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1.  Digital economy 

The development of information and communication technologies (ICT) is profoundly changing the way of 

functioning of modern economy. With the Internet at its core, the diffusion of ICT has initiated an unprece-

dented transformation of traditional, fragmented structures into a global information society and digital 

economy. Therefore, given the growing importance of the digital economy, the issue of the proper meas-

urement and performance evaluation of the digital firms becomes particularly considerable. However, de-

spite acknowledging all these benefits, the digital economy still remains the new issue for the economic re-

search. Taking into consideration that digitization and its implications on economies involved is not studied 

yet systematically in the economic literature, the track aspires to launch scientific discussion to promote ap-

plied research in the field of digital economy. 

Prof. Katarzyna Śledziewska 

University of Warsaw, Poland  

k.sledziewska@uw.edu.pl   

2.  
Digital society: mapping the research 

field 

The rapid development of new technologies has profound impact on social life. As yet social sciences have 

not systematically described and analyzed the essence of the undergoing change. The development of tech-

nology should be accompanied by strengthening social innovations, building skills and social inclusion. We 

would like to invite papers exploring the emergence of digital ecosystems, the social aspect of new technol-

ogies, co-evolution of technology and society, the impact of the technological (r)evolution on social identi-

ties and social ties, as well as papers concerning the digitalization of public policies. We particularly invite 

papers offering new, unconventional methodological, as well as theoretical approach to researching digital 

society. Ample attention will be also given to theoretically grounded empirical case studies. 

Dr Renata Włoch (Ph.D.) 

DELab UW, Warsaw, Poland 

r.wloch@uw.edu.pl  

Justyna Pokojska 

Institute of Sociology & DELab 

UW, Warsaw, Poland 

j.pokojska@delab.uw.edu.pl  

3.  
Digital entrepreneurship and global busi-

ness 

Nowadays opportunities have an international dimension often involve the creation of a market for new 

products and services. Historical, economic, political, social and cultural differences among national con-

texts could influence entrepreneurial decision and global ventures, which have customers and suppliers, 

spread across multiple countries across the globe. This international dimension of entrepreneurship could be 

suitable through e-business and innovative digital business models that involves not only companies, but al-

so non-profit organizations and other institutions such as universities. Recommended topics: Profiles of digi-

tal entrepreneurs; Multinationality and innovation and digital business; Born global on digital; Case studies 

in subsectors, such as, public services, financial services, hospitality, distribution, KIBS, high tech technolo-

gy manufacturing, etc.; Fast growing gazelles and global market; International drivers of innovation in 

SMEs in a digital society; Non-profit organizations and digital opportunities; Cooperation for innovation us-

ing ICT in a global market; Internationalization cases in higher education using e-learning; Open innovation 

using digital tools. 

Prof. Luísa CARVALHO,  

Open University of Lisbon, Por-

tugal.  

luisam.carvalho@uab.pt 

4.  Ecosystems for social entrepreneurship 

and innovation: unleashing the value of 

The promotion of social entrepreneurship and innovation is being put forward as key resolution in the Euro-

pean context. European societies seem to be increasingly motivated for pursuing the development of an eco-

Prof. Marta Ferreira Dias 

University of Aveiro, Portugal 

mailto:k.sledziewska@uw.edu.pl
mailto:r.wloch@uw.edu.pl
mailto:j.pokojska@delab.uw.edu.pl
mailto:luisam.carvalho@uab.pt
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hybrid enterprise models nomic model able to promote a growth that is fairer, greener and anchored in local communities. To this 

end, social enterprises are recognised as a vehicle towards promoting social cohesion through balancing fi-

nancial, social, cultural and environmental elements. A growing number of organizations are pursuing a so-

cial mission while engaging in commercial activities in order to generate revenue to sustain their operations. 

Notwithstanding the above, social entrepreneurs still face significant challenges in  engaging key regional 

stakeholders, and in accessing adequate funding models. Whereas steps are being taken both at European 

and regional level for the promotion of adequate eco-systems for social enterprises, actors need to improve 

their ability to cooperate and enhance their capacity to support social enterprise growth. This track targets 

papers addressing existing experiences, initiatives and directions for the development of eco-systems for so-

cial entrepreneurship and innovation. The track aims to attract contributions of recent experiences in setting 

up, financing, and scaling up social enterprises. Papers addressing the measurement of performance and im-

pact of social enterprises are also welcome. 

mfdias@ua.pt  

5.  Digital Ecosystems in Finance 

This track discusses the opportunities and threats presented by digital ecosystems in the field of Finance. 

From a consumer point of view, the Boston Consulting Group anticipates that “digital ecosystems will pro-

foundly disrupt businesses in nearly every consumer-centric industry”. The Group warns that financial com-

panies that are too slow to adapt to this new era may find that an ecosystem provider or an aggregator is 

standing between them and the customer. From an investor point of view, such rapid technological change is 

expected to revolutionise how companies communicate with current and potential investors. Therefore, it is 

important to understand, discuss and prepare for the world of digital ecosystems in finance. Possible topics 

may include, but are not limited to, the following: Digital ecosystems in forex and stock trading; Digital re-

tail banking value chain; Digital banking services (including mobile apps) and platforms; Innovation in digi-

tal financial tools; Digital corporate financial reporting (including mobile solutions and social media); Fi-

nancial Open Data (eg. World Bank API); Emergence of new industry roles in the financial ecosystem 

Dr Aslihan BOZCUK,  

Akdeniz University, IIBF, Turkey 

aebozcuk@akdeniz.edu.tr  

6.  
Entrepreneurial talent mobility and eco-

systems in emerging economies 

Scholars and policy makers urge a holistic approach to facilitate entrepreneurial activities value co-creation 

by cultivating the entrepreneurship ecosystem. However, how can an entrepreneurship ecosystem be effec-

tively constructed?  What are the factors that may facilitate or hinder the building process of an entrepre-

neurship ecosystem? To what extent and how can entrepreneurs interact with multiple stakeholders to help 

bring that about?  These are among just a few of the outstanding puzzles that demonstrate how our 

knowledge on this important topic is far from satisfactory. Some recent studies have begun to shed some in-

teresting light on these issues.  These include indicators to measure entrepreneurship ecosystems, the inter-

action among university, industry, and government, the role of academic entrepreneurship, the interaction 

between the knowledge and business ecosystem, the global clusters of innovation, and the national systems 

of entrepreneurship. We argue that the role of entrepreneurial talent deserves much more attention in order 

Yipeng Liu 

Birmingham University, UK 

Y.Liu.8@bham.ac.uk  

Yijun Xing 

Beijing Jiao Tong University, 

China 

and 

Shahamak Rezaei 

Roskilde University, Denmark 

mailto:mfdias@ua.pt
mailto:aebozcuk@akdeniz.edu.tr
mailto:Y.Liu.8@bham.ac.uk
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to obtain a nuanced understanding of the entrepreneurship ecosystem, in particular the international dimen-

sion and global mobility offer entrepreneurs the opportunity to shape the regulatory frameworks and the 

overall institutional environment in emerging economies. Furthermore, international experiences carry the 

potential to be shared across geographical locations, given the importance of entrepreneurial talent mobility 

and ecosystem from a global perspective. Hence, we seek to stimulate multi-national and cross-border de-

bates by exploring the role of entrepreneurial talent in building entrepreneurship ecosystems in China, Asian 

countries, and other emerging economies. Therefore, we invite studies to explore under what conditions the 

experience of Asian countries and emerging economies may be leveraged to other regions and countries that 

are keen to build entrepreneurship ecosystems. 

7.  
Clusters, Industrial Districts and Busi-

ness Ecosystems 

The value resulting from the presence in a specific local area of firms with similar or complementary skills 

and expertise, is widely analyzed in the literature. Many concepts have been adopted to describe this type of 

industrial structure. More recently, the concept of business ecosystem has been introduced, which better 

highlights the adaptive and evolutionary nature of the local system. However, the emergence of global sup-

ply chains and ICT based business networks are calling into question the role and future of local systems. 

Despite the emergence of globalization local systems are still providing proof of competitiveness, with clear 

evidence emerging from local areas where innovation is a driver for firms' competitiveness. There is still 

lack of comprehension on the determinants of such advantage. From such a picture, some issues emerge, re-

ferring to local systems’ character and competitiveness, the role of ICT, trust and embeddedness and the in-

fluence that local culture, traditions and local value systems exert on local networks of small firms. This 

track invites original work on the following subjects (not excluding others): Cross-sectoral contamination 

and innovation processes within local busyness ecosystems; Innovation and knowledge development pro-

cesses, synergetic and collective learning processes and mechanisms of diffusion of informal and uncodified 

knowledge; Business ecosystems and the influence of the 3D manufacturing revolution; Evolution of local 

networks; Spatial dimensions and boundaries of clusters, ICT evolution and extended supply chains; Eco-

logical analysis of local networks; Role of embeddedness, trust, local culture, traditions and local value sys-

tems on the success on industrial districts; Reproducibility of business ecosystems; Local vs. international 

supply chains; Local networks and globalization; Industrial district logistics; Local systems based on natural 

resources, cultural heritage and tourism attractiveness; Planning policies for innovation and firm competi-

tiveness at regional level; Marketing within business ecosystems 

Prof. Fabio Musso 

Carlo Bo University of Urbino, 

Italy 

fabio.musso@uniurb.it  

8.  

Adoption of Innovative Health Technol-

ogies &  Development of Digital Health 

Ecosystems 

This track welcomes papers investigating the factors that influence adoption of innovative health technolo-

gies and the development of innovative digital health ecosystems. Papers may focus on a broad range of fac-

tors, including technical, behavioural, organisational, economic (including impact assessment), sociological, 

business model development and commercialisation of such technologies.  These factors and their implica-

Prof. Regina Connolly 
Regina.Connolly@dcu.ie 

Dr Paul Davis 
Paul.Davis@dcu.ie 

mailto:fabio.musso@uniurb.it
mailto:Regina.Connolly@dcu.ie
mailto:Paul.Davis@dcu.ie
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tions may be may be considered at the individual, organisational, cultural or policy-making levels.  Papers 

focusing on the implications of innovative health technologies/ digital health ecosystems and their economic 

and societal impact are particularly welcome.  Both qualitative and quantitative (or mixed-methods) research 

approaches are welcome, as are early stage research position papers.   Papers submitted may cover a range 

of methodological, epistemological and theoretical perspectives. 

Dublin City University, Ireland 

 

9.  
Social networks: Creating value in a 

business ecosystem 

In today’s business models, social networks have become an indispensable tool as organization’s competi-

tiveness is heavily dependent on information. Social networks and big data combination leads us to the con-

cept of Digital Ecosystems, which can be understood as contextual platforms that allow enterprises to sys-

tematically adjust to their changing environment. In a Digital Ecosystem knowledge management business 

success is a direct consequence of the way each enterprise transforms information into value added initia-

tives. The aim of this track is to explore the implementation of the mentioned initiatives, which should be 

based on evolving digital operating systems among relevant stakeholders. In this context, current research 

needs to pay attention to the dynamics of social networks, agents’ relationships and the factors contributing 

to value added in digital ecosystems. At the same time, a network analysis must elaborate on the characteris-

tics of relationships, stakeholders’ role and their implications. This analysis will provide an important 

framework for thinking of the processes and capabilities that are necessary for really unleashing the power 

of digital ecosystems. 

