoy the water for recreational or therapeutic swims. 
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Facts & Evidence Speakers 
 
Susan Dankert 
PIJAC Canada 

@PijacCanada SusanDankert   
 
During Summit 2012, delegates observed a requirement for factual knowledge 
of the pet owner experience. A subsequent search of existing literature showed 
a lack of information that described this experience from the pet owner 
perspective. 
 
At Summit 2013 a decision was made to gather evidence of the challenges faced by pet 
families. Two initiative arose from this decision: An initiative by Urban Animal to gather videos of 
pet owners talking about pets in their lives; and, The development of a survey to poll Canadian 
pet owners. 
 
During spring 2014, PIJAC Canada spear-headed a nation-wide survey to ask Canadians about 
the obstacles they faced caring for their pets. The PIJAC Canada presentation will reveal what 
pet families had to say and discuss the implications and opportunities for future engagement. 
 
Susan Dankert began her career in the pet industry in 2001 as the Communications Coordinator 
for the Ottawa Humane Society.  It was there that she discovered the positive impact pets can 
have in a community.   In 2002, Susan joined the Pet Industry Joint Advisory Council of Canada 
(PIJAC Canada) as the Education Coordinator.  During that time she was in charge of running 
the animal husbandry and care programs offered by the association.  She facilitated the 
education of thousands of industry professionals such as, retail store employees, law 
enforcement, shelter workers, veterinary staff and animal care providers.   
 
In 2007 Susan redirected her energy solely towards communications for the association.  With a 
background in broadcasting, she has a drive to share the story of the pet industry with media, 
legislators, pet owners and all pet organizations.  Susan believes engagement between pet 
sectors improves how the pet industry functions resulting in the enhancement of the wellbeing of 
pets and pet families. 
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Dr. Judi Stella, PhD  

Perdue University 

@jlstella7 JudiStella 
 
For more than a decade, passionate people have waged a war against 
'puppy mills' and 'irresponsible breeding'. However, the industry has found it 
difficult to agree, or even to constructively disagree, on an evidence based 
approach to breeding. For this reason the battle has produced collateral 
damage and unintended consequences for retailers, breeders, brokers, rescues and pet owners 
who through no fault of their own may have crossed an imaginary line. 
 
Several attempts have been made to engage Urban Animal stakeholders in a conversation that 
would produce guidelines. The 'breeder codes of ethical conduct' conversation which began at 
Summit 2009 was the latest attempt and by 2011 had not produced an accepted result. 
However, the Pet Experience Project of Summit 2012 showed that sourcing was a major issue for 
pet owners and a fundamental cause of surrender and abandonment. Summit 2013 developed 
a 'sourcing conversation' that revived the interest in developing breeding standards and a way 
of identifying animals produced under this standard with a Certified Quality Mark (CQM) 
program.  
 
It is in this context that Judi Stella Ph.D., arrives to stimulate the Sourcing conversation with 
evidence of the need for Science based breeding guidelines.  
 
Judi Stella is a post-doctoral researcher at Purdue University in the Department of Comparative 
Pathobiology in the College of Veterinary Medicine.  She earned her bachelor's degree in 
Animal Sciences from The Pennsylvania State University and her Ph.D. in Comparative and 
Veterinary Medicine from The Ohio State University College of Veterinary Medicine. Her research 
interests include environmental factors that affect the behavior and welfare of companion 
animals and the impact of the quality of human-animal interactions on animal welfare.  
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Svetlana Uduslivaia 

Euromonitor	  

@Euromonitor SvetlanaUduslivaia 
 
Overall, pet care retail marketplace remains dynamic and shows positive 
growth globally. However, while many emerging markets are seeing 
significant expansion in consumer spending, developed countries are demonstrating a 
slowdown in pace of growth.  
 
Economic woes, market saturation, sluggish pet ownership growth due to ageing population 
and urbanization, and shifts in pet type preferences create an increasingly challenging 
environment for the industry across North America and Western Europe.  
 
The Euromonitor presentation will review key trends and developments in pet care retail globally 
and North America (US and Canada) in particular. The presentation will address product 
development trends across foods and pet care categories, including products with natural 
positioning, grain free, and those featuring novelty proteins.  
 
