
We understand that we are entitled to all the benefits of the selected partnership as outlined above for the event.

__________________________________________________________________________________________________________
Partner Name (as you would like it to appear on partnership and other printed materials)

Contact Name ______________________________________ Daytime Phone __________________ Fax __________________

Company Name ________________________________________________________________________________________________

Email Address ________________________________________________________________ Cellphone ______________________

Address ________________________________________________________________________________________________________

City ____________________________________________________ State ____________________________ Zip ____________

Signature ________________________________________________________________________________ Date ________________

Please send completed form to: 
Gilda’s Club Northern New Jersey 
Attention: Ralena Zabala
575 Main Street 
Hackensack, NJ 07601 
Via Fax: 201-457-1697

❒ Payment Enclosed  or ❒ Please send invoice*

*Please indicate whether full amount or payment schedule. 
Note: Full cost of each partnership must be paid prior to scheduled activities.

Full PageInside Cover

1/2 Page 1/4
Page

5“w x 8”h 5“w x 3.875”h 2.375“w x 3.875”h

AD REQUIREMENTS:
Please send a high resolution, jpeg or pdf file of your ad to Ralena Zabala
at ralenaz@gildasclubnnj.org

ALL ADS ARE BLACK & WHITE.

ADVERTISING DEADLINE FOR ALL MATERIALS: MONDAY, OCT. 27, 2014

SUNDAY / NOVEMBER 2 / 7:00PM
BERGEN COUNTY ACADEMIES AUDITORIUM

Credit card:     ❒  MasterCard     ❒  Visa     ❒  American Express

Card # ______________________________________________________

Expiration Date __________________ Card Security Code (CSC) ______

5“w x 8”h

TO PURCHASE TICKETS ONLY: VISIT WWW.SHOWCLIX.COM

Featuring David Steinberg, Gilbert Gottfried, Vince August, Jeff
Norris, Gary Delena, Reese Waters, Cory Kahaney, Eddie Brill,
Caroline Rhea & Special Guest Alan Zwiebel. LOL5 will be promoted
in newspapers and online, so we are confident it will sell out. More than
2,000 copies of the program book will be printed and distributed.

Platinum Partner ..........................................$7,500
• Prominent name mention at event and in program
• Full page ad in the event program
• Text Donation Screen Partner: Ad/logo placement
• 6 tickets in the Golden Circle: Orchestra Section
• 6 tickets to exclusive pre-show Cocktail Reception
• Listing in Gilda's Club newsletter/calendar distributed to 3500 people

Emerald Partner ............................................$5,000
• Full page ad in the event program
• 6 tickets in the Golden Circle: Orchestra Section
• 6 tickets to exclusive pre-show Cocktail Reception
• Listing in Gilda's Club newsletter/calendar distributed to 3500 people

Gold Partner ...................................................$2,500
• Full page ad in the event program
• 4 tickets in the Golden Circle: Orchestra Section
• 4 tickets to exclusive pre-show Cocktail Reception
• Listing in Gilda's Club newsletter/calendar distributed to 3500 people

Pearl Partner .................................................$1,500
• Half page ad in the event program
• 2 tickets in the Golden Circle: Orchestra Section
• 2 tickets to exclusive pre-show Cocktail Reception

Silver Partner ...................................................$750
• Half page ad in the event program

Bronze Partner ................................................$400
• Quarter page ad in the event program

Friend Listing ..................................................$200

❒

❒

❒

❒

❒

❒
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Presenting Partner ....................................$10,000
• Prominent name mention at event and in program
• Prominent name placement on Gilda’s Club website
• Full page ad in the event program: Inside Cover
• Text Donation Screen Partner: Ad/logo placement
• Additional signage night of event as Cocktail Reception Partner
• Company product/promotional item giveaway
• Feature article in Gilda's Club newsletter/calendar distributed to 

3500 people
• Top placement in all press releases
• 8 tickets in the Golden Circle: Orchestra Section
• 8 tickets to exclusive pre-show Cocktail Reception

❒

LAUGHOUTLOUD5