Angel Belzunegui-Eraso 

angel.belzunegui@urv.cat  

Teresa Torres-Coronas (*) 

teresa.torres@urv.cat  

David Dueñas 

david.duenas@urv.cat  

Universitat Rovira i Virgili, Spain  

(*) corresponding author 

2. Competitiveness, Development and Sustainability 

 Track Title Description Track Chair/Chairs 

10.  Efficiency and sectoral competitiveness 

The Multiannual Financial Framework (MFF) 2014-2020, from the European Commission  intends to, 

through the Horizon 2020 Program,  overcome a multitude of societal challenges, proactively stimulate the 

competitive capacity and efficiency of the weaker sectors of the EU Member States, never forgetting the 

crucial relevance of competitive and neighboring policies among the full extent of Mediterranean countries 

through the financial helping instruments, namely, ENVIMED and ERANETMED among others, mentioned 

in the MFF advocating, among many other objectives and societal challenges, a great emphasis toward in-

novation and human resources. Likewise, the Sustainability and Efficiency in the use of Resources program 

requires a production both environmentally sustainable and innovative, so that it can compete in an ever 

globalizing market in which the alliance between European Union and United States of America thickens 

where commercial agreements are concerned. The efficiency analysis of strategical economy sectors is high-

ly important to unveil existing problems. There is undeniable interest in evaluating the implementation of 

policies and public support instruments as well as incrementing the European and national valorization, 

funding and development programs’ potential in order to stimulate the development perspectives of compa-

Dr Maria José Palma Lampreia 

Dos-Santos 

DINÂMIA’CET ISCTE-IUL, 

ESCS-IPL  

mjpls1963@gmail.com  

Prof. Henrique Manuel Morais 

Diz 
Universidade Lusófona do Porto 

diz.henrique@gmail.com  

mailto:angel.belzunegui@urv.cat
mailto:teresa.torres@urv.cat
mailto:david.duenas@urv.cat
mailto:mjpls1963@gmail.com
mailto:diz.henrique@gmail.com
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nies and industrial sector. The main goal of the present track is to analyze the efficiency and competitiveness 

of the companies/ industrial sectors, at the sectoral level both national and internationally in a perspective of 

the globalized market’s development. Papers related with competitiveness, efficiency, entrepreneurship and 

internationalization of companies at a sectorial level, by every approach, from local to national and even 

transnational levels will be welcome. 

11.  
 Sustainable Growth and Development 

(environment, society and economy). 

This track welcomes research on sustainable development in general (environment, society, and economy) 

as well as papers on research in the field of financial management. The concept of sustainable growth and 

development is becoming more and more significant in the world of business and management. This is re-

flected in the growing, but still limited body of relevant academic literature. Growth and its management 

present special problems in the financial planning of a company, in part because many executives see 

growth as something to be maximized. The reason is that as growth increases, the firm’s market share and 

profits rise as well. Rapid growth is not always a blessing; rapid growth can put considerable strain on a 

company’s resources, unless management is aware and takes active steps to control it, rapid growth can lead 

to bankruptcy.  

Dr Ruth Rios-Morales,  

Swiss School of Economics, 

Switzerland 

ruthriosmorales@bluewin.ch 

12.  

Business Competitiveness and its Drivers 

in the Post Crisis Era: The European 

Mediterranean Perspective 

Globalization has increased competition among firms. Reduced trade barriers, spread of technology and 

lower cost of communication and transportation have sharpened international competition, which requires 

firms to improve their competitiveness with a direct impact on the competitiveness of the economy as a 

whole. For this, firms must have a strong financial condition and performance to ensure sustainability and 

development on a micro and macro level. The purpose of this track is to develop an adequate framework of 

firm competitiveness, especially in the post crisis era, to define what competitiveness means and how it is to 

be measured, to identify the critical factors affecting it and how competitiveness, sustainability and devel-

opment are connected. Exportability, management practices, governmental policy, structural changes, inno-

vation, technology, etc. are some of the issues that can be analysed. Emphasis is given in the Euro - Mediter-

ranean area. 

Prof. Fotini Psimarni-Voulgari, 

TEI of Crete, Greece 

fvoulgari@staff.teicrete.gr 

13.  
Environmental Communication and sus-

tainable development 

The track’s main goal is to investigate the role of communication in the field of the environment, especially 

regarding the sustainable management of natural resources, other environmental concerns and climate 

change. The objective of the proposed "track" is threefold. First, to register stakeholders’ attitudes that may 

influence the stages preceding efficient policy -making and second, to study the attitude of businesses in re-

lation to a range of environmental issues. The track intends to determine the communication strategies that 

should be implemented over the following years, in the place of organizing unified actions and formative in-

terventions regarding environmental conflicts. In view of the above the track invites papers focusing on: En-

vironmental communication in business relations; Environmental issues and business; Environmental com-

munication and protected areas; Environmental Policy; Environmental Education and sustainable develop-

Dr Georgios Tsantopoulos,  

Democritus University of Thrace, 

Greece 

tsantopo@fmenr.duth.gr 

and  

Dr Stamatis Aggelopoulos, 

Alexander TEI of Thessaloniki, 

Greece 

mailto:ruthriosmorales@bluewin.ch
mailto:fvoulgari@staff.teicrete.gr
mailto:tsantopo@fmenr.duth.gr
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ment; Mass Media as environmental educators; Environmental journalism and education stamagg@farm.teithe.gr  

 

3. Conflict, Diversity and Cohesion 

 Track Title Description Track Chair/Chairs 

14.  
Managing Diversity and Promoting Col-

laboration in the Context of Conflict 

Diversity of the workforce, organizational membership and community composition has become a reality in 

most parts of the world, exerting considerable influence on behavior in organizational teams, academic insti-

tutions, communities, social enterprises and partnerships in different arenas. Managing diversity presents a 

special challenge in complex societies, where social divisions (e.g., national and ethnic protracted conflicts, 

complexities stemming from encounters with incoming new immigrants, socio-economic gaps, gender ine-

quality, etc.) are prominent.  This track will discuss recent research attempts addressing queries with regard 

to diversity management, particularly fostering collaborative interactions (partnerships) in the context of 

complex societies and social conflicts.  The issues will be explored using a wide variety of conceptual an-

gles, research methodologies and practice orientations, emphasizing comparative and cross-cultural research 

Prof. Helena Desivilya Syna, 

Max Stern Yezreel Valley Col-

lege (YVC), ISRAEL 

desiv@yvc.ac.il 

Michal Raz Rotem,  

Hebrew University, Jerusalem, Is-

rael, Swiss Center for Conflict 

Resolution and Max Stern Yezre-

el (YVC), Israel 

michalr@yvc.ac.il  

15.  
Women's Voices at Top Management in 

the Era of Complexity 

Vast changes and transitions such as globalization, mounting social diversity in organizations and communi-

ties  as well as an economic crisis have led to increasingly complex  web of intra, inter- organizational and 

inter sector (private, public, third and fourth sectors) relations. These intricacies require innovative ways of 

engaging problems and search for creative solutions.  What are women's functions in these processes? What 

voices do they express? How do they remove the barriers on their way to the corporate world still dominated 

by men? How do they manage the complexities at work, business, public and government organizations, 

NGO's in different socio-political, cultural contexts: in Western Europe, in the post-communist countries, in 

the Mediterranean basin? What is women's impact on strategic decisions and policy? What are women's 

achievements and strengths at upper echelons, what challenges do they face in various socio-political con-

texts? What would be the next steps in women's involvement and meaningful participation at upper echelons 

in the era of complexity? The proposed track will explore the above questions and queries 

Prof. Helena Desivilya Syna, 

Max Stern Yezreel Valley Col-

lege (YVC), ISRAEL 

desiv@yvc.ac.il 

and 

Prof. Michal Palgi,  

The University of Haifa, Israel 

palgi@research.haifa.ac.il  

 

4. Finance and Accounting 

 Track Title Description Track Chair/Chairs 
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16.  International Finance 
This track invites theoretical or empirical papers in all fields of finance. Papers reporting on recent devel-

opments in international financial markets are especially welcome. 

Prof. Christos Floros 

TEI of Crete, Greece 

cfloros@staff.teicrete.gr  

17.  Accounting theory and practice 

In this track we welcome papers in all fields of accounting. Submitted papers may cover issues in financial 

accounting, management accounting, auditing, or accounting education and follow a quantitative, qualitative 

or conceptual approach. Papers reporting on developments in accounting practice, or the relations between 

theory and practice are especially welcome. 

Dr Giorgos Makrigiannakis,  
TEI of Crete, Greece 

makrigiannakis@staff.teicrete.gr   

18.  
Accounting, Auditing and Accountability 

between Present, Past and Future 

This track offers a scientific reflection to constitute a nexus for academics and practitioners in the field of 

Financial Accounting and its evolutionary dynamics in EU. It is intended to receive a critical examination 

on the new role of Accounting, Auditing, Accountability and wider control systems, to offer a synthesis of 

financial decisions to “visualize” and interpret the future, in public and private sector, comparing methodol-

ogies. We ask to take into consideration the set of accounting rules, the capacity to satisfy the legislative ob-

jectives, the correct economic and financial goals of companies in a reasonably exhaustive manner. This 

track is focused on the changing role of innovative Financial Accounting, Auditing and Accountability (in 

public and private sector) focusing deeply in the Mediterranean Area. This track, also aspires to receive high 

quality scholarly research papers, encouraging contributions in the following areas (the following list of top-

ics is suggestive,  but not exhaustive): Accountability; Control System; Auditing; Financial accounting; Fo-

rensic accounting; Financial reporting of intangible assets and intellectual capital; Regulation analysis; In-

terdisciplinary studies related to financial reporting and accounting 

Prof. Maura  Campra 

University of Piemonte Orientale 

“Avogadro”, Italy 

maura.campra@eco.unipmn.it  

Dr Paolo Esposito 

LUM University (Casamassima), 

Italy 

paolo.esposito@uniupo.it  

19.  
Managerial Accounting, Financial Ac-

counting and Corporate Disclosure 

Managerial Accounting, Financial Accounting and Corporate Disclosure are activities able to analyse, sum-

marize and represent company results in terms of financial and non-financial performance. One of the 

track’s main goals is to investigate management control and accounting systems, proposing, at the same 

time, perspectives based on measurement systems, included the economic assessment of companies and in-

tangible assets. International accounting standards (IAS), international financial reporting standards (IFRS), 

generally accepted accounting principles (GAAP) and accounting principles and systems coming from all 

over the world are dimensions well aligned with the aim of the track. Further goals of the track are directed 

to explore the corporate disclosure of companies. Companies’ results provided by mandatory and voluntary 

disclosure may be analysed in the light of innovative propositions (for example, social media) as well as by 

focusing on strategic dimensions such as intangible assets owned by companies. The purpose of the track is 

in obtaining theoretical and empirical contributions with general or specific insights coming from past and 

present, emphasizing future possibilities. The track aims to aattract contributions in the following areas: 

managerial accounting, financial accounting, corporate disclosure, voluntary disclosure, IAS-IFRS, GAAP, 

Prof. Raffaele Trequattrini,  

University of Cassino and South-

ern Lazio 

trekraf@tiscali.it  

Prof. John Dumay,  

Macquarie University, Australia 

john.dumay@mq.edu.au  

and 

Prof. Rosa Lombardi,  

University of Rome "Link Cam-

pus" 

r.lombardi@unilink.it 

mailto:cfloros@staff.teicrete.gr
mailto:makrigiannakis@staff.teicrete.gr
mailto:maura.campra@eco.unipmn.it
mailto:paolo.esposito@uniupo.it
mailto:trekraf@tiscali.it
mailto:john.dumay@mq.edu.au
mailto:r.lombardi@unilink.it
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social report, intangible assets, management control system, performance. 