Additionally, the presentation will discuss the current retail environment, including the dynamic 
between specialized pet shops/pet superstores and mass market channels. How is the 
premiumisation trend playing out in North America across pet food products and across 
retail channels in 2013 and 2014? Is fast-expanding Dollarama in Canada a serious contender for 
share of wallet among extreme bargain shoppers? What is the place of raw and fresh/frozen pet 
food in the current marketplace?  
 
Last but not least, Euromonitor presentation will discuss pet care retail forecast for the coming 
five years, looking at fast growing vs weak regions globally, threats to future growth as well as 
opportunities. Future dynamics in pet ownership in US and Canada will be addressed as one of 
the key metrics behind the expected retail performance across pet care products.  
Svetlana Uduslivaia is a Senior Research Analyst working in Euromonitor International’s Chicago 
office. In her role, Svetlana manages the research program on Canadian consumer 
markets and coordinates a team of in-country analysts located in Canada. Previously, she was 
working as an in-country Research Analyst for Canada and was located in Montreal, Quebec, 
covering industries such as Pet Food and Pet Care Products, Cosmetics & Toiletries, Packaged 
Foods, Drinks, and many others. Svetlana has a Master degree in Sociology from Lancaster 
University, UK, and Central European University (Hungary) and a Bachelor Degree in History from 
Moldova State University. 
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Urban Animal Forum 

 
Open Space is a technology that has influenced Urban Animal in the development of the 
strategic Urban Animal Forum. The Forum is the most strategic element of the International 
Summit for Urban Animal Strategies. Open Space was developed by Harrison Owen and is used 
by NASA as well as other mission critical organizations. Open Space and the Urban Animal Forum 
was introduced to PetLynx in 2009 by Karen Dawson, Create Now Inc. The Urban Animal Forum 
facilitates industry conversations and brings forward candidate projects that develop broad 
industry support. 
 

Principles for the Construct of the Open Space Vessel: 
1.    Whoever comes is the right people ...reminds participants a small number of passionate 

people and an absence of traditional controls can often be more productive to get 
something done. 

2.  Whenever it starts is the right time ...reminds participants that creativity does not run on 
the clock. 

3.  Wherever it happens is the right place ...reminds participants that space is opening 
everywhere all the time. 

4.  Whatever happens is the only thing that could have ...reminds participants that once 
something has happened, it's done and no amount of fretting, complaining or otherwise 
rehashing can change that. Move on. 

5.    When it's over, it's over ...reminds participants that we never know how long it will take to 
recast a dilemma. But whenever the dilemma, issue, work or conversation is finished it is 
finished. Don't keep going because there's 30 minutes left in the session. Do the work, not 
the time. 

 

Harrison Owen's ‘Law of two feet (mobility)’: 
If at any time during the Forum you find yourself in a situation where you are neither learning nor 
contributing, use your two feet to go someplace else and join another conversation. In this way, 
all participants are given both the right and the responsibility to maximize their learning and 
contribution. This Law assumes only participants themselves, can ultimately judge and control 
when they lose interest or contribute and share all that they can. In practical terms, Owen's Law 
of Two Feet says: "Don't waste time!" 
 

Of Bumble Bees and Butterflies: 
Karen Dawson introduced us to the idea of bumble bees and butterflies so we would expect 
various behaviours and accept them. A Bumble Bee is very purposeful in its behavior, flying 
between its hive and the blossoms where it finds the nectar it needs. Watching a butterfly we 
notice a completely different approach as they flit to and fro with what seems like a less specific 
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purpose in their behavior.  In fact, these two behaviors are rooted in the sustainability of these 
insects, but you might have to be a biologist to understand why.  
 
Participants in Open Space have different behaviors based on the way they contribute and 
process ideas. Some directly involve themselves in a conversation to deliver passion and ideas. 
Others flit from conversation to conversation looking for something that attracts a passionate 
response. Still others sit by themselves outside of the main conversations and contemplate what 
'this all means' to them. These behaviors are all acceptable in an Open Space session. As you 
can see from the guiding principles, Open Space does not value conforming to a particular 
pattern of behavior except the encouragement of respect and transparency. 

 
 
 
 

Entertainment 

 
Back by popular demand and presented by PetLynx Corporation! 
 
Fire, Passion and Power are words used to describe the Alberta band that will entertain 
delegates at the 2014 Summit Awards Gala. On Friday, October 24, the Urban Animal Program is 
giving the Summit Gala Celebration a rocking experience. 
 
