
 

 

C I T I Z E N S H I P  
P R O G R A M  

Department of Marketing and Supply 
Chain Management 

Fox School of Business 
Temple University 

 

Points System 

Craig Atwater 

Faculty Advisor for  
Temple’s chapter of the 
American Marketing 
Association  
 
Email: Atwater@temple.edu 
 

Attend an American Marketing Association 
(AMA) meeting 
 

25 points 

Attend an AMA committee meeting 25 points  

Join AMA 
 

200 points 

Become an active member (attend 4  
consecutive committee meetings) 
 

100 points 

Attend a speaker session 25 points  

Attend a Wednesday workshop 25 points  

Participate in consulting work 50 points  

Achieve perfect attendance in SPO 75 points  

Become member of the Month 100 points 

Attend a community service event 50 points 

Work a fundraising event 25 points 

Become CSPD'd 25 points 

Attend CSPD event or workshop 75 points 

Attend marketing department 
networking event 
 

75 points 

Attend a marketing fair 50 points 

Attend a career expo 50 points 

Attend special topics presentation 25 points 

Give an AMA class presentation 100 points 

Work on creative initiative to promote AMA 50 points 

Participate in a departmental focus group 25 points 

Mentor undergraduate students 100 points 

Participate in a faculty sponsored  
Research project 
 

100 points 

Participate in ePortfolio 100 points 

 

Visit our websites for more information 

http://www.temple-ama.org/membership/points.php 

Contact 

Or Email us! 

TUcitizenship@gmail.com 



 

   

Incentives 

Mission Statement 

 Through the Citizenship Program, the 
Department of Marketing and Supply Chain 
Management, in conjunction with Temple 
University’s chapter of the American 
Marketing Association, seeks to maximize 
student preparation for professional positions 
within the practice of Marketing. The 
Citizenship Program stimulates student 
development and assimilation into the 
marketing industry by promoting 
opportunities such as professional 
development, mentoring, career preparation 
and networking with other students and 
Marketing professionals. 

Points of Contact 

Incentives 

Attending events will be rewarded with 
points, and points will lead to greater 
opportunities for students. Opportunities 
specific to students with the highest points 
include: 

• Member of the month 
• Lunch with professors 
• Swag (T-Shirts, mugs, and various 

prizes) 
• End of the year banquet  
• Scholarships  
• Internships 
• Letter from department chair 

recognizing performance 
This program will offer involved students the 
chance to work closely and build 
relationships with the leaders of the 
marketing department.  

Q & A 
Q: How do I get started? 
A: Getting started in easy! AMA holds general body 
meetings on Fridays at noon and holds committee 
meetings every other Monday at noon. The best part 
about this program is that your involvement is entirely 
voluntary. You have the ability to attend what interest 
you and with will help you the most.  
 
Q: Who keeps track of the points? 
A: AMA’s chair of citizenship keeps track of a 
database of every marketing student in Fox. AMA will 
hand out specific Citizenship Program sign-in sheets 
that will be collected for logging into the computer 
database. Networking events will utilize scanning 
systems to log points directly.  Other events and 
opportunities can be reported to the chair of 
citizenship and will be followed up on before logging 
points.  
 
Q: How are prizes awarded? 
A:  The member of the month will be chosen based 
on involvement and accumulation of points for a 
given month. He or she will be awarded with various 
prizes and opportunities such as lunch with a 
professor. There will be a banquet at the end of the 
school year to recognize the members of the months 
and to choose a citizen of the year. Involvement also 
plays a critical role in marketing scholarship and 
special internship opportunities.                                                            
 
Q: Why is this important to me? 
A: This program incentivizes students to get involved 
and become more well-rounded in the marketing 
field. The ultimate goal of this program is to expose 
students to the right people and opportunities to 
jumpstart their careers.  
 
 

American Marketing Association 

Why should you join AMA? 
Temple University’s chapter of the American 
Marketing Association (AMA) is one of the largest 
SPOs in the school. Membership includes 
students of all years, residing on and off campus, 
with majors ranging from marketing to finance, 
public relations, risk management, advertising, 
and others. 
 
Dedicated to the professional development of 
business students, TU-AMA exposes its 
members to various careers in marketing through 
speaker panels and other special events. These 
opportunities are key in developing leadership 
and communication skills to ultimately succeed in 
today’s environment, as well as providing 
networking with leading industry professionals. 
 
TU-AMA also participates in many non-marketing 
events throughout the academic year. Joining 
with other SPO’s and groups throughout Temple 
University for social events and outings allows 
members to meet other students and become 
more involved in the social aspect of their school. 
Community service also serves as an integral 
part of the organization, as they promote giving 
back to the community through drives, donations 
and volunteering. 

 
Check us out our website and social media!  
http://www.temple-ama.org 