20.  
Drivers of investors' risk tolerance under 

the behavioral finance perspective 

Risk tolerance is a topic heavily studied yet there is so much to still understand. Studies on risk tolerance ex-

tend into many sectors of research including finance, economics, business, investing and psychology. It is 

assumed by economists that people always act in a rational manner. A person’s risk tolerance, however, can 

affect the choices they make and a person’s financial risk tolerance can affect their financial behaviors. Risk 

tolerance is a topic that many feel it is necessary to continue studying in order to understand how people be-

have and respond in different situations. The main purpose of this track is to explore interrelations between 

stock market volatility and investors’ behavior and specifically risk attitudes of small investors. Review of 

the literature in the area of the individual’s investment risk attitude shows several underlying factors of risk 

tolerance. Demographic factors previously proposed and researched as possible drivers of investor risk tol-

erance include age, gender, marital status, number of dependents, education (or investment knowledge), in-

come, and wealth. Papers based on different theoretical perspectives are also encouraged to this track. 

Ms Georgia Mouzoura,  

University of Gloucestershire, UK 

georgiamou-

zoura@connect.glos.ac.uk 

and 

Dr Evangelos Tsoukatos, 

TEI of Crete, Greece and EMRBI 

VP of Operations and Develop-

ment 

tsoukat@staff.teicrete.gr  

21.  
New Fiscal and Monetary Policy trends 

in view of economic and currency reap 

In line with the fiscal and monetary policy changes in the US and the E.U, it could be interesting to see the 

future trends for these on a medium term. Papers can bring new solutions to this area in anticipation of the 

salvation of the euro currency and the economic status of many Mediterranean countries, including Cyprus, 

Greece, Italy, Spain, Slovenia and Portugal. 

Dr Simona Mihai-Yiannaki,  

European University, Cyprus 

S.Mihai@euc.ac.cy  

22.  

Economic factors in the treatment of 

chronic disease with particular attention 

to diabetes, hypertension, and chronic 

kidney disease. 

Diabetes and hypertension are running at epidemic proportions throughout the globe.  While untreated or 

undertreated, these diseases may lead to end stage renal disease which places an enormous economic burden 

on the global medical economic system.  Some technologies have emerged to reduce expenditures, such as 

home hemodialysis, but with little impact on the total expense of providing care.  Costs of treating such pa-

tients increases dramatically as each disease progresses without attention via diabetes and hypertension.  

End stage renal disease, by an example of the progression of both hypertension and diabetes, consumes ap-

proximately seven percent of the United States Medicare government health care budget and covers less 

than one half of one percent of the Medicare population.  Demographic papers are encouraged for this track 

since different age, sex, ethic background, and lifestyle may draw different conclusions.  Theoretical papers 

that discuss innovative approaches to treating these patients while maintaining or lowering expenditures for 

health care providers including government based payer systems. 

Dr John D Sullivan 

Boston University, Boston, MA, 

USA 

jsulliva@bu.edu  

 

5. Entrepreneurship and Innovation 
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23.  
Creativity, innovation and global entre-

preneurship 

This track invites papers dealing with the need of requiring and applying novel methods for the adaptation 

of economic activities to the continuous changes. The present global economic and entrepreneurial reality 

constitutes an opportunity for innovative activity towards the new era of a knowledge based economy. The 

competitiveness of economies and enterprises is nowadays formed by characteristics dealing with the quali-

ty, creativity and innovativeness of products. These point to the capability of an economy to track, incorpo-

rate and disseminate new technological knowledge that is continuously evolving, as a result of a creative at-

titude against problems and strategic choices. Papers may offer frameworks covering the range of innovation 

processes and activities, creativity, strategic and/or innovation management, knowledge – intensive innova-

tions, economics of innovation and entrepreneurship, in order for enterprises and SME’s, to gain the funda-

mental capability of adaptation to the continuous changing global entrepreneurial and economic reality. 

Dr Marios Trigkas, 

Aristotle University of Thessalo-

niki, Greece 

mtrigkas@for.auth.gr  

Ms Karagouni Glykeria,  

karagg@teilar.gr 

and 

Prof. Ioannis Papadopoulos, 

papad@teilar.gr  

TEI of Thessaly, Greece 

24.  Entrepreneurial orientation 

The entrepreneurial orientation emerged from the entrepreneurship definition which suggests that the entre-

preneurial level of a company can be measured by how it assumes risk, innovate and acts proactively. The 

terms entrepreneurship and entrepreneurial orientation are distinguished, where entrepreneurship is related 

with new business and entrepreneurial orientation with the entrepreneurship process, namely to methods, 

practices and decision-making styles used to act entrepreneurially. Thus, the focus is no longer in the indi-

vidual and passes to the process. Organizations can be seen as entrepreneurial entities and the entrepreneuri-

al behavior can be seen as part of the activities of a company. The entrepreneurial orientation emerges from 

a deliberate strategic choice, where new business opportunities can be successfully undertaken. Thus, there 

is an entrepreneurial posture mediating the vision and operations of an organization. The entrepreneurial ori-

entation has been characterized by certain dimensions that represent the organization’s behaviour: innova-

tiveness, proactiveness and risk-taking, which can collectively increase the capacity of companies to recog-

nize and exploit market opportunities well ahead of competitors. However, Lumpkin & Dess (1996) propose 

two more dimensions to characterize and distinguish the entrepreneurial process: competitive aggressiveness 

and autonomy. 

Prof. Orlando Lima Rua 

Polytechnic of Porto, Portugal 

orua@iscap.ipp.pt  

Dr Alexandra Silva França 
University of Minho, Portugal 

franca.alexandra@gmail.com  

25.  Strategic Entrepreneurship 

Strategic Entrepreneurship is all about innovation, transformation, and change that impact the business, 

market, and societal landscape in a significant, sustainable and durable way. While Entrepreneurial ventures 

themselves have significant importance to their entrepreneurs and related stakeholders, what makes Entre-

preneurship strategic is adding value to society in a much broader and sustainable fashion. Apart from defin-

ing the boundaries of Strategic Entrepreneurship as a field of research, the purpose of this track is to high-

light the theoretical advances in this field of study, identifying major influences, conceptual approaches and 

influencing methods for both theory and practice. 

Prof. Renato Pereira, UAL and 

ISCTE-IUL, Lisbon, Portugal 

pereiren@hotmail.com 

and 

Prof. Álvaro Lopes Dias, ISG, 

Lisbon, Portugal 

mailto:mtrigkas@for.auth.gr
mailto:karagg@teilar.gr
mailto:papad@teilar.gr
mailto:orua@iscap.ipp.pt
mailto:franca.alexandra@gmail.com
mailto:pereiren@hotmail.com
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alvarodias@isg.pt 

26.  
Entrepreneurship, Risk aversion and Ine-

quality aversion 

Inequality Aversion (IA) and Risk Aversion (RA) are widely assumed in the economics literature. However, 

IA is based on ideological and moral beliefs while RA is related to the individual preferences for his own 

income distribution. The portfolio theory was founded on the hypothesis of risk-averse behavior in the eco-

nomic agent. According to this theory there is positive relationship between expected return and risk. But, 

risk can take many forms, one of which is risk of income inequality. In a world of uncertainty about the ex-

pected relative income, a lower standard deviation income distribution is preferable. At a deeper level, one 

can perceive the choice between income distributions as though an individual is making a choice amongst 

random prospects behind a veil of ignorance. Namely, in a world of uncertainty, when one is under a veil of 

ignorance as to the position she will have in the world, then she will prefer income distribution with a lower 

standard deviation. Given these prerequisites, if risk aversion as well as inequality aversion is assumed, in-

vestors will agree to accept more risk if inequality is avoided. The risk premium the economic agent enjoys 

is the entrepreneurship premium.  We should distinguish between inequality aversion and risk aversion and 

explore whether risk level chosen by individual is influenced by inequality aversion and vice versa. 

Dr Liema Davidovich 

Ruppin Academic Center, Emek 

Hefer, Israel 

Liema@ruppin.ac.il  

27.  

Academic Entrepreneurship, Innovation 

and Knowledge Transfer from Universi-

ties 

Despite the high intellectual potential of academia in innovative sectors, in some countries universities con-

centrate mainly on fundamental research. They lack effective commercialization tools for R&D outcomes. 

The existing technology transfer gap between basic research and the commercialization of the results can be 

closed by academic spin-offs which manage the technology transfer from universities and research institu-

tions to industrial companies. However, the innovation of products requires considerable expense on R&D 

work that is complicated with the risk of failure. On that account, active, relatively young entities, dealing 

with research-developmental activity, are seeking sources to fund research. Besides finance sources, to sur-

vive and grow, as well as to continue their R&D activities, companies need markets interested in their value 

proposition, open to innovation and having sufficient purchasing power. The track aims to identify good 

practices in knowledge transfer from universities into business sector. We encourage you to explore the de-

terminants of corporate decision to commercialize the results of research and development activity conduct-

ed at universities and determinants influencing the level of expenditure on R&D, based on literature review, 

data analysis, multiple case study analysis, statistical tests or econometric modelling. The purpose of this 

track is to recognize the factors determining the size of academic entrepreneurship in different countries, es-

pecially in scope of digital ecosystems. Among other factors we suggest to think over dependence of such 

decisions (in area of commercialization R&D outcomes) on operational risk, patents, growth opportunities 

and availability of state donations or subsidies from European Union. Analyses contain an importance of re-

search grants in financing innovativeness (measured by the expenses on R&D activity), particularly includ-

ing the Horizon 2020 and the global market perspectives, are more than welcome. 

