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Dear Potential Partners: 
  
Thank you for your interest in GirlTrek.  GirlTrek’s 2013 campaign, “We Are Harriet”, will 
launch on Sunday, March 10, 2013, which marks the 100th anniversary (centennial) of 
Harriet Tubman’s death.   Last year, over 10,000 Black women and girls walked with GirlTrek.  
This year, in remembrance of the impact Harriet made on Blacks’ freedom, GirlTrek’s 2013 
walking campaign will be a “moving tribute” celebrating the centennial of Harriet’s life!   
 
In addition to commemorating 100 years since the passing of Harriet Tubman, we are 
presenting our first Harriet Tubman Award for Inspired Leadership to a celebrity who has 
made a lifelong commitment to healthy lifestyle.  The award will be presented to the 
chose honoree on Sunday, March 10, 2013 at 4:30 p.m. during the founders’ twilight walk 
on the National Mall in Washington, D.C.  Daily, we are adding distinguished guests and 
community leaders to trek with the founders on that day.  If you would like to join the 
founders, please contact me to be added to the guest list.      
 
We are delighted that you are considering partnering with us.  With any partnership, there 
are a number of benefits to joining GirlTrek’s movement including, but not limited, to brand 
visibility, cause awareness, cause-related publicity, and networking opportunities.  GirlTrek 
has a social network of 132,000+ followers, as well as thousands of registered “trekkers”.  
Each week, GirlTrek’s inspirational and informative content reaches 2.1 million readers.  As 
a partner, you are acknowledged throughout our networks.   

  
If you would like to broadcast any of our videos or celebrity drops, they are located on our 
YouTube channel at “GoGirlTrek”.  If you would like to tweet about our upcoming 
campaign we ask that you use the hash tag #WeAreHarriet.   If you decide to trek with us 
in your community on March 10th, please send us a video during your trek stating the 
name of your group and the city/state you’re trekking, so that we can share amongst our 
networks.  For your convenience, please feel free to tag us in your video at 
www.Facebook.com/HealthyBlackWomenandGirls.    
  
For information on the types of partners we are in search of please see page 9.  If you are 
interested in partnering with us, please contact me at (301) 613-7707 or 
jill@jmorrispublicrelations.com.  Thank you in advance for any considerations and I look 
forward to speaking with you soon. 
 
 Sincerely, 
 
 
 
Jill M. Morris 
Public Relations Director, GirlTrek 
 

	  

A Note to Partners 
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“I freed a thousand slaves.  I could have freed  
a thousand more if only they knew they were slaves.” 

--Harriet Tubman 

A Preventable Crisis 

The United States spends more than any 
other nation in the world on health care. 
The connection between inactivity and 
illness is irrefutable. In the U.S., the 
treatment of chronic diseases accounts 
for a staggering 80 percent of the $2.5 
trillion spent annually on health care. 
 
Despite consistent increases in spending, 
disparities among demographic groups 
persist. Low-income Americans and 
racial and ethnic minorities experience 
disproportionately higher rates of 
disease, fewer treatment options, and 
reduced access to care. 
 
In a recent study of obesity, Dr. 
Kumanyika of Johns Hopkins reported a 
systemic problem facing Black women. 
He explains “A surplus of obesity-
promoting forces and a deficit of 
obesity-inhibiting forces, caused by 
secular changes in food availability and 
physical inactivity create an 
overwhelming culture of obesity.  This 
culture is most effectively addressed by 
interventions that are simple and 
culture-specific.” 

By the Numbers… 
          in 2 Black girls born in 2000 
will likely develop diabetes. 
 
          percent of Black high 
school students are currently 
overweight. 
 
          percent of Black women 
are overweight; researchers 
predict that nearly 100 percent of 
Black women will be overweight 
by 2034 unless diets and activity 
levels improve.   
 
            minutes of walking per 
week and losing just 7 percent of 
your body weight can reduce 
your risk of diabetes by 58 
percent and reduce the risk of a 
heart attack by 35 percent. 
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GirlTrek’s Mission 

“Our mission is to inspire and 
support Black women and 
girls to live their healthiest, 
most fulfilled lives.” 

--Vanessa and Morgan, Founders 

With an active community of 
thousands of Black women and girls, 
Vanessa Garrison and Tanya Morgan 
Dixon are the dynamic duo behind 
the GirlTrek movement. 
 
GirlTrek started with a routine 
telephone call. The two women 
discussed the health challenges 
facing their families and 
communities. The conversation 
ranged from the lack of healthy food 
options in poor neighborhoods to the 
influence of hip hop videos on the 
psyche of teenage girls. The 
conversation took an unusual turn.  
 

	  
Since 2010, the founders have represented GirlTrek and its mission as keynote 
speakers at national conferences and top universities. GirlTrek's innovation has 
been cited in per-reviewed research and featured in national media stories. 
Morgan and Vanessa are in-demand speakers on public health, the obesity-
crisis, affordable health solutions, and health barriers - specifically walkability - 
in urban neighborhoods. 
 
