
LOCAL YOKEL:
Naugatuck, Connecticut!
2013 SPONSORSHIP PROPOSAL 

( DougTone, 2014) 



Event Overview:

LOCAL YOKEL...
	 Local Yokel is a new traveling pop culture art festival dedicated to highlighting the local community’s take on how 

they embrace local culture through music and art. This event will provide patrons with a glimpse of what it means to be 

from Naugatuck, CT! The event will be held during the spring of 2014 and will be launching its first show ever! Local 

Yokel will give you a festival experience like no other by bringing together all music lovers, musicians, artists, and 

vendors from the area. This new festival will provide fans with beautiful historic scenery,local fare, and opportunities to 

volunteer in the community. It will be located at Linden Park, so each patron is close by! 

TARGET AUDIENCE...
Naugatuck

Musicians Music lovers

Median Household Income of $57,621 White Population

Family Households English speaking

Teenagers Between the ages of 18–21

Enjoy doing activities Community volunteer

POSITIVE IMPACT...
	 In addition to bringing an immense amount of talent together at one event, along with different vendors, the 

most important part of this event is for Local Yokel to make a positive impact on Naugatuck and its attendees! The 

event will impact the image of the town, as well as provide different opportunities for local college/high school 

students wanting to volunteer and work the event! Positive impact from the event will also increase Local Yokels 

social media presence, and engage local businesses and artists together to bring positive publicity to the town. 

( City-data.com, 2014) 

( US Census Bureau, 2014)



Sponsorship Benefits Package:

SPONSORSHIP OPPORTUNITIES...
PRESENTING SPONSOR $5,000	

- Logo recognition on LY: Naugatuck homepage - Ad opportunity in 4 social media blasts n addition to alerts

- 30 second company promo played before the acts perform - 15 complimentary tickets

- Logo recognition on LY: Naugatuck website – sponsors page - Logo recognition on LY print material (estimated 700)

- On- site supplies, 2 tents, and chairs for company use - Logo inclusion on event banner displayed at the entrance and 
above the stage

- Full page ad in printed LY: Naugatuck Citizens News - Exclusivity within the event (meet & greets) 

PLATINUM SPONSOR $2,000	
- Logo recognition on LY: Naugatuck website- sponsors page - 8 complimentary tickets

- 20 second company promo played before the acts perform - On- site supplies, and a tent for company use (second priority 
selection) 

- Ad opportunity in 3 social media blasts in addition to alerts - Logo recognition on LY print material (estimated 700)

- Half page ad in printed LY: Naugatuck Citizens News - Logo inclusion on event banner displayed at the entrance and 
above the stage

GOLD SPONSOR $1,000
- Logo recognition (B&W) on LY: Naugatuck website- sponsors 
page

- 6 complimentary tickets 

- 15 second company promo played before the acts perform - On-site tent for company use (second priority) 

- Inclusion in up to 2 social media blasts - Logo recognition on LY print material (estimated 700)

BRONZE SPONSOR $500
- Company listing on LY: Naugatuck website – sponsors page - 4 complimentary tickets

- Logo recognition on LY print material (estimated 700) - Inclusion in 1 social media alert

 - 15 second company promo played before the acts perform 

CONTRIBUTOR $250 
- Company listing on LY: Naugatuck- sponsors page 

- Company listing on LY print material (estimated 700)

- Inclusion in 1 social media alert 

-  2 complimentary tickets

( DougTone, 2014) 



Sponsorship Research:  APA style citations and references are required for this entire section of the assignment.

PEPSI CO.
   According to Pepsi Co. (2014), their mission and vision statement is is to be the world's premier consumer 

products company focused on convenient foods and beverages. The companies vision is put into action through 

programs and a focus on environmental stewardship, activities to benefit society, and a commitment to build 

shareholder value by making PepsiCo a truly sustainable company.Pepsi Co would be the perfect monetary 

support for the event Local Yokel: Naugatuck because almost all of Pepsi’s products target the audience who will 

be attending the event. What I find amazing about Pepsi is that the company holds campaigns and benefits for 

causes they believe in and according to Business Week (2014), Pepsi Co. recently held a benefit for veterans! 