Dr Anna Białek-Jaworska 

University of Warsaw, Poland 

abialek@wne.uw.edu.pl  

mailto:alvarodias@isg.pt
mailto:Liema@ruppin.ac.il
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28.  
Innovation Strategy in the Family Busi-

nesses 

The context in which companies develop innovation strategy is not only wide but also differently construa-

ble. Several factors impact on the companies’ propensity to innovate, such as the organisational structure of 

the companies, their size, the impact of their sectors and strategic approach to changes in the context.  Sev-

eral researchers focused on the innovation strategy of family businesses. The prevailing approach maintains 

that family businesses are less attracted by innovation, due to a risk-aversion, and tend to be less inclined to 

make innovation. For other researches, innovation represents the means of strategic change for family busi-

nesses, and innovation is the strategic change itself. The purpose of this track is to focus on family business-

es innovation strategy, observing if innovation may be considered as a means to reach and to maintain a 

competitive advantage in a long-term perspective. Papers based on different theoretical perspectives and us-

ing different research methods are strongly encouraged in reference to this track 

Dr Stefano Bresciani 

University of Turin, Italy 

stefano.bresciani@unito.it  

Dr Elisa Giacosa 

University of Turin, Italy 

elisa.giacosa@unito.it  

Dr Francesca Culasso 

University of Turin, Italy 

francesca.culasso@unito.it  

29.  
Cooperatives as an alternative economic 

model in the 21st century 

Cooperatives are businesses owned and managed by their members, who can be workers, customers or resi-

dents, and meant to create welfare to members and customers. There are almost 700 thousand cooperatives 

in over 110 countries with about one billion members. Just like other enterprises, cooperative they are also 

affected by economic and political environment. However, cooperatives survive better than other businesses 

in economic recession. The track's main goal is to investigate how cooperatives are coping with globaliza-

tion and unstable economic environment. The track invites papers and case studies focusing on: Cooperative 

global development – integration of cooperatives in the global economy; M&A of cooperatives; Multi-

national cooperatives; Mechanism and internal factors that contribute to survival of cooperatives in unstable 

economic environment; Implementation of cooperative values among young workers and managers (young 

members); Ways in which cooperatives increase the standard of living and the well-being of its members 

and the residents of the area; Contribute of cooperatives to business and social innovation; Integration and 

contribution of cooperatives to the community; Recovery plans for cooperatives; Turnaround of a coopera-

tive.  

Dr Sara Edom, 

Ashkelon Academic College 

Sara.edom@gmail.com 
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30.  
International Business and Management 

theory and practice 

This track encourages papers that suggest solutions to the complex challenges faced by the international 

business community during the ongoing crisis and its aftermath. Major topics include foreign direct invest-

ment (FDI); multinational enterprises (MNEs) and corporations (MNCs); international mergers and acquisi-

tions (IM&A); international trade; globalization; international management; international competition; entry 

modes for international expansions; the impact of political environments on business risks; the impact of 

Dr Evangelos Tsoukatos, 

TEI of Crete - EuroMed Research 

Business Institute.  

tsoukat@staff.teicrete.gr 

Dr Niki Kyriakidou, 
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free trade agreements on business activity; cross-cultural issues; and technology development’s effects on 

international activity. 

Leeds Becket University, UK 

N.Kyriakidou@leedsbeckett.ac.uk  

31.  Public Service Management 

Theories, models, empirical analysis are increasingly proposed and developed in public sector in order to 

understand governance and management in the “era of change”. Several paradigms have succeeded the af-

firmation of the New Public Management (New Public Governance, public Value Management, New Public 

Service), with a distinctive impact and a different interpretation of the directions to be undertaken. This has 

strongly influenced the same perception of public service. New managerial approaches are spreading among 

service operations management and supply chain management in order to assure value creation in public 

service. According to a service-dominant logic, models and tools for citizens’ empowerment and engage-

ment in service co-production are requested. Other conceivable frameworks have to be developed and ap-

plied in order to facilitate the measurement process and support the decision-making process. That means 

creating public systems of high quality (more efficient, safe, effective, timely, acceptable, accessible, equal 

and centered on the final customer). Furthermore, citizens and users are even more informed and they would 

like to be involved in the public service decision-making, development, and evaluation. Theoretical and em-

pirical researches contributing to definition, creation, control and evaluation in public sector are welcomed. 

These could regard: literature review, theoretical proposals and conceptualization, on governance, perfor-

mance management and measurement, service quality management, service process management, public 

ecosystem development and management, open innovation in public service. A special session will be dedi-

cated to  “public management and healthcare services” 

Prof. Stephen Osborne 

University of Edinburgh, UK 

Stephen.Osborne@ed.ac.uk  

Prof. Salvatore Russo 

Ca’ Foscari University of Venice, 

Italy 

salvus@unive.it  

Dr Maria Crema 

University of Padua, Italy 

crema@gest.unipd.it  

32.  
Intercultural Competence in contempo-

rary business 

Research work related to assessing and/ or educating/training intercultural competence is welcome to be 

presented. Empirical research related to evaluating current methodologies is also encouraged to be forward-

ed. In addition, this track welcomes new research developments interrelating intercultural competence, di-

versity management, intercultural communication or intercultural sensitivity. 

Prof. Hans Ruediger Kauf-

mann, 

University of Nicosia and EMRBI 

Vice President 

kaufmann.r@unic.ac.cy   

Dr Dolores Sanchez Bengoa,  

International Business School at 

Vilnius University, Lithuania 

sanchezl@cytanet.com.cy  

and  

Ms Englezou Maria,  

University of Gloucestershire 

mailto:N.Kyriakidou@leedsbeckett.ac.uk
mailto:Stephen.Osborne@ed.ac.uk
mailto:salvus@unive.it
mailto:crema@gest.unipd.it
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maria.englezou@hotmail.com 

33.  Management and Communication 

Although the implementation of strategic integrated organisational communication (SIOC) has numerous 

advantages, embracing it requires change that stretches across the organisation. Apart from resistance to this 

type of change, several other barriers to the implementation of SIOC exist. The lack of SIOC know-how by 

management might be a challenge that spans across several of the implementation challenges. Manage-

ment’s lack of knowledge and their disregard for the importance of SIOC can directly impede on the suc-

cessful implementation thereof. SIOC should be supported by management, but due to a lack of knowledge 

and understanding of the contribution that this approach to communication and marketing can make to the 

effectiveness of an organisation, this support is often absent. The proposed outcome of the track is to create 

awareness and sensitivity amongst management with regard to the way in which their knowledge and sup-

port of organisational communication could contribute to the profitability of organisations. Papers in this 

track should ideally focus on any aspect that could enhance organisational communication (preferably from 

an integrated perspective) and indicate management’s role in the process. Papers that highlight any aspect of 

managerial or leadership communication will also find a perfect fit in this track. This track will ultimately 

contribute to the existing knowledge in the fields of organisational communication as well as leadership 

communication. 

Dr Dalmé Mulder,  

University of the Free State, 

South-Africa 

mulderd@ufs.ac.za 

34.  
Healthcare service development using 

eHealth 

The concept of eHealth uses information system/information and communication technologies (IS/ICT) to 

improve public health services. If eHealth or its elements are properly integrated into healthcare services, 

they are able to improve quality of patient care and outreach services, reduce costs and increase patients' 

comfort. As stated above growing expansion of IS/ICT into healthcare brings new opportunities in service 

development. The positive impact of IS/ICT innovation on the quality of patient care has been studied, de-

scribed and proved by several authors. Unfortunately, wider implementation of an eHealth ecosystem into 

healthcare services has not yet been successful in many countries of the EuroMed region. Thus, the purpose 

of this track is to obtain theoretical and empirical contributions focusing on management and implementa-

tion models in the subject area. Potential subtopics of this track (not excluding others) are following: weara-

bles in healthcare, eHealth and predictive models, eHealth business models, healthcare digital ecosystems, 

healthcare service development driven by eHealth innovation, sourcing strategies for eHealth services 

Martin Potančok  

University of Economics, Prague 

martin.potancok@vse.cz  

35.  

Unlocking the value of user generated 

content: emerging opportunities for busi-

ness quality and innovation strategies 

Digital technologies have lowered the cost of content dissemination and consumption leading to prolifera-

tion in the production and sharing of user crated content. The familiarity of customers with Internet technol-

ogies has led many service providers to implement Web tools that offer efficient ways for users to make 

their ideas available to vast audiences in a fast manner. The importance of such communication, has been 

extensively acknowledged in the literature, often being referred as a more effective tool to influence cus-

tomers’ consumption decisions than other tools, such as personal sales or advertising, because it can be per-

Prof. Marlene Amorim 

University of Aveiro and 

GOVCOPP research unit 

mamorim@ua.pt   

Prof. Mário Rodrigues 

mailto:maria.englezou@hotmail.com
mailto:mulderd@ufs.ac.za
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mailto:mamorim@ua.pt
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ceived by costumers as more trustworthy.  However, whereas user (and particularly consumer) generated 

contents (UGC) are now a common feature in many company websites research is still necessary to gain 

knowledge about how to effectively use these assets as a value adding tool to inform customer and manage-

rial decision making. The purpose of this track is to attract contributions addressing the production and ef-

fective utilization of UGC. Papers investigating and describing innovative applications of UGC for improv-

ing product and service quality, innovation management, online customer engagement, and new product and 

service development are particularly welcome. Moreover, the track welcomes from a variety of contexts 

leading to a timely and multi-perspective view on the topic. 

University of Aveiro and IEETA 

research unit 

mjfr@ua.pt 

Prof. Sandra Loureiro 

Instituto Universitário de Lisboa 

(ISCTE-IUL) and BRU/UNIDE 

research unit 

sandramloureiro@netcabo.pt 

36.  

Advances in stakeholder relationship 

management and marketing: Theoretical 

development and practical implication 

In one hand, based on the cause and consequence of stakeholder relationships and interactions, as stakehold-

er causal scopes (SCSs), the associated stakeholders develop their perceptions about an organisation and its 

businesses. On the other hand, various relationship management and marketing (RMM) constructs (i.e. trust, 

satisfaction, commitment, communication, reciprocity, co-creation, reliability, responsiveness, bond and so 

forth) are usually derived through such SCSs. Therefore, analysing SCSs is instrumental in RMM to under-

stand the stakeholders’ value perceptions, in order to design and deliver win-win value propositions in a way 

that would be expected and accepted by the stakeholders. This track invites manuscripts from any business 

knowledge stream that offer new insights on such established and emergent RMM constructs to ensure win-

win outcomes for all involved stakeholders. How the SCSs would be useful to learn about the stakeholders’ 

value perceptions and expectations, in order to develop, deliver and monitor win-win value propositions 

should be a key discussion of the submitted manuscripts. The contribution of the manuscripts should focus 

either on (1) the implication of any business knowledge stream on the RMM constructs, or on (2) the impli-

cation of the RMM constructs on any business knowledge stream, in order to underpin stakeholder relation-

ship-centred management processes. 

Dr S. M. Riad Shams 

University of Newcastle, Austral-

ia 

S.MRiad.Shams@uon.edu.au 

shamsriad@gmail.com 

Prof. Demetris Vrontis 

University of Nicosia, Cyprus 

vrontis.d@unic.ac.cy 

Prof. Manlio Del Giudice  

Link Campus University, Italy  

m.delgiudice@unilink.it 

37.  

Public-Private Partnerships (PPP) in ad-

ministrative contracts. Regulations and 

managerial implications for New Public 

Management 

Public–Private Partnerships (PPP) are contracts of concession in which the private partner makes capital in-

vestments in infrastructure to provide agreed services. This specific track, in operation since 2012, aims to 

encompass the knowledge about this emerging approach to PPP by reviewing New Public Management and 

contrasting this with a public value paradigm. Papers of high interest will be considered both conceptual and 

empirical that address the following issues with clear implications of the New Public Management paradigm 

(principles, practices and premises): Public - Private Partnerships (PPP), mainly exemplified by contracts ei-

ther of public technical works or of offer of public services, such as parking, ticketing etc., preferably with a 

special reference to cultural entities, like museums, operas, libraries etc, and Concessions (alternative Con-

tracting out); Public enterprises, which were exclusive monopolies of the state and nowadays have acquired 

the status of companies belonging not only to public carriers but also to private investors; Tourism invest-

Dr Antonios Maniatis,  

Technological Educational Insti-

tute of Ionian Islands (Greece),  

maniatis@dikaio.gr  
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ments and sponsorship contracts for tourism in combination with the role of the public authorities. 

