
 

European Promotional Textiles Leader Celebrates  
25-Year Milestone 

 
Paris, 5th April - One of the European leaders in the promotional textiles and accessories market, SOL’S, 
is celebrating its 25th anniversary this year.  

 
Founded in 1991 by fashion and communications enthusiast, 
Alain Milgrom, SOL’S was created with the aim of changing 
and reinventing the sphere of promotional clothing. 
 
Today, SOL’S is one of the major European leaders in the 
promotional clothing and textiles market. Headquartered in 
Paris and present in over 60 countries worldwide, SOL’S now 
offers an extensive range of 361 customisable products – a 
number which grows year on year thanks to its innovative 
design team – and a permanent stock of over 25 million items 
at its massive distribution centre in Le Havre.  
 
Its best-selling product, the SOL’S REGENT T-shirt, has sold 
over 174 million units since 1998, and SOL’S delivers over a 

million parcels each year, with over 99.9% arriving on time. 
 
Embracing its motto ‘The Fair Spirit’, SOL’S is widely considered to have set the benchmark for the textile 
industry in terms of commitment to the environment, ethical values and corporate social responsibility.  
 
Company president Mr Milgrom, stated: ‘We are extremely thankful to all our clients and partners for 
supporting us over these past 25 years! Without their trust in both our work and our values, we would 
not have been able to evolve, innovate and improve over all this time, and they will continue to be our 
focus as we look to the next 25 years.’  
 
Discover a large range of SOL’S products on the PenCarrie website: www.pencarrie.com – or 
alternatively contact the Customer Service Team on: 0800 25 22 48 
 
Ends 
 
Note: Alain Milgrom, SOL’S CEO, is available for interview. 
 
For more information, images and interview requests, please contact: 
 
Anne Reid 
Hopscotch Europe 
areid@hopscotch.eu 
+44 208 1333 140 
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