Inspired by the likes of Janice Joplin and Sass Jordan, the Narda Roberts Band has a kick-ass 
attitude and fearless energy that delivers blues or rock in an edgy and exciting performance. 
 
www.nardaroberts.com 

 @NardaRobertsBand  NardaRobertsBand 
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Summit Awards 
 
The Urban Animal Program mission is to illuminate successful strategies for urban animals and to 
provide recognition for those who lead. 
 
The Summit Awards are an essential element of delivering on this mission. The Summits are 
presented annually by the Urban Animal Subscribers using an academy style system of 
nominations followed with an election by secret ballot. 
 
NOMINEES INCLUDE Individuals, agencies and organizations from all sectors of the urban animal 
industry: 
Care & control - those who deliver licensing and by-law enforcement including contractors and 
municipal agencies. 
Health & wellness – those who deliver veterinary care and emergency services, veterinary 
hospitals, veterinary nurses, veterinary homecare, behaviour and socialization services as well as 
chiropractic and alternative therapies. 
Humane & rescue – those who deliver welfare, shelter and interventions for non-human animals. 
Retail & Services – those who provide products and services to pet owners and pets 
including physical stores, online stores, groomers, kennels, breeders, trainers, manufacturers and 
service providers. 
Community Services – those who provide integrated services to the human and non-human 
animals in an urban municipality including planners, parks and recreation, social services, justice, 
legislation and governance. 

 
Summit 2014 Awards Process    
The Summits are intended to convey the recognition of peers. Therefore each nomination must 
be provided by an existing Urban Animal Alumni or a qualified sponsor organization. In 2014, the 
awards process began during the Regional Conferences in April and closed in September. A 
Summit Award is presented when at least one nominee meets the Award criteria, as determined 
by the Urban Animal Foundation, Nominating Committee. 
 
Approximately 1,745 Urban Animal Subscribers were invited to nominate their industry peers for 
award recognition. Thirty-seven individuals and organizations were determined to meet award 
criteria in 12 categories. In 2014, Urban Animal presented and expanded the ninth annual 
Summit Awards program by inviting the public to vote on Summit nominations. This year, just 
under 5,000 votes were received. 
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Summit 2014 Award Categories 
 
Breeder - recognizes a breeder of companion animals with five or more years of breeding 

experience that is compliant with Codes of Ethical Conduct/Certified Quality Mark and 
demonstrates a high level of professionalism and commitment to the urban animal industry.  
 
Collaboration - recognizes efforts to work collaboratively with service providers within a 

geographic community to achieve a common goal to create a healthier environment for urban 
animals.  (NB: a nomination for this category must include at least two organizations. Included 
metrics must be compliant with the Asilomar Accord. The Urban Animal Foundation reserves the 
right to perform an independent audit of such metrics) 
 
Communication - recognizes the concept, production and successful delivery of content 

that promotes a better environment for urban animals locally, regionally, nationally or globally. 

 
Community - recognizes the success of creating a pet friendly environment in a community 

from the development of best practices or codes of ethical conduct in the area of licensing, 
identification, spay/neuter, wellness, recreation, housing, tourism, sourcing or standards of 
care.  (NB: nominations which include metrics must be compliant with the Asilomar Accord. The 
Urban Animal Foundation reserves the right to perform an independent audit of such metrics)  

 
Distinguished Service Provider - recognizes a service provider in the urban animal 

industry that is distinguished by the level of achievement and impact on the lives of urban 
animals within a community. 

 
Homing - recognizes an organization that demonstrates commitment and success in the 

placement of animals to appropriate environments for both the pets and pet families through 
adoption, sale, return-to-owner, re-homing and/or foster programs. (NB: nominations which 
include metrics must be compliant with the Asilomar Accord. The Urban Animal Foundation 
reserves the right to perform an independent audit of such metrics) 

 
Individual Achievement - recognizes an individual who is currently active in the urban 

animal industry and is well regarded for their achievements to improve the experience of pets 
and people. Preference will be shown for those who actively mentor the development of 
leaders and enhance professionalism in the industry. 
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Lifetime Achievement - recognizes an individual whose achievements has garnered 

the honor and respect of their peers in the Alliance for Urban Animals. 