38.  
Managing Multinational corporations in 

the Euro-Mediterranean region 

An increased number of multinational corporations (MNC’s) headquartered in northern countries are open-

ing facilities in the Euro-Mediterranean area. Similarities between countries do exist, but there is also a set 

of differences such as language, culture, religion, regulations, and consumer preferences and behaviours. 

This led to asking questions on the specificity of the “Euro- Mediterranean” strategic orientation of MNCs. 

The other fact that characterizes the strategic headquarters-subsidiary relationship is that a growing number 

of MNC’s operate to enhance subsidiary initiatives. This leads to an increased interest placed on corporate 

entrepreneurship and innovation. Papers in this track could focus on issues such as: Management headquar-

ter-subsidiaries relations; Cross-cultural Management and international assignments; Specificities of HRM 

practices within Euro-Mediterranean region; Transfer of HRM practices and contextual specificities; Coor-

dination and control of international units; Transnational strategy; Innovation and corporate entrepreneur-

ship 

Dr Dorra Yahiaoui,  

Normandy Business School, 

France 

d.yahiaoui@em-normandie.fr 

Dr Hela Chebbi,  
EDC – Paris, France 

hela.chebbi@edcparis.edu 

39.  Competence in managing projects 

During the last decades, projects have become a common form of work organization in all sectors of the 

economy. One reason for this is that many products and services have become highly customized and com-

plex, so their execution demands a unique sequence of actions. Effective provision of such products on the 

market often determines enterprise’s level of competitiveness.  Therefore, increased interest in management 

of the implementation of these projects, is mainly connected with the search for organization’s project com-

petency and efficient and effective way to manage it. The purpose of this track is to explore the theoretical 

advances and identify major influences, for both theory and practice, in the field of project management. 

Submitted papers shall cover the following, but also further related topics: competence of project managers, 

leadership of project teams, the relation between project teams and permanent structures and processes, cul-

tural competence and diversity management in projects, managing of innovative projects, “accidental” pro-

ject management, project performance measurement, and relationships with stakeholders in projects, project 

management best practices. Both qualitative and quantitative empirical studies are welcome. 

Dr Krzysztof Dziekonski 

Bialystok University of Technol-

ogy, Poland 

k.dziekonski@pb.edu.pl  

40.  Supply Chain/Logistic Analytics 

We invite submissions that address various managerial issues in supply chains. Organizations have started 

focussing on supply chain integration to bring efficiency, cost effectiveness, productivity in business process 

in order to gain competitive advantage. Logistics and supply chain cannot be separated as they are part of 

the same customer solution and logistic capabilities supplement the supply chain operation. We welcome a 

variety of research methodologies (theoretical, empirical, extensive field study case study, analytical) that 

develop models or tools to analyse the essential flows and draw managerial insights in improving supply 

chain performance. Areas of study may include, but are not limited to performance evaluation of various 

supply chains, such as construction, green, healthcare, agricultural supply chains, transportation, inventory 

management, warehousing, performance measures, reverse logistics, green logistics, soft computing tech-

Dr Ratri Parida 

National Institute of Construction 

Management and Research 

(NICMAR), Pune, India 

ratriparida@gmail.com  

Prof. Saroj Kumar Datta 

Accurate Institute of Management 

& Technology, NCR, India 
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niques, etc. dattasaroj@gmail.com  

41.  Chinese Direct Investments in Europe 

Currently the topic of Chinese Foreign Direct Investments is hot. People are worried about losing their jobs, 

having to pay a lot more for natural resources and the global role that China might play in the near future. 

On the other hand, Chinese FDIs create jobs and help to keep working places. The track aims to include, but 

is not limited to the following topics: Is China buying up the rest of the world?; Are Chinese FDIs causing 

harm or benefit? What are the top Chinese investment destinations and how are Chinese investors proceed-

ing?; Status Quo, Perspectives, Threats and Opportunities for Chinese Investors, targeted countries and 

companies; Case studies; Examples of Mergers & Acquisitions. Other topics are also appropriate as long as 

Chinese FDIs are the focus of the paper. 

Prof. Bernd Britzelmaier, 

Pforzheim University 

bernd@britzelmaier.de  

42.  
Operations Management Applications in 

Emerging Areas 

Cross-functional coordination for systematic design, direction and control of processes is essential for effec-

tive management that tackles the managerial issues in each and every sub-system of an organization. We 

welcome a variety of research methodologies (theoretical, empirical, extensive field study case study, ana-

lytical) that develop models or tools in improving the processes and systems critical to the delivery of opera-

tions management. Areas of study may include, but are not limited to operation management practices in 

emerging areas and industries like construction, manufacturing, infrastructure, real estate, healthcare, etc., 

application of soft computing techniques, forecasting, inventory management, addressing various issues er-

gonomics and human factors engineering, etc. 

Dr Ratri Parida 

National Institute of Construction 

Management and Research 

(NICMAR), Pune, India 

ratriparida@gmail.com  

Prof. Saroj Kumar Datta 

Accurate Institute of Management 

& Technology, NCR, India 

dattasaroj@gmail.com  

43.  
Corporate Governance and International 

Business: Strategy and Performance 

This track invites researchers from a broad range of disciplines to present their research on corporate gov-

ernance, international business and the linkage between the two areas of interest The global financial crisis 

has increased the pressure on firms to display “good” corporate governance. Examples of such “good” cor-

porate governance range from enhanced corporate transparency to more qualified/competent boards and 

more appropriate executive incentives. Specifically, we would like to see research that addresses (not lim-

ited to): How corporate governance activities/mechanisms relate to corporate performance in EuroMed 

countries; How corporate governance activities/mechanisms relate to international business activities across 

borders; How corporate governance activities/mechanisms can deal with institutional crisis (high unem-

ployment, civil wars etc.) –in EuroMed countries, and beyond; How corporate governance activi-

ties/mechanisms need to be modified in emerging economies with weak institutions and/or weak regulatory 

regimes; Corporate Governance and Corporate Strategy; Corporate governance and value creation; Corpo-

rate governance and firm performances; Corporate Governance on SMEs 

Dr Matteo Rossi,  

University of Sannio, Italy 

mrossi@unisannio.it 
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44.  Marketing: Theory and Practice 
This track invites papers on the general area of Marketing, the authors of which feel that they do not exactly 

fit in any of the tracks dealing with specific marketing subjects that are listed below (tracks 44 to 57). 

Prof. Demetris Vrontis, 

University of Nicosia, Cyprus and 

EMRBI President 

vrontis.d@unic.ac.cy  

45.  Marketing Communication 

Today, every company is cast, by the very nature of customer and competition, into the role of communica-

tor and marketing communications. Now, all companies, whether professionally managed or not, hire spe-

cialized people, the sales force to carry messages in order not only to persuade but to impress upon the cus-

tomer, advertising agencies to develop attentions-getting ads; just to enhance the company’s image. The 

track invites papers covering, but not limited to, the following areas: Advertising, creative strategy, Copy 

writing, Communication Research, Communication Diffusion Process, Communication Model in Market-

ing, , Emerging Trends in Marketing Communication, Promotion Mix, Consumer Communication. 

DrKallol Das 
MICA, Ahmedabad, India. 

kallol@micamail.in  

DrBhavesh Vanparia 
Tolani Institute of Management 

Studies, Adipur-INDIA. 

bhavindh@gmail.com  

46.  Social Media Marketing 

In the era of globalization, social media marketing refers to the process of achieving website traffic or atten-

tion through social media sites. Social media marketing programs usually center on efforts to build content 

that attracts attention and encourages readers to share it with their social networks. The resulting electronic 

word of mouth refers to any statement consumers share via the Internet (e.g., websites, social networks, in-

stant messages, news feeds etc.) about a product, service, event, brand or company. Social networking web-

sites (e.g. Twitter, Second life, MySpace, Facebook, Foursquare, Google+, Instagram, Blogs, LinkedIn, 

Yelp, YouTube, Delicious & Digg) allow individuals to interact with one another and build relationships. 

The purpose of the track is to explore the impact of social media on business, consumers, and society, the 

relative merits & demerits,  ethical issues, and electronic word of mouth in social media marketing, market-

ing implications for social networking websites; how social media marketing impacts consumer trust in a 

business transaction. Both empirical and conceptual papers are equally welcome in this track. 

Md. Zahir Uddin Arif 

Jagannath University, Dhaka, 

Bangladesh. 

mjarif2004@yahoo.com  

mjarif2006@gmail.com  

Prof. Ali Quazi 

University of Canberra, Australia. 

ali.quazi@canberra.edu.au 

and 

Prof.  Mijanur Rahman 

University of Dhaka & Vice-

Chancellor, Jagannath University, 

Dhaka, Bangladesh. 

mijanur_jl@yahoo.com  

47.  Mobile Marketing 

By collecting all the experiences, research, case studies, best practices, etc. that are related to the subject 

matter, this track is Intended to reflect the importance of mobile device management marketing organiza-

tions: apps, buying behavior, technology development, engagement, metrics, etc.  

Dr Enric López, 

EUHT CETT, Barcelona, Spain 

enric.lopez@cett.es 

48.  Leveraging brand equity in e-commerce We invite submissions that address advantages and disadvantages of both e-commerce and traditional physi-

cal retailing, and suggest possible approaches to applying e-commerce retailing techniques to traditional re-
Dr Soumi Paul 

National School of Business , 

mailto:vrontis.d@unic.ac.cy
mailto:kallol@micamail.in
mailto:bhavindh@gmail.com
mailto:mjarif2004@yahoo.com
mailto:ali.quazi@canberra.edu.au
mailto:mijanur_jl@yahoo.com
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tailing and vice versa. New technologies and distribution channels are creating an environment in which 

branding is much more important and the offline and online spheres of strategic marketing are becoming 

more and more inter-connected.  Areas of study may include, but are not limited to branding challenges, 

brand extensions in different sectors; also invite variety of research methodologies such as theoretical, em-

pirical and conceptual with models. 

Bangalore, India 

soumi.iem@gmail.com  

Prof. Saroj Kumar Datta 

Accurate Institute of Management 

& Technology, NCR, India 

dattasaroj@gmail.com   

49.  Consumer behaviour 

This track invites papers conceptual and/or empirical (using either qualitative or quantitative research meth-

odology) on consumer behaviour. The papers can focus but should not be limited on the following topics: 

Gender and cultural differences in consumer behaviour, consumer behaviour in different sectors (e.g. tour-

ism, fashion, financial services, etc), consumer behaviour and luxury brands, consumer behaviour in differ-

ent geographic markets (national and international), consumer behaviour (concepts and applications), sus-

tainable consumption (e.g. green consumer behaviour, ethical consumer behaviour), online consumer behav-

iour, and compulsive buying behaviour. The best papers will be considered for possible publication in the 

Journal of Promotion Management, the International Journal of Technology Marketing and the Journal of 

Customer Behaviour. 