Pepsi Co. is a nationally recognized brand, and if Local Yokel can gain the support, there is hope for future Local 

Yokel events in different cities to be a success. 

MONSTER ENERGY DRINK

          The company I have chosen is an energy drink company, Monster Energy Drink. Monster Energy is different 

than most companies, because they don’t spend their money on ad agencies, commercials, and billboard spots to 

tell everyone how good their product is but instead they support and promote all concert tours so artists can visit 

towns that they would not necessarily visit. It is said that they celebrate with their fans by throwing parties and 

making the coolest events into a reality for everyone! (Monster Energy Drink, 2014) What I find extremely 

interesting about Monster is that during most of the events it sponsors they bring a Monster bus that hands out 

free energy drinks. This directly targets the demographic of 18–21 year olds because Monster is a nationally 

recognized energy drink company, and is loved by college students, and people who love to stay energized while 

doing activities! 



Sponsorship Research Continued:

ION BANK	
	 Ion bank is a great local company because it is the community bank and gives each member the services 

they need to achieve their financial goals! (ION Bank, 2014) This bank is the perfect fit for Local Yokel because 

they have an immense amount of community involvement by sponsoring several marathons, sports teams, and 

have initiated projects and programs to improve the community. Ion bank is perfect because they target the 

demographic that will be attending Local Yokel such as men and woman ages 18–21, these patrons will be able to 

utilize the services that Ion Bank provides such as checking and savings accounts, which makes it easy for 

everyone financially as well as college planning programs. Also, Ion Bank provides mortgage loans that targets 

families with a $58,000 income. (City-Data.com, 2014) 

	 Family Music Center has been serving the Naugatuck, Waterbury area for over 25 years! They specialize 

in music lessons such as guitar, piano, percussion and voice. (Family Music, 2014) They also have rentals on all 

instruments. Local Yokel is the perfect opportunity/event for Family Music Center to sponsor because musicians, 

and music lovers will be attending. The events main goal is to bring pop culture and art into one festival, dedicated 

to highlighting the local community’s take on how they embrace local culture through music and art! Family Music 

Center is the perfect company because they directly attract the target market. The market of musicians and family 

households! Family Music Center can show Naugatuck residents the products and services they offer, by giving 

demonstrations of how to use the instruments, because what is a pop culture art festival without the music! 

FAMILY MUSIC CENTER 



	 KC101 WKC1-FM is dependent on the target audience that will be attending Local Yokel in Naugatuck! 

The target listeners for the station are music lovers, families, teenagers, and women. The music that KC101 plays 

demonstrates the pop culture we live in. Local Yokel: Naugatuck will be highlighting pop culture and art in the 

festival, and since KC101 is one of the top music stations in Connecticut for pop music they are the perfect fit for 

this event. KC01‘s listeners are mainly families and music lovers! Without its listeners there would be no station! 

An interesting benefit about the company is that they have a program to educate and inspire local residents to 

make a difference within their communities, with dozens of different opportunities to chose from.(KC101 

Communities, 2014) This would be great for Lokel Yokel because it will help make a positive impact on Naugatuck 

and inspire residents. 

Sponsorship Research Continued:

CONNECTICUT’S KC101 WKCI-FM
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Sponsorship Introductory Letter:  Insert the appropriate information based on today’s date and your selected company.