 
Pet Owner - recognizes a pet owner who, through mindful action and personal contribution 

of time or resources, has helped to create a better environment for all urban animals in a 
community. 

 
Retailer - recognizes a retailer that has demonstrated strategies and tactics that support pet 

families and enhance the lives of urban animals in the community(ies) they serve.  

 
Sheltering - recognizes an organization that demonstrates strategies and tactics to provide 

a caring, but transitory intervention for urban animals in distress. (NB: nominations which include 
metrics must be compliant with the Asilomar Accord. The Urban Animal Foundation reserves the 
right to perform an independent audit of such metrics) 

 
Wellness - recognizes the efforts of an organization to improve the health of urban animals 

in a particular client base, a specific community or industry sector. 
 
Innovation Showcase 
The Innovation Showcase was launched in 2013 to expand the discovery of innovative projects 
that could be replicated in other areas of the Urban Animal industry. The 18-month program 
begins early each calendar year with the nomination of innovative projects by Urban Animal 
subscribers and sponsor field representatives. Urban Animal subscribers in each region cast 
ballots to select SIX Innovations from those nominated to present their innovation at the Regional 
Conference in their region. Following rigorous elimination rounds, TWO innovators from each 
region are selected to present at the International Summit for Urban Animal Strategies. The EIGHT 
presenters are provided with Summit Scholarships funded by the Urban Animal Foundation. The 
top FOUR innovators are awarded the status of ‘Urban Animal Mentor’ and are available to be 
selected for replication during the Regional Conferences held the following spring. The Innovator 
of the Year is selected by automated secret ballot cast during the Summit and revealed during 
the Summit Awards Gala.  

 
Research Posters 

Research Posters were introduced the Urban Animal program in 2014. Research Posters deliver 
new thought and evidence that improves the pet experience in urban municipalities where a 
healthy, wholesome environment for all Urban Animals (human and non-human) must exist. 
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The Poster program provides the presenter with an opportunity to distribute information beyond 
the research environment and it also provides members of the Alliance for Urban Animals with 
access to important evidence. 
 
SIX posters are selected to present at each regional conference and presenters are provided 
with a full delegate packages ($250). TWO posters are selected by each Region and provided 
with Scholarships ($2700) to attend the International Summit. At the Summit, presenters and 
posters are available for review during the Wednesday evening reception and during meals or 
breaks on Thursday. TWO presenters are selected by those in attendance and revealed on 
Friday evening at the Summit Gala. The winning posters receive recognition, media interviews 
and small cash awards: 

1. First place the title of '2014 Research Poster - Grand Champion' and $500. 
2. Second place the title of 2014 Research Poster - 'Reserve Grand Champion' and $250). 

 
Emerging Thought Leader Scholarships 

The Emerging Leader Scholarships were launched in 2010 to ensure that prospect leaders are 
granted insight into executive collaboration. 
The Emerging Leader program illuminates future leaders for the benefit of organizations who wish 
to hire emerging talent. 
Two emerging leaders in each scholarship program are awarded a full delegate package and 
travel subsidy funded by the Urban Animal Foundation. Scholarships are named to honor those 
who have brought new thought and practice to the Urban Animal Industry. Emerging Leaders 
are themselves selected by the advisory panel of the Urban Animal Foundation which features 
Mentors, Advocates, Sponsors and Alumni of the Urban Animal program. Four sectors are 
featured in the Emerging Leader program 

1. The Jerry Aschenbrenner Scholarship (2013) enables two future leaders from Animal 
Control/Services 

2. The Frederick Lynn Webster Scholarship (2014) enables two future leaders from Animal 
Health/Wellness 

3. The Rolf C. Hagen Scholarship (2014) enables two future leaders from Retail and 
Commercial Services   

4. The Humane and Rescue Scholarship enables two future leaders from Humane and 
Rescue 
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Urban Animal Program 
 
A Brief History 
In October 2005, Larry Evans the President and CEO of PetLynx Corporation invited a small group 
of industry leaders to meet at the RimRock Hotel in Banff, Alberta, Canada. They discussed the 
need for conversations and collaborations that spanned the entire urban animal industry. 
Evidence suggested the industry should build an environment that would cut across the existing 
vertical silos to allow rigorous debate of issues and strategies in a trusting, respectful manner. 
PetLynx developed the idea of a summit for urban animal strategies that would focus on 
creating healthy communities for pets and people, and build recognition for the individuals and 
organizations that were being successful.  
 