Dr Ioanna Papasolomou 

papasolomou.i@unic.ac.cy 

and  

Dr Yioula Melanthiou 

melanthiou.y@unic.ac.cy 

University of Nicosia, Cyprus 

50.  
Innovative Practices in Services Market-

ing 

Today’s economy is services economy. For marketing services, a more inclusive and diversifying analysis 

of the issues arising is required. Services play a vital role in the development of the economy of a country 

and society as well. They touch everyone; individuals, rich, poor, businesses, governments, non-profit or-

ganizations, etc. Even for hard core manufacturing sectors, services have an increasing share in the product 

mix. It is therefore imperative that services are managed efficiently and effectively to survive, sustain, and 

prosper in today's competitive environment. 

DrBhavesh Vanparia, 

Tolani Institute of Management 

Studies, Adipur INDIA. 

bhavindh@gmail.com. 

Dr Evangelos Tsoukatos, 

TEI of Crete - EuroMed Research 

Business Institute. 

tsoukat@staff.teicrete.gr 

51.  Consumer Rights 

Consumer rights have impacts on marketing practices worldwide. Before the 1950s consumers had little 

protection in the world marketplace. On March 15, 1962, US President John F. Kennedy put forth the "Con-

sumer Bill of Rights" to help consumers understand their rights and responsibilities. In 1985, eight basic 

consumer rights were adopted by the United Nations' Assembly, which resulted in consumers having 

stronger consumer protection policies worldwide. These rights are: 1. The right to choose, 2. The right to 

safety, 3. The right to be informed, 4. The right to be heard and the right to voice, 5. The right to redress or 

remedy, 6. The right to environmental health, 7. The right to service, 8. The right to consumer education. 

The purpose of the track is to explore the consumer rights practiced, established or misguided in different 

Md. Zahir Uddin Arif 

Jagannath University, Dhaka, 

Bangladesh. 

mjarif2004@yahoo.com  

mjarif2006@gmail.com  

Prof. Ali Quazi 

University of Canberra, Australia. 

mailto:soumi.iem@gmail.com
mailto:dattasaroj@gmail.com
mailto:papasolomou.i@unic.ac.cy
mailto:melanthiou.y@unic.ac.cy
mailto:bhavindh@gmail.com
mailto:tsoukat@staff.teicrete.gr
http://www.businessdictionary.com/definition/right.html
mailto:mjarif2004@yahoo.com
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countries of the world in different forms. Both empirical and conceptual papers are equally welcome in this 

track. 

ali.quazi@canberra.edu.au 

and 

Prof.  Mijanur Rahman 

University of Dhaka & Vice-

Chancellor, Jagannath University, 

Dhaka, Bangladesh. 

mijanur_jl@yahoo.com  

52.  Consumer Brand Relationships 

The Consumer Brand Relationships track is a specialized track with a focus on the relations consumers have 

with brands. It assesses the impact of cognitive, affective and cognitive aspects and how they individually 

and collectively influence the relationship feel, think and have with brands. If your paper’s relates to topic 

such as positive brand relationship constructs (e.g., brand love, brand passion, brand attachment, brand af-

fection, brand devotion, brand loyalty, brand commitment, brand cult) or negative ones (e.g., brand hate, 

brand objection) please submit a paper. It also deals with brand relationship across space (countries) and 

time (consumer segments). 

Prof. Ruediger Kaufmann 

Hans, 

University of Nicosia and EMRBI 

Vice President 

kaufmann.r@unic.ac.cy 

53.  Strategic Brand Management 

This track invites innovative papers that provide critical insight into both traditionally important and emerg-

ing issues regarding brand and its strategic management. Branding is more important than ever for compa-

nies competing in both mature and emerging markets against global competition. Both empirical and con-

ceptual papers are equally welcome in this track that includes the issues: customer based brand equity, CRM 

system and IMC to build brand equity, brand positioning and repositioning, brand audit, brand elements, 

secondary brand associations, designing  branding strategies, brand equity measurement, breadth and depth 

of branding strategy, co-branding, local/national brand, regional brand, international brand, global brand & 

branding, brand mantra, brand extension, revitalizing brands, branding strategy of profit and not-for-profit 

organizations in different countries. 

Md. Zahir Uddin Arif 

Jagannath University, Dhaka, 

Bangladesh. 

mjarif2004@yahoo.com  

mjarif2006@gmail.com  

 

Prof.  Mijanur Rahman 

University of Dhaka & Vice-

Chancellor, Jagannath University, 

Dhaka, Bangladesh. 

mijanur_jl@yahoo.com  

and  

Prof. Ali Quazi 

University of Canberra, Australia. 

ali.quazi@canberra.edu.au  

54.  The study of brand equity as a relation-

ship between brand personality and con-

The development of a strong brand is the goal of many companies. Building a brand through significant cap-

ital overlays clearly provides companies with secure long-term income. The power of a brand lies on what 

Ms Irma Shyle,  

Polytechnic University of Tirana, 

mailto:ali.quazi@canberra.edu.au
mailto:mijanur_jl@yahoo.com
mailto:kaufmann.r@unic.ac.cy
mailto:mjarif2004@yahoo.com
mailto:mijanur_jl@yahoo.com
mailto:ali.quazi@canberra.edu.au
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sumer personality customers have learned, felt, seen and heard about the brand over time. The challenge for marketers in 

building a strong brand is to ensure that consumers have the right experience about the product and/or ser-

vice as well as all marketing programs that companies have undertaken. Because of this, companies must 

discover whether desired thoughts, feelings, images, beliefs, perceptions, opinions are associated with the 

trademark. The key topics relating with this will be: Branding strategy; Brand equity, loyalty, knowledge, 

awareness, identity, attributes and associations; Consumer and brand personality 

Albania 

irmitash@yahoo.com 

55.  
Relationship Marketing & Customer Ex-

perience Management 

The proposed track is focused on Relationship Marketing and Customer Experience Management. Papers 

are sought in any area of these two thematic groups. Potential themes include but are not limited to: Man-

agement of dyadic relationships and networks; Management of online relationships; Relationship quality 

and service quality relationship; Experience quality; Managing product and service experiences; Customer 

relationship management; Case studies of the development and implementation of CRM strategies. Applica-

tions of any of the above in both B2C and B2B, various industries and cultures are welcome. All rigorous 

and thoughtful conceptual papers, literature reviews, case studies, empirical studies and practice papers us-

ing a wide range of methodologies are encouraged. All papers will be required to have an original perspec-

tive and a distinct contribution to any of the areas mentioned above. 

Dr Apostolos Giovanis, 

TEI of Athens, Greece 

agiovanis@teiath.gr  

and 

Dr Pinelopi Athanassopoulou, 

University of Peloponnese, 

Greece 

apinelopi@hotmail.com 

56.  Consumption culture 

Consumer behavior in international markets is still not well understood. Moreover an understanding of cul-

ture and how this influences consumer behavior is a key issue nowadays in market research. The purpose of 

this track is to share research and points of view on consumer behavior, consumption culture and market re-

search, from a cross-cultural perspective. 

Dr Carmen Rodríguez Santos, 

University of León, Spain 

carmen.santos@unileon.es 

and 

Prof. Ruediger Kaufmann 

Hans, 

University of Nicosia and EMRBI 

Vice President 

kaufmann.r@unic.ac.cy   

57.  

Multiple Brands and stakeholders rela-

tionships: brand self-distance and brand 

prominence 

The main goal of this track is to explore how brands establish relationships with their stakeholders. Corpo-

rate brands could be traditional manufacturers, but also, service, financial, sport or tourism related brands. 

The intentions goes also for understanding why consumers avoid certain brands and advocate in favor of 

others. Finally, the mechanisms behind the engagement process that leads to and more deep approach be-

tween brands and their stakeholders in a dual world: offline and online. Attachment theory, engagement the-

ory, approach-avoidance theory and new theoretical perspectives for understanding multiple Brands and 

stakeholders relationships. 

Prof. Sandra Loureiro 

Instituto Universitário de Lisboa 

(ISCTE-IUL) and BRU/UNIDE 

research unit 

sandramloureiro@netcabo.pt 

Prof. Marlene Amorim 

University of Aveiro and 

mailto:agiovanis@teiath.gr
mailto:apinelopi@hotmail.com
mailto:carmen.santos@unileon.es
mailto:kaufmann.r@unic.ac.cy
mailto:sandramloureiro@netcabo.pt
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GOVCOPP research unit 

mamorim@ua.pt   

58.  Localization-Translations 

We invite submissions that address various issues concerning localization of products, e.g.: globalization, 

internationalization, brand management, communication and translation in general, and in particular: soft-

ware localization, translation of technical documentation, specialized translations (e. g. medical, legal or 

marketing materials), computer aided translations, computer-aided QA, translation memory, leveraging, etc. 

Rafal Kiljan 

University of Wroclaw, Poland 

rafal.kiljan@uwr.edu.pl  

Mariusz Hawrylkiewicz 

CM Localization Center, Poland 

mari-

usz.hawrylkiewicz@cmlocalizatio

n.eu  

59.  Neuromarketing 

“If you understand brain basics, you’ll sell more.” If we understand the human brain, we will design better 

offering, create better marketing, and sell more products. Science and Marketing have historically had love-

hate relationship.  For the past three decades the science in market research was more about higher competi-

tion than psychology. Neuromarketing combines the knowledge of human brain and its physiology with that 

of brand, advertising and marketing management. It tells us as to how our brain process the message sent by 

the marketers and advertisers. The track invites papers covering, but not limited to, the following areas: Re-

lationship between Marketing and Neuroscience, Consumer Neuroscience and Neuromarketing, Male and 

female brains, The consumer brain, Branding the brain, Neuroeconomics and Neuromarketing Basic of 

EEG, GSR and its use in Marketing and Business Management, Eye Tracking and its use in Marketing, At-

tention and Consciousness, Emotions and Feeling, Memory, Five senses and Brain, Branding and Neuro-

marketing, Products and Neuromarketing, Advertising and Neuromarketing, Social Media and Neuromar-

keting, Neuro Advertising and Behavioural Neuroscience, Neuroscience and colour psychology, The Psy-

chology of Neuromarketing, Neuro Tourism, Neuro Export and Commerce, Neuro Management via behav-

ioural neuroscience, Neuro Politics and neuroscience, Neuro Branding and applied neuroscience. 

DrBhavesh Vanparia, 

Tolani Institute of Management 

Studies, Adipur INDIA. 

bhavindh@gmail.com. 

Dr Evangelos Tsoukatos, 

TEI of Crete - EuroMed Research 

Business Institute. 

tsoukat@staff.teicrete.gr 
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60.  
Organizational Behaviour: Theory, Cases 

and Practice 

A significant amount of attention is being paid to OB primarily through a range of debates regarding the im-

portance of knowledge economy, knowledge workers and management, emotional intelligence, organiza-

tional structures, organizational learning and the development of competencies conducive to particular or-

Prof. Caroline Rowland 

c.rowland@chester.ac.uk,   

mailto:mamorim@ua.pt
mailto:rafal.kiljan@uwr.edu.pl
mailto:mariusz.hawrylkiewicz@cmlocalization.eu
mailto:mariusz.hawrylkiewicz@cmlocalization.eu
mailto:mariusz.hawrylkiewicz@cmlocalization.eu
mailto:bhavindh@gmail.com
mailto:tsoukat@staff.teicrete.gr
mailto:c.rowland@chester.ac.uk
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ganizational behaviours. At the challenging crossroads of the contemporary global economic situation, po-

tent analyses of organizational behaviour are as timely as ever. Possible themes for submission might in-

clude: Examination of OB and organization theory in organizations; Cross-cultural comparisons of OB and 

development of theories, approaches and practice; Innovation stemming from studies on OB and theory – 

new directions and approaches; The implications of OB cases for the practice of initiatives and policies – 

changing structures and contexts; Critical issues relating to, for example, identity, power, discourse and lan-

guage; Potential for focus also includes: team-working, motivation, wellbeing at work, talent management, 

performance management, ethical conduct at work, identity at work, teambuilding, coaching, conflict at 

work and conflict resolution. Ideas and positions that offer material beyond these topics are welcome. 