GirlTrek is a 501(c)(3) nonprofit organization and based in Washington, D.C.   

“What would Harriet Tubman do?” They considered starting a W.W.H.D. t-shirt 
company; but after a long and colorful conversation they started GirlTrek, a 
health movement and nonprofit organization.  
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GirlTrek In Action 

GirlTrek’s mission is supported by 
three (3) core objectives: 
 
•  Host national walking campaigns; 

•  Train local volunteers to lead “walking 
revolutions” in their neighborhoods, and; 

•  Inspire and support “trekkers” through its 
social networks.   
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2.1 Million Inspired R
eaders! 

135,000 Facebo
ok Followers! 

12,000 Registered
 Trekkers! 

179 Trek Team
s! 

39 States Trek
king! 

GirlTrek’s Impact 
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As of January 2013 
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A Moving Tribute 

Sunday, March 10, 2013 

On March 10, 1913, 100 years ago, 
Harriet Tubman passed away at the 
age of 93.  In remembrance of the 
impact Harriet made on Blacks’ 
freedom, GirlTrek’s 2013 walking 
campaign will be a centennial 
celebration of Harriet’s life!  
 
On March 10, 2013 at 4:30 p.m. (EST), 
10,000+ Black women and girls 
across the nation will walk 100 
minutes in solidarity in honor of 
Harriet Tubman.  
 
In this “moving tribute” trekkers will 
carry a backpack to symbolize the 
daily emotional and mental anguish 
that will no longer hinder them from 
achieving overall health and well-
being.   
 
If Harriet Tubman could walk to 
freedom, we can walk to better 
health! 

	  
	  

•  The Founders will host a “We Are Harriet” twilight walk on the National Mall 
in Washington, D.C.   

•  10,000+ trekkers will walk in solidarity across the nation in honor of Harriet. 

•  Kick-off of an 8-week commitment to walk 30 minutes a day, 5 days per 
week! 



GirlTrek’s Partners 
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A major part of GirlTrek’s success is the commitment of individuals, groups, 
organizations, and corporations that have aligned with GirlTrek’s mission 
and values of promoting health and wellness.  Whether an extended 
partnership or just a campaign partnership, these partners have 
demonstrated progress against those commitments and are on a mission 
to improve the quality of life in diverse communities.   

TEACH FOR AMERICA GirlTrek won TFA’s 2012 Social 
Innovation Award from a pool of 53 social entrepreneurs 
around the world. GirlTrek was selected for exemplifying 
innovation, leadership skills, transformative impact and 
sustainability. GirlTrek received start-up funding to grow 
support of walking teams and launch healthy role model 
campaigns. 
 
 
NATIONAL OUTDOOR LEADERSHIP SCHOOL (NOLS) GirlTrek is 
an official “Gateway Partner” of NOLS. Through this 
partnership GirlTrek helps trekkers take fitness to the “next 
level”. In a recent article in The Leader, reporter Avi Katz 
wrote “This dynamic program has created a ripple effect as 
women are inspired and empowered to get healthy, go on 
physically rigorous expeditions, and, in turn, inspire their 
communities.” 
 
 
US OFFICE OF WOMENʼS HEALTH GirlTrek is currently the only 
nonprofit program partner of BodyWorks, a comprehensive 
nutrition curriculum developed by the Office of Women’s 
health. OWH manager, Valerie Scott, noted that GirlTrek 
adds “an affordable physical activity component, which 
promises to dramatically increase the impact of the 
curriculum.” 



Partner with GirlTrek 
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Individual/Small Partners Community/Faith-Based Partners 

Celebrity Partners Government Partners 

Media Partners Corporate Partners 

•  Join the Founders’ “We Are Harriet” 
twilight trek in Washington, D.C. 

 
•  Host a group trek amongst personal 

circle. 

•  Spread the word about GirlTrek via 
your social networks. 

•  Host a fundraiser event. 

•  Commit to mobilizing and registering 
at least 50 trekkers across the nation 
for the “We Are Harriet” walk. 

 
•  Host a group trek amongst your 

sphere of influence. 

•  Spread the word about GirlTrek via 
your social networks. 

•  Monetary donation of at least 
$1,000.00. 

 
•  In-kind donation. 

•  Spread the word about GirlTrek via 
your social networks. 

•  Place the “We Are Harriet” badge 
on your digital sites for at least seven 
(7) days. 

 
•  List the “We Are Harriet” trek under 

your upcoming events. 

•  Spread the word about GirlTrek via 
your social networks. 

•  Join the Founders’ “We Are Harriet” 
twilight trek in Washington, D.C. 

 
•  Host a group trek amongst staff. 

•  Spread the word about GirlTrek via 
your social networks. 

 

•  Commit to mobilizing and registering 
1-25 trekkers within your city for the 
“We Are Harriet” walk. 

 
•  Spread the word about GirlTrek via 

your social networks. 