The International Summit for Urban Animal Strategies was launched in the fall of 2006 and during 
the past nine years has morphed into a complete program known as Urban Animal. As we meet 
at Summit 2014, PetLynx investment is approaching  $8 million dollars, the industry has 
contributed in the range of $800,000 and consumers have contributed just over $5 million dollars. 
Today, Urban Animal includes: A collaborator/subscriber team of 1,700; A social channel of 
41,000 associates (owners, managers and executives); A global LinkedIn network that is 11 million 
strong; and, An Information Utility that holds more than 1,000,000 active pet registrations. In 
2014Urban Animal reached the tipping point of industry acceptance.   
 

About the Present 
Summit 2014 assembles the largest cohort of innovators, emerging leaders, researchers and 
thought leaders in Urban Animal history. The Urban Animal Foundation is established and has 
funded the Urban Animal scholarships and awards. The Pet Experience Project is delivering 
evidence that will move the industry forward. The Alliance for Urban Animals has established a 
presence in 340 Canadian communities and a large online presence across Canada jointly with 
Kijiji. As a delegate to Summit 2014, you are here to renew and expand your relationships as well 
as to contribute new thinking to the dilemmas that still challenge urban animals in urban 
municipalities. 

 
Peering into the Future 
In 2015, the Urban Animal program expects to deliver its first conference in the United States and 
to move regional conferences to new venues and platforms. The Alliance for Urban Animals will 
be supported with additional resources from PetLynx and from industry representatives. The four 
Urban Animal programs (Summit Awards, Innovation Showcase, Emerging Leaders, Research 
Posters) are now mature activities that by a process of elimination assemble the strongest 
thought leaders for each Summit. The level of disruption in the industry is now apparent to all and 
has spurred a vast increase in the level of engagement for Urban Animal in communities across 
North America. 
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Urban Animal Leader's Library 
 
 
In this seventh year of the Urban Animal Leader’s Library, we are pleased to present: 
 

Crazy Is a Compliment: The Power of Zigging When Everyone 
Else Zags, by Linda Rottenberg, October 2014 
"If people aren't calling you crazy, you aren't thinking big 
enough." 
 
These days taking chances isn’t just for college dropouts in 
hoodies. Whether you work at a Fortune 500 company, a 
nonprofit, or a mom-and-pop, everybody needs to think and 
act like an entrepreneur. We all need to be nimble, 
adaptive, daring—and maybe even a little crazy—or risk 
being left behind. 
 
But how do you take smart risks without risking it all? That’s 
Linda Rottenberg’s expertise. As the cofounder and CEO of 
Endeavor, the world’s leading organization dedicated to 
supporting fast-growing entrepreneurs, she’s spent the last 
two decades helping innovators think bold and execute 
smart. 

 
1. Delegates order from Amazon in the format of choice http://www.amazon.com/Crazy-Is-

Compliment-Zigging-Everyone/dp/1591846641 
 

2. Delegates email purchase receipt to tracy.rondeau@petlynxmail.com  
 

3. The Urban Animal Foundation will E-transfer $20.00 to delegates by Interac 
 

Urban Animal Leader’s Library 
2013 - Radical Openness: Four Unexpected Principles for Success, Don Tapscott, Anthony 

Williams 
2012 - Leaders Make the Future (2nd Ed.), Bob Johansen 

2011 - The Experience Economy (updated ed. 2011), Joseph Pine II and James Gilmore 
2010 - Wikibrands, Mike Dover and Sean Moffit 

2009 - Macrowikinomics, Don Tapscott and Anthony Williams 
2008 - Wikinomics, Don Tapscott and Anthony Williams 
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More 
 

 
	  
	   	  
 
 

14 April 2015 - Toronto, ON  
16 April 2015 - Halifax, NS  

20 April 2015 - Calgary, AB  
22 April 2015 - Vancouver, BC 

 
 
 
 
 14-17 October 2015 Lake Louise, AB 
 
 

 
 

 
 
 

For more information about this and all things Urban 
Animal please go to UrbanAnimal.com 

 
 

 
 The Summit for Urban Animal Strategies is proud to offer a live Twitter feed of this 

year’s event. Follow along at #2014SUAS and @PetUtility 
 
 
 

 

   