University of Chester, UK. 

and 

Mr. Peter Scott,  

Liverpool John Moores Universi-

ty, UK  

p.scott123@btinternet.com 

61.  Human Resource Management 

The importance of understanding and managing human resources has never been greater than it is today. As 

companies strive to survive during these financially challenging times, they must intensify their efforts to 

adopt HR practices and policies that will help them to achieve their aims. Managers must understand the an-

tecedents and consequences of their employees’ attitudes and behaviours, as well as the strengths and weak-

nesses of their organization’s structure. This need has become even more imperative in the current environ-

ment of increased workloads, job insecurity and high unemployment. To this end, this track invites papers 

concerned with theoretical, applied or case study research on human resource management (especially per-

taining to the Euro Mediterranean region). Papers on all HRM topics that contribute to a better understand-

ing of individual, group and organizational performance and that offer insights as to how human resources 

can be more effectively managed are welcome. 

Dr Niki Kyriakidou, 

Leeds Becket University, UK 

N.Kyriakidou@leedsbeckett.ac.uk  

Dr Dorra Yahiaoui,  

Normandy Business School, 

France 

d.yahiaoui@em-normandie.fr 

62.  
Cross cultural Perspectives of Human 

Resource Management/Development 

International Human Resource Management has become significant for countries, organizations and indi-

viduals with the increasing globalization and rapid development of BRICS countries and emergent markets. 

Organizations are internationalizing beyond traditional boundaries.  The interaction and collaboration 

among people from diverse backgrounds has become imperative for organization’s success.  Managing 

global talents is more critical than ever before under the financial turbulent period.  These require our under-

standing of its conceptualization, methodology and practices. Hence contributions to this stream can include, 

but is not limited to, the following international human resource management issues: -Global talent mobility, 

boundaryless career and global talent management; -the analysis of different national employment systems; -

the cross cultural perspective in leadership, team working, learning, motivation, communication; -expatriate 

recruitment and selection, training and development, reward and performance management. 

Dr Crystal Zhang 

Coventry University, UK  

Crystal.zhang@coventry.ac.uk  

Dr Niki Kyriakidou 

Leeds Beckett University 

n.kyriakidou@leedsbeckett.ac.uk  

63.  
In search of ethical workplace strategy: 

furthering the understanding of negative 

human workplace behaviours and ap-

In the past few decades a growing body of research has focused on negative workplace interpersonal behav-

iours including bullying, abusive supervision, incivility and more. Studies have revealed that these behav-

iours are widespread and that their consequences are harmful for individuals and organizations. The current 

track focuses on: Further advancing the understanding of the nature of negative workplace behaviours, the 

Efrat Salton Meyer 

College of Management, Israel 

efratsalton@012.net.il  

mailto:N.Kyriakidou@leedsbeckett.ac.uk
mailto:d.yahiaoui@em-normandie.fr
mailto:Crystal.zhang@coventry.ac.uk
mailto:n.kyriakidou@leedsbeckett.ac.uk
mailto:efratsalton@012.net.il
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proaches to their prevention.  circumstances in which they prevail and the related detrimental outcomes; Approaches to preventing the oc-

currence of these negative behaviours and managing organizations ethically, striving for productive, suc-

cessful workplaces in which people feel secure and like to work for. 

64.  
Challenges on sustainable employability 

and innovative HRD practices 

One of the most important challenges for contemporary leaders is to strive for engaging and productive em-

ployees for a long term career within their organizations.  However, current global trends (as identified by 

the G20 Training Strategy report in 2010) demonstrate that the economic growth will depend even more 

heavily than today on the productivity of the workforce, complemented by rising labour force participation 

rates, especially among women and older workers.  In this context, the challenge of lifelong learning, partic-

ularly among unemployed graduates or/and ageing but economically active employees is very intense. Simi-

larly, the international flows of economic migrant qualified employees will continue to grow, raising chal-

lenges concerning fair access to employment opportunities and work training provision. In the light of the 

above, this research strand invites contributors to explore employability in a wider context:  as part of the 

HRD strategy; sustained competitive advantage of the firm; lifetime career and competence development at 

an individual level. 

Dr Niki Kyriakidou 

Leeds Beckett University, UK 

n.kyriakidou@leedsbeckett.ac.uk 

Sallyann Halliday 
Leeds Beckett University, UK 

s.halliday@leedsbeckett.ac.uk 

65.  

New Policies of preserving IT employees 

and preventing turnover in The Hi Tech 

Sector 

IT Employee voluntary turnover is expensive. It leads to significant costs, both direct (replacement, recruit-

ment, selection of temporary staff, management of time and of a new employee), and indirect (pressure ex-

perienced by staff members who have remained and their morale as well as the quality of service to the cli-

ents their satisfaction and the loss of social capital). Additionally the characters of the IT employees are very 

unique and probably affect the decision to depart voluntarily. This is why this issue is critical and ought to 

interest owners of Hi-Tech companies and CEO'S that will invest money in alleviating the dimensions of la-

bour turnover in their companies. Additionally, also IT and HR managers of these companies should devel-

op policies to preserve and retain IT employees and prevent voluntary turnover. This track welcomes papers 

dealing with issues such as: Variables affecting voluntary turnover of IT employees; Why IT employees de-

part voluntarily from the Hi Tech firm; Models of IT employees preservations; Culture and preventing vol-

untary turnover of IT employees; Values and prevention of IT employees voluntary turnover.; Innovative 

strategies to deal with voluntary turnover; IT employees' characters effects on voluntary turnover. The de-

pendent variable must be: voluntary turnover/turnover intention/ intent to quit. 

Dr Limor Kessler Ladelsky 

Bar Ilan University, Ramat Gan 

Israel 

Limor.kessler@biu.ac.il  

Prof. Jacob Weisberg 

Bar Ilan University, Ramat Gan 

Israel 

Jacob.Weisberg@biu.ac.il  
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66.  Strategic Management: Theory and Prac- The track invites papers on various areas. Among other subjects, competitive and corporate strategy, explo- Dr Shlomo Tarba,  

mailto:n.kyriakidou@leedsbeckett.ac.uk
mailto:Limor.kessler@biu.ac.il
mailto:Jacob.Weisberg@biu.ac.il
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tice ration and exploitation, strategic agility, and more. Birmingham Business School. 

The University of Birmingham, 

UK 

tarba2003@gmail.com  

67.  Cross-border Mergers and Acquisitions 

The growth in M&A activity around the world and the volume of capital involved stand in sharp contrast to 

their high rate of failure. M&As can provide companies with many benefits, including new capabilities, 

technologies, products, immediate entry into new markets, and lower operation costs. There is a complex re-

lationship between pre- and post-integration factors such as strategic goals, synergy potential, knowledge 

transfer, national and corporate culture, power differentials, post-merger integration approaches, leadership, 

emotions and stress, communication, human resources management, strategic agility and flexibility, organi-

zational ambidexterity, and the adaptation of practices during various stages. The proposed track solicits pa-

pers that examine pre- and post-merger stages, as well as macro-level strategic factors with micro-level hu-

man resources practices. 

Dr Emanuel Gomes,  

E.Gomes@bham.ac.uk 

The University of Birmingham, 

UK 

Dr Mohammad Faisal Aham-

mad  
Sheffield Hallam University, UK 

M.Ahammad@shu.ac.uk  

 

10. Tourism 

 Track Title Description Track Chair/Chairs 

68.  Tourism 

In this track papers focus on several themes of tourism as well as relationship to entrepreneurship. Tourist 

industry has come to be recognized as a way of providing strategic support for sustainable local business 

development; papers should point out experiences in different countries and cultures; Behaviour and culture 

in tourism destinations – tourism is based on cross-cultural communication; papers could  either point out 

anthropological and sociological aspects or tourist events as a local, regional, national and even international 

cultural manifestation; Tourism planning and development models and experiences – tourism planning 

should always consider a good relationship between social, economic and environmental aspects; papers 

should point out the results of implemented planning processes or could propose new planning processes for 

tourist destinations 

Prof. Vitor Ambrósio,  

Escola Superior de Hotelaria e 

Turismo do Estoril, Portugal 

vitor.ambrosio@eshte.pt 

69.  
Collaboration in tourism destinations and 

businesses 

The purpose of this track is to provide a forum for exploration of issues and challenges of collaboration in 

the tourism field. It aims at attracting papers that investigate and analyse issues and suggest appropriate ap-

proaches in the area of collaboration in tourism destinations and businesses and within various contexts and 

settings. Proposed subjects: Business cooperation and partnership; Partnerships and alliances in tourism: 

analysis of functions, structures and performance; Strategic alliances as an expansion strategy: joint ven-

tures, management contracts, and franchising; Alliances and partnerships in various settings and industries: 

Prof Marios Sotiriadis 

University of South Africa 

sotirm@unisa.ac.za  / sotermari-

os@gmail.com  

mailto:tarba2003@gmail.com
mailto:E.Gomes@bham.ac.uk
mailto:M.Ahammad@shu.ac.uk
mailto:sotirm@unisa.ac.za
mailto:sotermarios@gmail.com
mailto:sotermarios@gmail.com
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hospitality, hotel, cruise, travel trade, visitor attractions, airlines, transports; Business ventures between pro-

viders of tourism and travel services; Partnerships in Culinary / Rural / Event / Creative / Volunteer / Sus-

tainable / Nature-Based / Eco Tourism; Collaboration and partnerships in practice: case studies and best 

practices; Technology-enhanced collaboration in digital environment; Business models; Collaboration in 

tourism e-commerce; Governance of partnerships and alliances; Collaborative forms and innovation: chal-

lenges and approaches; Contribution of various collaborative forms within a globalized context and business 

environment: alliances, networks, clusters, other ventures 

70.  
Educating for innovation and entrepre-

neurship in tourism and travel industries 

The purpose of this track is to provide a forum for exploration of issues and methods of tertiary education in 

the fields of innovation and entrepreneurship. It aims at attracting papers that explore and analyse the educa-

tional approaches, methods and tools in developing and strengthening the potential, capabilities and skills 

for innovation and entrepreneurship of future managers and businesspersons in the field of tourism and trav-

el. Proposed subjects: Innovative teaching approaches and methods; Avant-garde programs and courses; 

Best practices; Contribution of business projects; Adoption and use of technology-enhanced approaches and 

methods; Pro-act projects; Learning By Doing; Managements bundle of skills; Marketing bundle of skills; 

Specific tertiary modules; Contribution of project management 

Prof Marios Sotiriadis 

University of South Africa 

sotirm@unisa.ac.za  / sotermari-

os@gmail.com  

71.  
The tourist industry and economic 

growth 

Tourism is a huge industry worldwide. In 2014 tourism receipts were 1245 Billion USD, and all indications 

are that the industry will continue to grow in the future.  Yet, how much does tourism contribute to the eco-

nomic growth in a country?  What is the value added of the tourist industry?  Is it worthwhile for a country 

to invest and develop its tourist industry more than other industries? Tourism increases exports but is tour-

ism sufficiently strong to be a driver of an economy?  Is there a threshold level that tourism has to reach for 

it to be a driver of an economy and below that level, it provides very little value added to an economy or are 

all levels of tourism a net plus to a country? In this session, we are looking for papers that address the rela-

tionship between tourism and economic growth either by in-depth studies of the tourist industry in one par-

ticular country or cross-country studies of tourism and economic growth.  The papers are to be empirical 

studies that further our understanding of the relationship between a country's tourist industry and the eco-

nomic growth in the country. 