February	  2,	  2014

Ms.	  Jane	  Brown
ION	  Bank	  Sponsor	  Coordinator
ION	  Bank	  
87	  Church	  St.	  
Naugatuck,	  CT	  06770

Dear	  Ms.	  Brown,	  

	   I	  am	  writing	  you	  concerning	  a	  sponsorship	  opportunity	  with	  a	  new	  traveling	  art	  festival,	  Local	  
Yokel.	  The	  festival	  is	  dedicated	  to	  highlighting	  the	  local	  community’s	  take	  on	  how	  they	  embrace	  culture	  
through	  music	  and	  art.	  Local	  Yokel	  will	  give	  the	  community	  opportunities	  to	  volunteer,	  as	  well	  as	  perform	  
in	  the	  festival.	  I	  know	  that	  Ion	  Bank	  has	  been	  involved	  in	  giving	  back	  to	  the	  communities	  for	  over	  140	  
years!	  This	  event	  will	  be	  another	  great	  opportunity	  for	  the	  company	  to	  be	  involved	  in	  because	  it	  is	  Local	  
Yokels	  mission	  to	  make	  a	  positive	  impact	  on	  the	  town	  of	  Naugatuck	  and	  its	  attendees.	  The	  event	  will	  be	  
on	  Saturday	  May	  10,	  2014.

	   The	  estimated	  number	  of	  attendees	  is	  3,000,	  including	  families,	  musicians,	  art	  enthusiasts,	  
teenagers,	  vendors,	  and	  press!	  The	  event	  will	  be	  taking	  place	  at	  Linden	  Park	  on	  Riverside	  Dr.	  There	  will	  
be	  dozens	  of	  beneTits	  to	  attendees	  such	  as	  food	  and	  beverages,	  giveaways,	  and	  games.	  Local	  vendors	  will	  
also	  be	  handing	  out	  samples,	  and	  different	  promotional	  items.	  

	   Here	  are	  some	  of	  the	  details	  concerning	  Local	  Yokels	  sponsorship	  levels:
$5,000-‐	  Logo	  recognition	  on	  LY:	  Naugatuck	  homepage,	  a	  30	  second	  company	  promo	  played	  before	  the	  acts	  
perform,	  15	  complimentary	  tickets,	  Exclusivity	  within	  the	  event,	  and	  a	  full	  page	  ad	  printed	  in	  the	  Naugatuck	  
Citizens	  News,	  etc.	  

$2,500-‐	  Logo	  recognition	  on	  LY:	  Naugatuck	  website-‐	  sponsors	  page	  ,	  8	  complimentary	  tickets,	  Ad	  opportunity	  in	  3	  
social	  media	  blasts	  in	  addition	  to	  alerts,	  and	  Logo	  inclusion	  on	  event	  banner	  displayed	  at	  the	  entrance	  and	  above	  
the	  stage,	  etc.	  

$1,000-‐	  Logo	  recognition	  (B&W)	  on	  LY:	  Naugatuck	  website-‐	  sponsors	  page,	  on-‐site	  supplies	  and	  tent,	  logo	  
recognition	  on	  LY	  print	  material	  (estimated	  700),	  and	  6	  complimentary	  tickets,	  etc.	  

$500-‐	  Company	  listing	  on	  LY:	  Naugatuck	  website	  -‐	  sponsors	  page,	  4	  complimentary	  tickets,	  and	  a	  15	  second	  
company	  promo	  played	  before	  the	  acts	  perform,	  etc.	  

$250-‐	  	  Company	  listing	  on	  LY:	  Naugatuck-‐	  sponsors	  page,	  and	  inclusion	  on	  1	  social	  media	  alert,	  etc.	  

	   If	  your	  organization	  would	  like	  to	  participate	  in	  this	  year’s	  event	  as	  a	  sponsor	  please	  contact	  me.	  
Thank	  you	  for	  your	  time	  and	  consideration.	  I	  look	  forward	  to	  speaking	  with	  you	  soon	  and	  I	  will	  be	  in	  
touch	  to	  answer	  any	  questions	  that	  you	  may	  have	  regarding	  Local	  Yokel:	  Naugatuck.	  

Best	  Regards,

Kandice	  Guerrera
Local	  Yokel	  Coordinator	  