Dr Andrew Schein 

Netanya Academic College, Israel 

ajayschein@gmail.com  

72.  Web marketing in tourism destinations 

In the last few years, the role of the Web is increasing and evolving in several ways, depending on the social 

habits of Countries. The focus of this track is the analysis of the different perspectives of web marketing in 

tourism, and in particular tourism destinations. The track invites submissions from various areas related to 

IT uses: cloud, social, mobile, big data, web, human resources, knowledge management etc. with the aim of 

paying specific attention to new market developments and communication models. The papers should focus 

Prof. Amedeo Maizza, 

University of Salento, Italy 

amedeo.maizza@unisalento.it 

mailto:sotirm@unisa.ac.za
mailto:sotermarios@gmail.com
mailto:sotermarios@gmail.com
mailto:ajayschein@gmail.com
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on the impact of technologies on web marketing strategies of Destination Management Organisations and 

tourists’ choices, in order to study new managerial models based on Web trends. 

73.  
Innovation: the new challenge of tourist 

destinations 

One of the most important challenges faced by tourist destinations is that of innovation. The relationship be-

tween innovation and tourism creates a positive impact on GDP and on national economies. Innovation is 

changing the competitive scenario of destinations through technologies, such as high-speed internet, power-

ful and cheap memory capacities, QR-Codes and mobile devices.  Technology plays an important role in 

creating competitive advantage in different sectors and even more so in tourism, where the search of new 

emotions and new experiences can be satisfied by these new communication ways. In tourism, innovation 

and technology have provoked a shift towards a focus on creating experiences for customers/users. In this 

scenario tourist destinations and operators must find new ways and new technologies to try to reach and sat-

isfy the consumer. Given the increasing importance of the technologic innovation in tourism it becomes im-

portant to understand the future evolution of available tools, their relationship with tourist satisfaction and, 

finally, with destination competitiveness, in particular in the Mediterranean area. Thus, some of the key is-

sues to be addressed in this track could be: innovations in tourist destinations; relationship between innova-

tion and tourist satisfaction; the role played by innovation and technology on tourist destination competi-

tiveness; best practices in innovative tourist destinations; innovative communication tools for tourist destina-

tions. 

Dr Milena Viassone,  

University of Turin, (Cuneo 

Branch) Italy 

milena.viassone@unito.it 

74.  

Rural Tourism: typology of tourists, mo-

tivation, marketing, communication, 

booking process, etc. 

This track is intended to reflect the importance of rural tourism as part of the tourism industry, especially in 

the areas of: typology of tourists, motivation, marketing, communication, booking process, etc. 

Dr Enric López, 

EUHT CETT, Barcelona, Spain 

enric.lopez@cett.es 

 

11. Wine, Food and Agribusiness Management 

 Track Title Description Track Chair/Chairs 

75.  Wine and Agribusiness 
Production and marketing of wine and food products take place in inter-reliant dynamic systems, involving 

enterprises, consumers, media, society and private and public institutions. Among these actors and between 

wine and food systems and the competitive environment, dynamic interactions and interdependencies occur. 

Prof. Diego Begalli 

University of Verona, Italy 

diego.begalli@univr.it   
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These cause constant challenges for both enterprises and institutions towards the development of strategies 

aimed to ensure sustainability and competitiveness for themselves and the system as a whole. This track is 

focused on the analysis of the dynamic interdependencies of wine and food systems through a multidiscipli-

nary view. The main themes concern the identification of drivers for sustainable system dynamics in the de-

cision-making sphere of actors and the identification and promotion of potential innovations. Contributions 

are welcome to the following, and other food and wine-related, topics: Wine business and agro-food firm 

management; Wine and food marketing; Wine and agro-food chains; Consumer behaviour; Wine and food 

quality; Wine and food safety issues; Wine and agro-food policy and trade; Sustainable rural development; 

Wine and rural tourism; Territorial branding and management in the wine and food industries; Sustainability 

in wine and food systems. 

Prof. Roberta Capitello 

University of Verona, Italy 

roberta.capitello@univr.it  

Dr Eugenio Pomarici 

University of Napoli, Federico II, 

Italy 

ugenio.pomarici@unipd.it  

and 

Dr. Antonino Galati 

University of Palermo, Italy 

antonino.galati@unipa.it  

76.  
Sustainable and Socially Responsible 

Food Supply Chains 

Sustainability and social responsibility is strongly related to agricultural producers and marketers, since their 

activities have a strong impact on the economy, the environment and the society.  Threats and opportunities 

are increasingly shifting from the single-firm level to the whole food supply chains and networks; therefore, 

the present track focuses on Food Supply Chains and networks varying considerably in length and com-

plexity. Related topics include the role of farmers, manufacturers, wholesalers and retailers, the role of state, 

consumers and civil society, the socially responsible agricultural entrepreneurship, procurement, information 

flows and transparency in food supply chains, food quality and safety, sustainable and social performance. 

Prof. Philippos Karipidis 

Alexander Technological Educa-

tional Institute of Thessaloniki, 

Greece 

philika@farm.teithe.gr 

siphn@yahoo.gr  

Dr Efthimia Tsakiridou 

Aristotle University of Thessalo-

niki, Greece 

efitsaki@auth.gr  

77.  Food marketing and sustainability 

The enhanced sensitivity of the community to the ethical, social and environmental aspects of production 

processes has suggested new guidelines for marketing which tend to extend its social function and exploit its 

ethical aspects. Simultaneously the promotion of sustainable food consumption has become a core policy 

objective of the new millennium in the international agenda. However consumer attitudes and buying behav-

iours of sustainable food are still not completely understood and producer strategies to communicate sus-

tainable foods’ attributes have been triggered by several pitfalls. The objective of the current track is to fos-

ter the debate on marketing strategies that promote agri-food products with sustainable attributes and lead 

consumption patterns, stimulate discussion on these issues and identify new effective solutions in a market-

ing and policy perspective. The main topics included in the track are: Marketing of sustainable foods; con-

sumer attitude and behaviour toward sustainable foods; Food producers’ strategies to communicate sustain-

ability; Social and environmental labels: penetration, awareness and consumer trust; Greenwashing. 

Dr Riccardo Vecchio 
University of Naples Federico II 

Riccardo.vecchio@unina.it 

and 

Prof. Azzurra Annunziata 
University of Naples Parthenope 

Azzurra.annunziata@unipartheno

pe.it 

78.  
Food and agriculture: shifting to a con-

sumer-led model 
The track focuses on a broad scientific area which examines the economic operations, functions and activi-

ties carried out between food and agricultural production and the consumption via the lens of the consumer 
Prof. Philippos Karipidis 

Alexander Technological Educa-
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–led approach. More specifically, the track issues include certain fields of agricultural economics, such as 

farm business management, agricultural and food marketing, economics of agricultural production, agricul-

tural finance and policy, food consumption, under the perspective of the nowadays turbulent business envi-

ronment and the rapidly changing of consumers’ behaviours. It also co-examines the use of physical re-

sources and the protection of the environment, under the pressure of the environmental degradation and cli-

matic change. 

tional Institute of Thessaloniki, 

Greece 

philika@farm.teithe.gr 

siphn@yahoo.gr  

Dr Stamatis Aggelopoulos 

Alexander Technological Educa-

tional Institute of Thessaloniki, 

Greece 

stamagg@farm.teithe.gr  

79.  

Agribusiness Economics & Manage-

ment: Policy, Financing and Decision 

Support Systems in Agriculture 

The track’s core objective is to examine the competitiveness of the farms and companies, in conjunction 

with their business development prospects under the perspective of the sector’s globalized market and the 

rapidly changing consumer habits and attitudes. The proposed "track" aims to formulate proposals for the 

business growth of the agricultural sector, stemming from a study of the farms’ “profile”, as defined by cer-

tain social-economic and developmental parameters. It also aims to record the attitudes and views of the 

Growers vis-à-vis the problems facing the sector, its development prospects, the application of new CAP 

measures and the need for a harmonization of national policies. Finally, this track aims to examine the in-

vestments opportunities present in the agricultural sector, as they emerge from the potential valorization of 

European and national financing and development programs. Correspondingly the track’s objectives are 

summarized as follows: Study of the productivity and improved economic results and competitiveness of the 

farms and companies; Rational management of the invested capital; Targeted restructuring and business de-

velopment of the farms and companies; Reduced production costs. - Valorization of the available production 

coefficients; Improved competitiveness of the farms and companies, through the adoption and dissemination 

of new technologies and innovation; Encouraging entrepreneurship, through the valorization of European 

and national, financing and developmental programs. 

Dr Stamatis  Aggelopoulos, 

Alexander Technological Educa-

tional Institute of Thessaloniki, 

Greece 

stamagg@farm.teithe.gr 

 

 

12. General Tracks 

 Track Title Description Track Chair/Chairs 

80.  Business Analytics 

We invite submissions that address various managerial issues in Data analysis, business analytics and busi-

ness intelligence, descriptive analytics, multivariate analytics, marketing analytics, insurance analytics, retail 

analytics, prescriptive analytics, analytics in all business functions as finance, marketing, operations, retail-

ing, logistics, human resource etc. 

Dr SukanyaKundu 

Alliance University, Bangalore, 

India 

sk54015@gmail.com 
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Prof. Saroj Kumar Datta 

Accurate Institute of Management 

& Technology, NCR, India 

dattasaroj@gmail.com    

81.  General Track 
This track will host all submissions, and case studies, the authors of which feel that they do not fit into any 

of the tracks described above. 

Dr Evangelos Tsoukatos, 

TEI of Crete, Greece and EMRBI 

Director of Operations and De-

velopment 

tsoukat@staff.teicrete.gr  

 

13. Virtual Track 

 Track Title Description Track Chair/Chairs 

82.  
Green and Clean: Sound trends for Mar-

ket, Business and Society 

Green as a new living and working style is not new at all. The difference approach we consider here consists 

in how the business movement decide including the stodgy management decisions both for companies and 

institutions for people and society benefit. The green movement has already accelerated into overdrive. The 

question is if corporate push and government stimulus the bio orientation in market and business will move 

forward society and human’s life along with the commerce and institutions’ changes. The new trends will 

pose a challenge for business and society as a whole. What we see now is an entire restructuring of the 

world as we know it. As it is not only the business that will need the agility and adaptability to ride these 

trends into the future, more to come is expected from people and proactive institutions. 

Prof. Carmen Costea,  

USH Bucharest, Romania  

cecostea@yahoo.com,  
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